City of PERTH

Lord Mayor and Councillors,

NOTICE IS HEREBY GIVEN that the next Ordinary Meeting of
the Council of the City of Perth will be held in the Council Chamber,
Level 9, Council House, 27 St Georges Terrace, Perth on Tuesday,
19 July 2016 at 6.00pm.

Yours faithfully

Pantztsom

MARTIN MILEHAM
CHIEF EXECUTIVE OFFICER

14 July 2016

VISION STATEMENT

Perth is renowned as an accessible city. It is alive with
urban green networks that are safe and vibrant. As a global
city, there is a diverse culture that attracts visitors. It
provides city living at its best. Local and global businesses
thrive here. Perth honours its past, while creating a
sustainable future.
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BUSINESS

1. Prayer

2. Declaration of Opening

3. Apologies

4, Question Time for the Public.

5. Members on Leave of Absence and Applications for Leave of Absence

Cr Limnios — approved Leave of Absence

6. Confirmation of Minutes:

Ordinary Council -

7. Announcements by the Lord Mayor

8. Disclosure of Members’ Interests

The following members disclosed an interest

28 June 2016

Member/ Item No andTitle. Nature / Extent of Interest
Officer
CrYong |Item 2 - 251 (Strata Plan 59114) | Proximity - Cr Yong is a
Adelaide Terrace, Perth — Proposed |tenant at 231 Adelaide
Large Banner Sign Terrace, Perth, which is
located adjacent to the
proposed site - 251 Adelaide
Terrace, Perth.
Cr Item 8 - Arts And Cultural Sponsorship | Direct Financial — Cr Adamos
Adamos |2016/17 - Major Partnership —|has previously received
Awesome Arts Australia Ltd tickets from this applicant.
Lord Item 13 - Corporate Sponsorship — | Direct Financial — Lord Mayor
Mayor TEDxPerth 2016 Scaffidi has previously
Scaffidi received a ticket from this
applicant.
CrYong |Item 13 - Corporate Sponsorship — | Direct Financial — Cr Yong
TEDxPerth 2016 has  previously received
tickets from this applicant.
Cr Item 13 - Corporate Sponsorship — | Direct Financial — Cr McEvoy
McEvoy | TEDxPerth 2016 has previously received a
ticket from this applicant.
Cr Item 13 - Corporate Sponsorship — | Direct Financial — Cr Adamos
Adamos | TEDxPerth 2016 has  previously received
tickets from this applicant.
Lord Item 14 - Corporate Sponsorship — | Direct Financial — Lord Mayor
Mayor Perth Convention Bureau 2016/17 Scaffidi has previously
Scaffidi accepted a gift from this

applicant.




Member/ Item No andTitle. Nature / Extent of Interest
Officer
CrChen |Item 14 - Corporate Sponsorship — | Direct Financial — Cr Chen
Perth Convention Bureau 2016/17 has previously accepted a gift
from this applicant.
Cr Item 14 - Corporate Sponsorship — | Direct Financial -  Cr
Davidson | Perth Convention Bureau 2016/17 Davidson has previously
accepted a gift from this
applicant.
CrYong |Item 14 - Corporate Sponsorship — | Direct Financial — Cr Yong
Perth Convention Bureau 2016/17 has previously accepted a gift
from this applicant.
9. Questions by Members of which due notice has been given

10. Correspondence

11. Petitions

12. Matters for which the Meeting may be Closed

In accordance with Section 5.23(2) of the Local Government Act 1995, the
meeting will be required to be closed to the public prior to discussion of the

following:

Item No. Item Title Reason
ltem 12 & 146-152 (Lots 2-8) Barrack Street, Perth —|s5.23(2)()(i)
Confidential | Proposed ‘New Technology’ Above Roof Sign with

Schedules Third Party Advertising Content — Revised Plans

13,14 & 15 | (Reconsideration Under S.31 of the State

Administrative Tribunal Act 2004)

In accordance with Section 5.23(2) of the Local Government Act 1995, should an
Elected Member wish to discuss the content of the confidential schedule/s listed
below, it is recommended that Council resolve to close the meeting to the public
prior to discussion of the following:

Schedule Item No. and Title Reason
No.
Confidential | Item 4 — Results of Further Assessment to Determine | s5.23(2)(e)(iii)
Schedule 4 | if the Identified Properties are of Cultural Significance

and Worthy of Built Heritage Conservation
Confidential | Item 5 — Proposed Entry of Rosie O’Grady’s Pub, 205 | s5.23(2)(e)(iii)
Schedule 6 | James Street, Northbridge, in the City Planning

Scheme No. 2 Heritage List
Confidential | ltem 6 - Event Sponsorship — Partnership — The | s5.23(2)(e)(iii)
Schedule 8 | Event Agency — Arcadia Australia
Confidential | ltem 8 - Arts And Cultural Sponsorship 2016/17 — | s5.23(2)(e)(iii)
Schedule 9 | Major Partnership — Awesome Arts Australia Ltd
Confidential | ltem 10 — Tender 098-15/16 — Provision of Catering | s5.23(2)(e)(ii)
Schedules | Services for the City of Perth

11 and 12




13.
14.
15.

16.

Reports (refer to Index of Reports on the following pages)
Motions of which previous notice has been given
Urgent Business

Closure




INFORMATION FOR THE PUBLIC ATTENDING COUNCIL
MEETINGS

Welcome to this evening’s Council meeting. This information is provided on matters
which may affect members of the public. If you have any queries on procedural
matters please contact a member of the City’s staff in attendance tonight.

