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MARKETS
PARTNERSHIP OPPORTUNITIES



ACKNOWLEDGEMENT OF COUNTRY

The City of Perth kaditj kalyakool moondangak kaaradj midi 
boodjar-ak ngala nyininy, Wadjuk Noongar yoongar wer bandany 
Aboriginal yoongar yooarme boodjar-ool. Ngalang woola Boorloo 
wer Derbarl Yerrigan kalakoorl, wongin kadadjiny wer, wirn-yoodan. 
Ngalang kaditj Birdiya koora wer yeyi moondang-ak kaaradjiny.

The City of Perth acknowledge the traditional custodians of the 
land we are situated on, the Whadjuk people of the Nyoongar 
nation and Aboriginal people from other lands. We celebrate the 
continuing traditions, living culture, and the spiritual connection to 
Boorloo and the Derbarl Yerrigan. We offer our respects to Elders 
past and present.

22



THE CITY OF PERTH IS THE 
EVENTS CAPITAL OF WA
The City of Perth has built a proud reputation for 
creating exceptional events and experiences that 
enrich community life and captivate visitors. As an 
iconic destination, Perth is a city of opportunity. It’s 
a place where memorable moments unfold and 
where both locals and tourists are inspired to explore, 
connect and celebrate.

The Twilight Food Markets strengthen the City’s 
reputation as WA’s events capital by transforming 
Forrest Place into a lively, culturally inclusive hub that 
draws steady crowds of locals and visitors. The ongoing 
activity every Friday delivers real economic value, 
increasing foot traffic and driving sales for nearby 
retailers, hospitality venues and small businesses.
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Friday nights just 
levelled up — the 
Twilight Food Markets 
are back to spice 
up your summer 
evenings.

Commencing in October, every Friday 
night Forrest Place bursts into a 
lively open-air feast with more than 
35 food vendors dishing up flavours 
from every corner of the world. 
From sizzling street eats to beloved 
family favourites, the Twilight Food 
Markets showcase the rich tapestry 
of Perth’s culinary culture. It’s a 
weekly celebration that brings the 
community together over great food, 
vibrant entertainment, and a shared 
love of local small businesses thriving 
in the heart of the city.

“The event is inclusive, it 
welcomes everyone and the 
diversity is a massive plus. We 
love coming to the Twilight Food 
Market most Fridays, grab food 
to eat, join the community and 
enjoy the music and presentation 
it offers. Always happy to be with 
everyone and we’ll keep coming 
back just like today.” 
2025/26 event attendee  
via Culture Counts survey
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2025/26 SNAPSHOT AUDIENCE INSIGHTS

40 
Food vendors weekly 
serving up a delicious mix 
of cuisines at affordable 
prices

76,000 
Attendees 

Live local entertainment 
each week to compliment 
the market

3.16M 
People reached through 
high‑performing social 
media  campaigns

20–29 
Most common ages 

94% 
of attendees reported the 
event engaged people from 
different backgrounds

61% 
female

36% 
male

2% 
another gender identity  
or prefer not to say

51% 
of people were born overseas
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By aligning your brand with the City’s 
Twilight Food Markets, your brand will be 
at the heart of one of the most vibrant 
community experiences. The markets 
draw diverse crowds who come to explore, 
connect, and celebrate local culture, 
creating a powerful platform for visibility 
and authentic engagement. 

Our partnership approach is strategic, 
collaborative and outcomes‑focused. We 
work closely with you to understand your 

objectives and craft a tailored activation 
plan with clear, measurable and mutually 
beneficial results. From premium naming 
rights to targeted event integrations, 
opportunities can be scaled to suit your goals.

   �Diverse wide-spread audience reach.

   �High-impact brand visibility.

   �Direct community engagement.

   �Marketing amplification.

WHY PARTNER WITH US? 
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Recognition as “Principal Partner” 
in all marketing collateral.

Premium logo placement across 
all high visibility touchpoints 
including signage across entry 
gateways and digital screens.

Recognition in City of Perth 
media releases and blogs.

Dedicated partner social posts 
and partner features across our 
combined 800K+ social media 
audience, including dedicated 
posts, reels and collaborative 
opportunities.

Branded zone, lounge or 
experience hub.

Dynamic pop up activation 
opportunities featuring high 
impact engagement moments, 
supported by branded giveaways, 
premium merchandise and/or 
incentive driven participation.

Selection of professional event 
images and co-branded video 
assets.

Comprehensive partnership 
evaluation report including 
audience insights and brand 
impact analysis.

Recognition as Supporting 
Partner in event marketing 
campaign. 

Dynamic pop up activation 
opportunities featuring 
high impact engagement 
moments, supported by 
branded giveaways, premium 
merchandise and/or incentive 
driven participation.

High visibility brand placements 
across the event.

Brand exposure across our 
combined social media 
audience of 800K and 
collaboration opportunities.

Selection of professional event 
images.

Comprehensive partnership 
evaluation report.

PRINCIPAL PARTNER  SUPPORTING PARTNER  
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This publication can be requested in alternative
formats: audio, braille, Word or accessible PDF.

27 St Georges Terrace
Perth WA 6000

T  08 9461 3333 

E  info@cityofperth.wa.gov.au

GPO Box C120,  
Perth WA 6839

perth.wa.gov.au

26-341. 08/2026

INTERESTED IN  
HEARING MORE? 
Get in contact today to find out more information:

Carmen Budd
Manager Strategic Partnerships

	  0487 345 497        carmen.budd@cityofperth.wa.gov.au

Kelly Townson
General Manager Engagement and Activation 

	  0408 447 704        kelly.townson@cityofperth.wa.gov.au


