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The City of Perth acknowledge the traditional custodians of the land we are situated
on, the Whadjuk people of the Nyoongar nation and Aboriginal people from other lands.
We celebrate the continuing traditions, living culture, and the spiritual connection to
Boorloo and the Derbarl Yerrigan. We offer our respects to Elders past and present.



The City of Perth has built a proud
reputation for creating exceptional
events and experiences that enrich
community life and captivate visitors.
As an iconic destination, Perth is a

city of opportunity. It's a place where
memorable moments unfold and where
both locals and tourists are inspired to
explore, connect and celebrate.

The Barrack Square Markets are just
one example of how we activate our
city to enhance liveability, foster a
vibrant and inclusive community, and
showcase Perth’s unique beauty.
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“Events like this make the city feel more
vibrant and bring everyone together.

| loved being able to explore, relax, and
just take in the overall vibe. Definitely
one of those experiences that leaves you
looking forward to the next one already.”

2026 event attendee via Culture Counts survey.

Next autumn, Perth’s biggest outdoor
brunch club returns, bringing fresh energy
to the iconic Bell Tower precinct. From
early March through mid-May, the Barrack
Square Markets will transform the riverside
every Sunday into a vibrant hub of gourmet
brunch eateries, wellness discoveries,
artisan makers and laid-back vibes along
the stunning Swan River.
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20,000

Attendees

30+

Vendors offering health,

wellness, culinary, musical,

and family-friendly
experiences

7o+

Free wellness activities
delivered across 11
Sundays, including Run
Clubs, Qigong, Sound
Healing, Pilates, and Yoga

316M

People reached through
high-performing
social campaigns

AUDIENCE
INSIGHTS

25-34

Age range (most common)

79.5%

Female

19.2%

Male

1.3%

Other

427

Born overseas

of people reported the event had
a positive impact on their physical
health and mental wellbeing

of people said they are
“extremely likely” to
recommend the event
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By partnering with us, you gain an unmatched
opportunity to connect with an active, lifestyle driven
audience in one of Perth’s most picturesque riverside
destinations. Designed around morning movement,
mindfulness and relaxed foreshore lounging, the markets
provide a dynamic platform to build brand alignment,
amplify visibility, and position your organisation at the
centre of the moments Perth loves most.
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Our partnership approach is strategic,
collaborative and outcomes-focused.

We work closely with you to understand

your objectives and craft a tailored activation
plan with clear, measurable and mutually
beneficial results. From premium naming rights
to targeted event integrations, opportunities
can be scaled to suit your goals.
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Full scale campaign naming
rights across all marketing _Q\«‘\

r A
O¥%
L -]

1
Il

24

materials reaching millions

Premium logo placement across
all high visibility touchpoints
including signage across entry
gateways and digital screens

Recognition in City of Perth
media releases and blogs

it

Branded zone, lounge
or experience hub

Branded zone, lounge
or experience hub

High visibility brand
placements across the event

Dynamic pop up activation opportunities
featuring high impact engagement moments,
supported by branded giveaways, premium
merch and/or incentive driven participation

Brand exposure across our
combined social audience of 800K
and collaboration opportunities

Professional content opportunities

Dedicated partner social posts and partner
features across our combined 800K+ social
media audience, including dedicated posts,
reels and collaborative opportunities

Dynamic pop up activation opportunities
featuring high impact engagement moments,
supported by branded giveaways, premium
merch and/or incentive driven participation

Selection of professional event
images and co branded video assets

Comprehensive partnership evaluation
report including audience insights
and brand impact analysis




Kelly Townson
General Manager Engagement and Activation

94611488

0408 447704
kellytownsen@cityofperthwa.gov.au

Carmen Budd
Manager Strategic Partnerships

94613110

0487 345 497
carmen.budd@cityofperth.wa.gov.au

Details within this publication are correct at time of
production and are subject to change.



mailto:kelly.townsen%40cityofperth.wa.gov.au?subject=
mailto:carmen.budd%40cityofperth.wa.gov.au?subject=

=l W T It

==
b




This publication can be requested in alternative
formats: audio, braille, Word or accessible PDF.
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GPO Box C120,
Perth WA 6839
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perth.wa.gov.au
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27 St Georges Terrace
Perth WA 6000

T 08 94613333
E info@cityofperth.wa.gov.au
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