Question Time for the Public

e An opportunity is available at Council meetings for members of the public to ask a
guestion about any issue relating to the City. This time is available only for asking
questions and not for making statements. Complex questions requiring research
should be submitted as early as possible in order to allow the City sufficient time to
prepare a response.

e The Presiding Person may nominate a Member or officer to answer the question
and may also determine that any complex question requiring research be
answered in writing. No debate or discussion is allowed to take place on any
guestion or answer.

e To ask a question please write it on the white Question Sheet provided at the
entrance to the Council Chamber and hand it to a staff member before the meeting
begins. Alternatively questions can be forwarded to the City of Perth prior to
3.00pm on the day of the meeting, by:-

> Letter: Addressed to GPO Box C120, Perth, 6839;

> Email: governance@cityofperth.wa.gov.au.

e Question Sheets are also available on the City’s web site: www.perth.wa.gov.au.

Disclaimer

Members of the public should note that in any discussion regarding any planning or
other application that any statement or intimation of approval made by any Member or
officer of the City during the course of any meeting is not intended to be and is not to
be taken as notice of approval from the City. No action should be taken on any item
discussed at a Council meeting prior to written advice on the resolution of the Council
being received.

Any plans or documents contained in this agenda may be subject to copyright law
provisions (Copyright Act 1968, as amended) and the express permission of the
copyright owner(s) should be sought prior to their reproduction.




EMERGENCY GUIDE

Council House, 27 St Georges Terrace, Perth

CITY of PERTH

The City of Perth values the health and safety of its employees, tenants, contractors and visitors. The guide is
designed for all occupants to be aware of the emergency procedures in place to help make an evacuation of the
building safe and easy.

BUILDING ALARMS ow
Alert Alarm and Evacuation Alarm. YOUR EXITS
ALERT ALARM l'z_tl
beep beep beep

All Wardens to respond.
Other staff and visitors should remain where they are.

EVACUATION ALARM/PROCEDURES
whoop whoop whoop

On hearing the Evacuation Alarm or on being instructed to evacuate:
1. Move to the floor assembly area as directed by your Warden.

2. People with impaired mobility (those who cannot use the stairs unaided) should report to the
Floor Warden who will arrange for their safe evacuation.

3. When instructed to evacuate leave by the emergency exits. Do not use the lifts.

4. Remain calm. Move quietly and calmly to the assembly area in Stirling Gardens as shown on
the map below. Visitors must remain in the company of City of Perth staff members at all times.

5. After hours, evacuate by the nearest emergency exit. Do not use the lifts.

EVACUATION ASSEMBLY AREA
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ITEM NO: 1

3 (LOT 502) TRINITY AVENUE, EAST PERTH - 35 LEVEL
RESIDENTIAL DEVELOPMENT CONTAINING 309 MULTIPLE
DWELLINGS AND 296 CAR PARKING BAYS (WATERBANK
PRECINCT ‘SITE B’)

PLANNING COMMITTEE (RECOMMENDATION TO
RECOMMENDATION: METROPOLITAN

REDEVELOPMENT AUTHORITY)

That Council advises the Metropolitan Redevelopment Authority
that it:

1. supports in principle the proposed 35 level residential
development containing 309 multiple dwellings and 296 car
parking bays on ‘Site B’ of the Waterbank Precinct at 3 (Lot
502) Trinity Avenue, East Perth subject to the following
design revisions and considerations:

1.1 the height of the building being reduced to no greater
than 30 storeys in accordance with the Waterbank
Precinct Design Guidelines;

1.2 the design of the eastern and western podium
facades being revised to achieve greater street level
activation by replacing car bays and the substation
and switch room with active uses, with all
services/utilities being internalised or minimised and
to provide for greater articulation at the upper
podium levels noting that these facades will be the
focus of The Causeway vista;

1.3 visitor car parking bays being provided on site in
compliance with the maximum rate prescribed by the
Waterbank Precinct Design Guidelines, with the total
number of residential parking bays being reduced to
allow for a reduced podium height as required by
items 1.1 and 1.2 above;

(Cont’d)
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1.4

1.5

1.6

1.7

1.8

the entry/exit access arrangements for the parking
area being revised with an additional crossover being
provided on the eastern boundary, subject to the final
design of the crossover space being integrated with
any revised activation and articulation of the eastern
ground level facade;

ground floor residential dwellings being designed as
‘convertible’ or ‘adaptable’ floors in terms of floor to
floor height to allow for future commercial use,
should the demand for commercial floor space within
the development increase into the future;

corridors within the residential tower element being
provided with increased access to natural light and
ventilation in accordance with the provisions of the
Waterbank Precinct Design Guidelines;

balconies being redesigned to achieve compliance
with the minimum areas and dimensions prescribed
by the Waterbank Precinct Design Guidelines. As a
minimum, balconies shall have a minimum of 10m?
useable area with a minimum dimension of 2 metres;
and

visual truncation areas of minimum dimensions of 3
metres by 3 metres being provided on the north west
and north east corners of the proposed ground floor
of the building to provide for improved pedestrian
safety and vehicular sightlines;

2. recommends that, should an approval be granted by the
Metropolitan Redevelopment Authority for the proposed 35
level mixed use development on ‘Site B’ of the Waterbank
Precinct at 3 (Lot 502) Trinity Avenue, East Perth without
further design refinement, the approval be subject to the
following conditions:

2.1

final details and a sample board of the high quality
and durable materials, colours and finishes for the
proposed building being prepared in consultation
with the City and being submitted to the Metropolitan
Redevelopment Authority for approval prior to
applying for a building permit;

(Cont’d)
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2.2

2.3

2.4

2.5

2.6

2.7

2.8

all development and works shown outside of the Lot
boundaries including vehicle crossover/s, footpaths
and alfresco areas, not forming part of this approval
and being the subject of separate applications for
approval and leasel/licence arrangements where
relevant;

air conditioner condensers and any proposed
external building plant, lift overruns, piping, ducting,
water tanks, transformers, and fire booster cabinets
shall be located so as to minimise any visual and
noise impact on the future occupants of adjacent
properties and being screened from public view,
including any such plant or services located within
the vehicle entrance of the development, with details
of the location and screening of such plant and
services being submitted and approved by the
Metropolitan Redevelopment Authority prior to
applying for a building permit;

on-site stormwater disposal/management being to
the City’s specifications with details being submitted
to the Metropolitan Redevelopment Authority for
approval prior to applying for a building permit;

all on-site residential car bays being for the exclusive
use of the residents of the development and their
visitors;

the dimensions of all car parking bays, aisle widths
and circulation areas complying with the Australian
Standard AS2890.1, ensuring that vehicles can enter
and exit the building in forward gear;

a minimum of one residential store being provided for
each residential dwelling with each store achieving a
minimum internal dimension of 1.5 square metres
and minimum area of 4 square metres;

a detailed landscaping and reticulation plan being
submitted and approved prior to the submission of
an application for the relevant building permit, with
the approved landscaping being installed prior to the
occupation of the building and thereafter maintained
to a high standard,;

(Cont’d)
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2.9 the recommendations contained in the Acoustic
Report prepared by Herring Storer Acoustics dated
February 2016 regarding the noise amelioration
construction  specifications and other noise
management measures, being implemented in full to
the satisfaction of the Metropolitan Redevelopment
Authority and in consultation with the City with a
detailed acoustic report demonstrating how the
development will comply with the ‘satisfactory’
criteria of AS/NZS 2107:2000 and the Environmental
Protection (Noise) Regulations 1997 being submitted
and approved by the Metropolitan Redevelopment
Authority, in consultation with the City, prior to
applying for the relevant building permit;

2.10 the recommendations contained in the Wind Tunnel
Study report prepared by CPP Wind Engineering and
Air Quality Consultants dated February 2016 being
incorporated into the detailed design with a final
wind Tunnel Study, together with details of the
measures being introduced to mitigate any adverse
wind impacts, being submitted and approved by the
Metropolitan Redevelopment Authority, in
consultation with the City, prior to applying for the
relevant building permit;

2.11 the recommendations contained in the Jacobs Crime
Prevention through Environmental Design report
dated 9 February 2016 being incorporated into the
detailed design of the building with the mitigation
measures outlined in Appendix B of the report being
implemented in full (where practical) to the
satisfaction of the Metropolitan Redevelopment
Authority and in consultation with the City;

2.12 the Waste Management Plan being updated and the
plans being modified to address access/egress
requirements to comply with the City’s draft Waste
Services Guidelines for New Development 2015 and
the WALGA Multiple Dwellings Waste Management
Plan Guidelines, including:

(Cont’d)
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a) alignment of proposed collection times with the
City’s services;

b) clarification as to how the all the bins will be
collected on service days, including figures
showing the path bins will use to be transferred
to the loading bay and where they will be
collected from;

c) details to demonstrate there is adequate space
in the loading bay for all bins;

d) bin store dimensions to be revised to allow for
1m? for every 240L of waste; and

e) provision for collection vehicles to
access/egress the site in forward gear;

with a final Waste Management Plan being submitted
and approved by the Metropolitan Redevelopment
Authority, in consultation with the City, prior to
applying for the relevant building permit;

2.13 an updated Transport Statement addressing the
following technical matters:

a) the Traffic flow comparison to be ‘total’ flow
into/out of the area;

b) additional detail in relation to the design,
function and maintenance responsibilities of the
proposed ‘Porte Cochere’; and

Cc) proposed traffic signal phasings identified being
in accordance with Main Roads Western
Australia (MRWA) requirements;

being submitted and approved by the Metropolitan
Redevelopment Authority, in consultation with the
City, prior to applying for the relevant building
permit; and

2.14 a construction management plan for the proposal
being submitted for approval prior to applying for a
building permit, detailing how it is proposed to
manage:

a) the delivery of materials and equipment to the
site;

b) the storage of materials and equipment on the
site;

(Cont’d)
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c) the parking arrangements for the contractors
and subcontractors;

d) any dewatering of the site; and

e) any other matters likely to impact on the
surrounding properties.

BACKGROUND:

SUBURB/LOCATION: 3 (Lot 502) Trinity Avenue, East Perth

FILE REFERENCE: 2016/5186

REPORTING UNIT: Development Approvals

RESPONSIBLE DIRECTORATE:  Planning and Development

DATE: 21 June 2016

MAP / SCHEDULE: Schedule 1 - Location map and coloured
perspectives for 3 Trinity Avenue, East Perth
(‘Site B’)

LANDOWNER: Metropolitan Redevelopment Authority

APPLICANT: Lend Lease (Waterbank) Pty Ltd

ZONING: (MRS Zone) Redevelopment Scheme/Act Area
(City Planning Scheme Precinct) East Perth (P15)
(City Planning Scheme Use Area) N/A

APPROXIMATE COST: $100 million

The Committee recommendation to the Council for this report was resolved by the
Planning Committee at its meeting held on 12 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

SITE HISTORY:

The four hectare ‘Waterbank Precinct’ (the precinct) situated on the eastern edge of
the city is bound by Trinity College to the north, the Swan River to the east, the
Causeway interchange to the south and the Western Australian Police site to the
west. The Precinct forms part of the Metropolitan Redevelopment Authority’s (MRA)
greater Riverside Project Area.

Council, at its meeting held on 11 August 2015, considered the first stage of
subdivision of the Waterbank Precinct and resolved to advise the MRA of its in
principle support subject to conditions and the submission of additional details and
information. The Minister for Planning (upon the advice and recommendations of the
MRA) granted conditional approval for the subdivision on 9 February 2016.

Council, at its meeting held on 3 November 2015, considered the first private realm
development within the Precinct for a mixed use building on ‘Site G’ and resolved to
advise the MRA of its support for the application subject to relevant design revisions
and conditions. The Minister granted conditional approval for the development on 1
March 2016.
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Council, at its meeting held on 2 February 2015, considered an application for the
design and construction of the entire infrastructure and public domain components
associated with the development of the Waterbank Precinct and resolved to advise
the MRA of its support subject to conditions. The Minister has yet to determine this
application.

Council, at its meeting held on 23 February 2016, considered the second stage of
subdivision of the Waterbank Precinct and resolved to advise the MRA of its in
principle support subject to relevant design revisions and conditions. The Minister for
Planning has yet to determine the second stage subdivision application.

DETAILS:

A development application for a new residential building for ‘Site B’ of the Waterbank
Precinct has been referred to the City for comment by the MRA. The application is
the second private realm development for the Precinct received by the MRA.

The development application proposes a podium element (six storeys) with one
tower above of 29 storeys, comprising of car parking and residential apartments.

A summary of the main features of the proposed development are as follows:

Residential A total of 309 residential dwellings will be provided at the
podium and tower levels. The development will comprise of
a mixture of dwelling types including nine studio, 87 one-
bedroom apartments, 194 two-bedroom apartments and 19
three-bedroom apartments. A storeroom will be provided for
each of the residential apartments.

Vehicle Parking 296 car parking bays will be provided at the ground floor
level and levels 1 to 5. The car parking levels will be
sleeved behind apartments on the north and south facades
and screened on the east and west facades using a mix of
materials and finishes.

Communal Facilities | A landscaped terrace with pool, decking area, gymnasium,
community room, change facilities and barbecue/kitchenette
facilities will be provided on the podium rooftop (Level 6).

Other Facilities Mail room, main residential lobby and five alternative
entrances, end of trip facilities, bicycle storage (115 bays)
and bicycle ‘hub/workshop’ at the ground floor level.
Building service facilities including substations, switch
rooms, fire tank and pump rooms, bin storage and loading
area, fire booster and control rooms will also be provided at
the ground floor level.

With respect to the physical design of the proposal, the applicant advises that the
architecture of the building is based on the following principles:

o ‘creation of a slender elegant tower on the skyline, with a highly identifiable
presence to frame the eastern gateway to the city. The podium creates a
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humane streetscape with a composition of volumes & warm natural materials, to
integrate with the park setting;

o tower form being sculpted into two volumes to emphasise its slenderness.
These volumes come to the ground to further enhance their verticality;

o planning of the tower carefully considered to maximise light and ventilation to
the residential apartments and to maximise the number of apartments with
views to the south west towards Swan River and Kings Park;

o creation of a building that is highly identifiable on the Perth skyline. The building
steps up in transition to the landmark tower, without dominating it;

o materials typified by rich, textural materials closer to ground that progressively
become smoother and simpler as they rise up the tower. In this way the
materials respond to the proximity of people to the building with a human scale
at ground and distant scale in the sky; and

o palette selection of cool and urban materials; creating an authentic streetscape,
while complimenting the tower beyond.’

LEGISLATION / POLICY:

Legislation Metropolitan Redevelopment Authority Act 2011
Metropolitan Redevelopment Authority’s Central Perth
Redevelopment Scheme

Policy Metropolitan Redevelopment Authority 's Riverside Master
Plan 2008
Waterbank Precinct Design Guidelines 2015

COMPLIANCE WITH PLANNING SCHEME:

Land Use and Development Standards

Under the provisions of the Metropolitan Redevelopment Authority Act 2011, the
MRA is responsible for planning and development control within the Central Perth
Redevelopment Area (CPRA). The Riverside project area, which includes the
Waterbank Precinct, is subject to the provisions of the MRA’s Central Perth
Redevelopment Scheme (CPRS). The general land use intent of the CPRS is to
create diverse mixed land use urban environments, including creating high quality
spaces for people through an activated and interesting public realm. Retall,
Residential, Residential and Dining and Entertainment land uses are preferred uses
within the Waterbank Precinct, whilst Culture and Creative Industry, Commercial and
Community land uses are contemplated uses within the Precinct.

The form and function of development within the Precinct is guided by the MRA’s
associated Waterbank Precinct Design Guidelines, with the latest iteration of the
Guidelines being adopted by the MRA on 4 May 2015. The Guidelines aim to
facilitate a new mixed use precinct for Perth which provides a richness of architecture
and diversity of uses that respond to the character of the Swan River and associated
landscape. The vision of the Waterbank Precinct under the Guidelines is to:
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“Create a prime visitor destination with a lively blend of entertainment, cultural,
commercial, retail and residential uses within a Waterbank precinct of international
standard.”

The specific statement of design intent for Site B within the Guidelines is as follows:

“Site B serves as an edge building as viewed from The Causeway and the structure
should respond to its visual prominence from the Causeway. This building will also
help to form an edge to one of the internal connections within Waterbank. This
building serves as an entry point to the urban edge of the city.”

“Residential is a preferred use within the podium and tower and may be considered
at ground level where it can be demonstrated that the design outcome will contribute
positively to the activation and surveillance of the adjacent public realm, minimise
level differences and ensure a high quality public interface.”

“Podium fagades fronting The Causeway are in a high profile gateway position and
are to provide high levels of visual interest and activation, with any podium car
parking to be sleeved with active uses and Podium facades are to be designed to
break up the horizontal bulk of the building through architectural treatments and fine
grain detailing.”

The Central Perth Development Policies set out development approval requirements
and performance standards for the development of land in the CPRA. The policies
relevant to this development include Green Building Design, Sound and Vibration
Attenuation, Providing Public Art, Signage, Affordable and Diverse Housing and
Adaptable Housing.

COMMENTS:

Land Use

The residential land use proposed is generally in accordance with the preferred land
uses stipulated in the CPRS and Design Guidelines. However a variation is proposed
being the proposed residential dwellings located on the ground floor of the
development. It is noted and acknowledged that full activation of the ground floor
frontage for the entirety of the development with commercial, dining or retail uses
may not be commercially viable, the presence of residential uses at the ground floor
level can be supported. However at a minimum, opportunity exists for the proposed
ground floor residential dwellings to be designed and designated as
‘convertible/adaptable floor spaces’ whereby they can be initially occupied as a
residential dwelling and then potentially adapted (with minor modifications) for
commercial use at an appropriate time when demand exists.

The design for flexibility and adaptability for different ground floor uses over time is
considered to be an appropriate outcome to provide for streets becoming active as
originally intended. It is therefore recommended that any viable design responses to
prevent this occurring should be investigated and applied as appropriate.
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-10 -

Building Height and Setbacks

The development includes a variation to the height controls contained within the
Design Guidelines. In particular, 29 storeys is proposed for the tower and a total
development height of 35 storeys (inclusive of a compliant six storey podium) in lieu
of the prescribed maximum 30 storey total development height. The variation has
been justified by the applicant based on the following:

o ‘the proposed building complies with the overshadowing requirements
contained within the Design Guidelines;

o it is has been demonstrated that there will be no additional down draught of
wind as a result of the additional height of the tower;

o the privacy and amenity of residents of the proposed tower and adjacent future
development sites will not be impacted by the additional tower height;

o the tower meets the setback requirements of the Design Guidelines and also
respects and retains designated view corridors;

o the tower presents as a slender form and the additional 5 storeys, while a minor
variation, will assist in emphasising the sites location adjacent to the Causeway
within Waterbank and will provide a positive contribution to the Perth City
skyline; and

o the tower site coverage is only 27.8% of the site which is substantially less than
the permitted maximum site coverage of 40%, thus limiting the bulk of the
building.’

Whilst the variation can be supported noting the above addresses potential concerns
in relation to the tower element of the proposal, the additional height does create
negative flow on effects for other aspects of the development. In particular, the
additional height results in an increase in the number of apartments being developed
which results in additional car parking provision. As no basement car parking is being
proposed, this results in the podium being developed to the maximum six storeys
permissible under the Guidelines and only being partly sleeved with apartments. The
implications of this are discussed in greater detail in the Building Design section of
this report. Therefore it is considered that the variation to the building height should
only be supported subject to the additional height within the tower element being
offset by a reduction in the podium height in addition to improvements to the design
of the podium facades.

The development is compliant with respect to the setback and siting requirements of
the Design Guidelines. The tower element is setback 28.5 metres from the northern
boundary and 12.2 metres from the southern boundary, with the Guidelines
prescribing minimum setbacks of 15 metres (northern) and nil (all other boundaries)
respectively. The Guidelines permit the tower element to occupy 40% of the site and
the proposed tower occupies approximately 28% of the podium roof space and site.

Building Design
The design of the building is generally in keeping with the Design Guidelines

however there are concerns in relation to the design of the podium facades and
internal configuration of the tower element.

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



-11 -

The Guidelines require activation of the ground floor frontages for 80% of primary
frontages (northern street) and 50% of secondary frontages (other streets). Whilst the
northern and southern ground floor frontages are considered to be ‘active’ through
the provision of residential dwellings inclusive of decking and major openings, the
eastern and western facades are predominantly inactive. The eastern and western
facades suffer from a proliferation of services and utilities being located within the
ground floor frontage areas which results in less than 25% activation being achieved.
In particular, the siting of services and utilities along the frontage means that these
spaces are highly unlikely to ever be subject to any retrofitting due to the finality of
such installations. Accommodating additional apartments or other uses or as a
minimum placing screened car parking spaces along the frontage, whilst still not a
desirable outcome, will result in greater flexibility in the future to accommodate any
reconfiguration of the ground floor area. It is recommended that this form part of the
City’s recommendation to the MRA.

The upper levels of the eastern and western facades are not required to be sleeved
given they are adjacent to secondary streets. However it is considered that further
activation of the ground level and refinement of upper levels are required to provide
for improved overall eastern and western podium elevations for the development.
This is considered critical given this would be the primary vista for pedestrians and
vehicles travelling west and north towards the site along the Causeway.

In its previous considerations of the Design Guidelines, most recently at its meeting
held on 18 November 2014, Council resolved to advise the MRA that the treatment
of the interface of any development adjacent to the Causeway is critical and should
reflect a fine urban grain and architectural detailing. In particular, the southern
elevation should not constitute an extensive monotonous fagade to shield potential
car parking situated within the podium levels. Based on the above it is recommended
that further refinement of the upper levels of the podium on the eastern and western
facades be required.

With regards to the tower element, it is noted that no access to natural light and
ventilation for the internal corridor spaces has been provided which is contrary to
Section 3.1.1 of the Design Guidelines. The justification provided by the applicant
relates to the amenity of the dwelling units being prioritised over that of the
passageways which are only transient spaces. Whilst the intent is acknowledged, the
City considers that communal spaces and improvements to an apartment’s ‘sense of
arrival’ are important design factors. Therefore it is recommended that the provision
for access to natural light and ventilation be explored as part of any design
refinement for the development.

Whilst each of the apartments is provided with an outdoor living space in the form of
a balcony or terrace, only 5% of these spaces achieve compliance with the minimum
area and dimensions required by the MRA’s Design Guidelines being 12m? for one
bedroom apartments and 15m? for two bedroom (and above) bedroom apartments.
The applicant’s justification for the reduced balcony sizes is based on:

o the prevailing wind conditions impacting on the site thus reducing the usability
of balcony areas and a focus to provide increased internal amenity for
residents; and
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o encouraging residents to use the services and amenities within the public realm
of Waterbank which will result in increased social and community interaction.

Notwithstanding the above, it is recommended that the majority, if not all, of the
balconies should achieve the minimums prescribed by the Guidelines. As minimum,
the City recommends balconies be redesigned to meet the 10m? area and minimum
internal dimension of 2 metres generally applied to residential apartments in the City.

The associated Crime Prevention through Environmental Design (CPTED) report
submitted by the applicant in support of the development confirms that consistent
and good practice CPTED principles have been incorporated into the design of the
building. However the report also provides recommendations in relation to aspects of
the design which could be improved at the detailed design phase. It is recommended
a relevant condition relating to these additional measures be included in any
approval.

Car Parking and Traffic Management

The Design Guidelines require the provision of residential car parking at a maximum
rate of 1.2 car parking bays per dwelling which equates to a maximum of 371 parking
bays for the 309 dwellings proposed. Residential visitor bays are also required to be
provided on site at a rate of 0.1 bays per dwelling being 31 bays for the subject
development.

The development is near to being compliant with respect to provision of on-site
vehicle parking for residents as 296 car parking bays are being provided which
equates to a rate of 0.96 bays per dwelling. However the applicant is seeking a
variation with regards to visitor car parking bays as no bays have been provided on
site for visitors. The applicant proposes to utilise future adjacent on-street car parking
bays (22 bays currently proposed) to cater for visitors to the site. Whilst this variation
can be considered by the MRA, it should be noted that on street parking is likely to
be time restricted (up to 3 hours maximum), with fees payable (as these will be
available to the general public). For this reason it is recommended that adequate
visitor parking provision be provided on-site in accordance with the Guidelines to
ensure on street parking remains available to the general public visiting the area.

With regards to on-site car parking management, access to on-site car parking is
proposed via a two-lane, two-direction entrance fitted with a remote control roller
door system. Access to the bicycle parking facility is located on the opposite side of
the building to that of vehicles to minimise risks of conflict between the two modes of
transport. Whilst the minimisation of crossovers along the ground floor frontages is
supported, there is concern in relation to the functionality of a single crossover
serving 296 car parking bays. In particular, significant delays during peak AM and PM
times are anticipated. It is therefore recommended that the existing access/egress
arrangements be reviewed to provide for more efficient vehicle movements to and
from the site.

The applicant submitted a Transport Statement in support of the application. The
following matters have been identified by City officers and are recommended to be
reviewed via the submission of an updated Statement at the building permit stage:
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o the Traffic flow comparison should use a comparison of ‘total’ flow into/out of
the area. The current assessment is selective and includes double counting;

o additional detail in relation to the design, function and maintenance
responsibilities of the proposed ‘Porte Cochere’ are required; and

o the proposed traffic signal phasing identified is unlikely to be approved by Main
Roads Western Australia (MRWA) as it significantly impacts on the eastbound
traffic on Hay Street.

Council at its meeting held on 23 February 2016, considered the Waterbank Stage 2
subdivision application which facilitates the creation of the lot for the subject
development. In its consideration, Council noted that road truncations were not
provided at the corners of lots at all intersections. Council therefore recommended
that truncations be provided in accordance with the City’s standard requirements to
ensure safe vehicle sight lines and improved pedestrian movement at these
intersections. The proposed does not account for any truncations in its design and it
is therefore recommended that, as a minimum, 3 metre by 3 metre truncated areas
provided at the north west and north east corners of the proposed building.

Waste Management

The proposed development will provide three separate bin storage areas to allow for
separate and efficient collection of residential waste. Waste servicing needs to be
further clarified via an updated Waste Management Plan (WMP) given additional
information if required in relation to the proposed waste collection method. In
particular, the City requires:

o alignment of proposed collection times with the City’s services;

o clarification as to how the all the bins will be collected on service days, including
figures showing the path bins will use to be transferred to the loading bay and
where they will be collected from;

o figures to demonstrate there is adequate space in the loading bay for all bins;

. bin store dimensions to be revised to allow for 1m? for every 240L of waste; and

o provision for collection vehicles to access/egress the site in forward gear.

A relevant condition requiring the above matters to be addressed in a revised WMP
with access/egress being appropriately modified, should be included in any approval.

Noise

The applicant advised that the proposed development will be designed to ensure
compliance with the MRA's requirements, the Environmental Protection (Noise)
Regulations 1997 and the National Construction Code. In accordance with the MRA's
Sound and Vibration Attenuation Policy, a further Acoustic Report will be submitted at
the working drawings stage addressing all of the relevant considerations. Any
approval should include a condition requiring that the building be constructed and
certified to comply with the requirements.
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Wind

The applicant submitted a wind tunnel study in support of the proposed development
which provides an analysis in relation to the development’s impact on local wind
conditions. The study found that the wind flow interaction with the proposed towers
will create varying wind conditions around the perimeter of the site boundaries. In
particular, windy conditions are anticipated to be experienced at locations close to
the corners of the Tower at ground level. The study recommends further testing to
best position screening and landscaping elements at the base of the tower. However
it is noted these elements will likely need to be significant in size and will provide
mostly localised shielding.

In addition, the podium roof space is also expected to experience wind conditions
that will vary across the space due to wind flows interacting with the geometry of the
towers which will cause changes in direction and wind speed. Other locations tested
in and around the proposed development sites will benefit from the use of local
vertical screening and landscaping to create suitable wind conditions for prolonged
sitting and outdoor dining activities.

Noting the above it is recommended that a final wind tunnel study to address the
preliminary findings be undertaken at the detailed design stage and be included as a
condition of any approval.

Conclusion

Whilst the proposed development is generally consistent with the MRA’s associated
guiding documents, fundamental issues including ground floor residential uses,
building height and podium design concerns have been identified. It is therefore
recommended that the MRA be advised of the issues identified within this report, with
the matters to be addressed by way of conditions on any development approval or
subject to further details being provided to the City’s satisfaction prior to any approval
being issued by the MRA.
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ITEM NO: 2

251 (STRATA PLAN 59114) ADELAIDE TERRACE, PERTH
PROPOSED LARGE BANNER SIGN

PLANNING COMMITTEE (REFUSAL)
RECOMMENDATION:

That, in accordance with the provisions of the City Planning
Scheme No. 2 and the Metropolitan Region Scheme, the Council
APPROVES BY AN ABSOLUTE MAJORITY the application for a
proposed large banner sign with third party advertising content
at 251 (Strata Plan 59114) Adelaide Terrace, Perth as detailed on
the Metropolitan Region Scheme Form One dated 23 May 2016
and as shown on the plans received on 30 May 2016 subject to:

1. the sign displaying only advertisements with high quality
graphics and vibrant artistic content that maintains or
improves the visual amenity of the locality consistent with
the City's Signs Policy 4.6 and having regard for the locality
being the focus of local retail, business, commerce, civic and
tourist activities for the State;

2. the part of the sign occupied by corporate markings, logos,
branding or the like occupying a maximum of 10% of the
total sign area,;

3. a comprehensive advertising strategy, detailing the control
of all signage content to satisfy conditions 1 and 2 above,
and the management and maintenance of the sign, being
submitted to the City for approval within 28 days of the date
of approval or prior to any new advertising content being
erected and implemented by the proponent thereafter to the
satisfaction of the City;

4. any individual advertisement shall be displayed for a
maximum period of six months with any approved
replacement sign or advertisement being installed
immediately following the removal of the previously
approved sign; and

(Cont’'d)
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5. this approval being valid until 31 December 2017 with the
sign and supporting structure being removed within 30 days
thereafter and the building made good.

BACKGROUND:

SUBURB/LOCATION: 251 Adelaide Terrace, Perth

FILE REFERENCE: 2016/5184

REPORTING UNIT: Development Approvals

RESPONSIBLE DIRECTORATE:  Planning and Development

DATE: 17 June 2016

MAP / SCHEDULE: Schedule 2 — Map and colour perspective for 251
Adelaide Terrace, Perth

LANDOWNER: The Owners of 251 Adelaide Terrace, Perth

APPLICANT: EPICO

ZONING: (MRS Zone) Central City Area zone
(City Planning Scheme Precinct) Adelaide (P13)
(City Planning Scheme Use Area) Office /
Residential

APPROXIMATE COST: Nil.

OFFICER RECOMMENDATION:

That in accordance with the provision of the City Planning Scheme No. 2, Council
refuses the application for a large banner sign at 251 (Strata Plan 59114) Adelaide
Terrace, Perth as detailed on the Metropolitan Region Scheme Form One dated 23
May 2016 and as shown on the plans received on 30 May 2016 for the following
reasons:

1. the proposed sign does not comply with City Planning Scheme No. 2 Policy 4.6
— Signs given that:

1.1 the display of a large banner sign for a further extended period of more
than six months is contrary to the City’s Signs Policy 4.6 and will result in
the visual quality and amenity of the area being diminished by the ongoing
display of the third party advertising, which is contrary to the orderly and
proper planning of the Precinct; and

1.2 the renewal of the previous approved sign resulting in more than four large
banner being displayed within the City of Perth at any one time which is
contrary to the City’s Signs Policy 4.6 and results in visual noise with
signage dominating the City streetscape;

2. the proposed sign will not comply with the City Planning Scheme No. 2 draft
revised Policy 4.6 - Signs given that:

2.1 the sign is considered excessive in scale and dimensions as it exceeds a
vertical dimension of one tenth of the buildings height with a maximum
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height of two typical floors and is therefore under this draft policy
considered out of place with the surroundings and dominating the skyline
resulting in a negative impact on the visual quality and amenity of the
area;

2.2 the sign is in excess of 25% of the wall area and stretched the full width of
the wall resulting in the sign being ill proportioned to the size of the
building; and

2.3 third party advertising shall only be considered for a sign facing or in a
public space where the sign is orientated for viewing within the space and
not from adjacent streets.

At the Planning Committee meeting held on 12 July 2016 the Committee resolved to
adopt an alternative motion as follows:

That, in accordance with the provisions of the City Planning Scheme No. 2 and the
Metropolitan Region Scheme, the Council APPROVES BY AN ABSOLUTE
MAJORITY the application for a proposed large banner sign with third party
advertising content at 251 (Strata Plan 59114) Adelaide Terrace, Perth as detailed on
the Metropolitan Region Scheme Form One dated 23 May 2016 and as shown on the
plans received on 30 May 2016 subject to:

1.

the sign displaying only advertisements with high quality graphics and vibrant
artistic content that maintains or improves the visual amenity of the locality
consistent with the City's Signs Policy 4.6 and having regard for the locality
being the focus of local retail, business, commerce, civic and tourist activities for
the State;

the part of the sign occupied by corporate markings, logos, branding or the like
occupying a maximum of 10% of the total sign area;

a comprehensive advertising strategy, detailing the control of all signage
content to satisfy conditions 1 and 2 above, and the management and
maintenance of the sign, being submitted to the City for approval within 28 days
of the date of approval or prior to any new advertising content being erected
and implemented by the proponent thereafter to the satisfaction of the City;

any individual advertisement shall be displayed for a maximum period of six
months with any approved replacement sign or advertisement being installed
immediately following the removal of the previously approved sign; and

this approval being valid until 31 December 2017 with the sign and supporting
structure being removed within 30 days thereafter and the building made good.

Reason The Planning Committee considered it appropriate to allow for

additional time during the transition from one Policy setting to
another, taking into consideration the applicants concerns and
allowing proponents the opportunity to comment on the revised Signs
Policy.
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SITE HISTORY:

On the 6 December 2011, Council approved the installation of the subject sign for
the subject sign for a period of five years subject to the following conditions:

“l. the sign displaying only advertisements with high quality graphics and vibrant
artistic content that maintains or improves the visual amenity of the locality
consistent with the City’s Signs Policy, with details of each advertisement being
submitted and approved prior to the erection of any individual sign;

2. details of the sail track system supporting the large banner sign being provided
prior to the issue of a sign licence, addressing the tension and construction
methodology to ensure that no detrimental amenity or noise impacts from wind
will affect the occupants of the adjacent residential properties;

3. any individual advertisement shall be displayed for a maximum period of six
months with any approved replacement sign or advertisement being installed
immediately following the removal of the previously approved sign;

4. the part of the sign occupied by corporate markings, logos, branding or the like
occupying a maximum of 10% of the total sign area; and

5. the approval being limited to a maximum period of 5 years from the date of the
planning approval. If no subsequent approval is granted extending this period
then the subject signage and framing shall be removed and the building facade
made good within 30 days of the expiry of the 5 year approval.”

The sign licence was issued for the sign on the 10 February 2012 and the sign was
erected shortly after. The content of the sign changes on a monthly basis and
displays third party content for local, national and international brands.

DETAILS:

The current approval expires on 6 December 2016. The applicant is seeking
Council’'s approval to extend the length of approval for the existing large banner sign
on the subject site for an additional ten years. The large banner sign measures 25m
by 25m (625m?) on the upper eight floors of the western elevation of the twenty
storey retail and office building on the subject site. The applicant intends to display
‘vibrant and artistic advertising’, indicative of that displayed for the past five years and
as shown on the conceptual perspective accompanying this report. The advertising
signs will be installed on the existing sail track system. The sign is illuminated by
offsite lighting from the adjoining property.

The application states it is intended that the sign will continue to be used to advertise
special events, commercial events of special interest to the public and general
advertising of high graphic quality. If approval is obtained the applicant will then
approach prospective clients and each specific advertisement will be submitted to the
City for approval (to be determined under delegated authority by the City’s
Administration) prior to being installed.
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LEGISLATION / POLICY:

Legislation Planning and Development Act 2005
City Planning Scheme No. 2

Policy

Policy No and Name: 4.6 Signs. The revised policy was initiated for public
consultation at the 28 June 2016 Council meeting and as
such is considered to be ‘seriously entertained’ and can be
taken into consideration when determining the application.
Precinct Plan No.13 — Adelaide

COMPLIANCE WITH PLANNING SCHEME:
Development Requirements

The subject site is located within the Office/Residential Use Area of the Adelaide
Precinct (P13) where signs should not detract from the character and general
environmental quality of the Precinct.

The Adelaide Precinct development standards for signs in the Office/Residential Area
state that:

“2.  Signs and Graphic Display:

(i) Signs and graphics shall be carefully controlled to ensure compatibility
with the desired character of the area. Signs and lettering shall be small
scale, discreet in colour and style and well integrated with the building or
space on or in which they are placed; and

(i)  Structural components of signs shall be concealed and/or the impact of the
components minimised. A high standard of construction, materials and
graphics is required.”

In addition to the requirements set out in the Adelaide Precinct Plan, the City
Planning Scheme No. 2 Policy 4.6 — Signs sets out the City’s requirements for the
erection and management of signs on or adjacent to buildings within the City. The
policy defines different types of signs and provides guidelines for their acceptable
design and location.

It is noted that the City has completed a review of the Signs Policy 4.6 and a draft
revised policy was approved by Council for public consultation at its meeting held on
28 June 2016.

The proposed sign falls within the following definitions of the current Signs Policy 4.6:

“Large Banner Sign means a large-scale sign with static content attached to
construction site scaffolding, or inside or outside a building and visible from the
outside the building, which in its vertical dimension occupies more than the
equivalent of one floor of that building.”
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“Third Party Advertising or General Advertising is a sign:

o displaying the name, logo, or symbol of a company or other organisation that
does not own or substantially occupy the site or building on which the
advertisement is located: or

o for a product or service not provided on the site on which the advertisement is
located; or

o form part of the signage displayed the name, logo or symbol; of a company or
other organisations that owns or substantially occupy the site or building on
which the advertisement is located; or

o for any activity or event not occurring on the site on which the advertisement is
located.”

Under the revised draft City’s Signs Policy the proposed sign will fall within the
following definitions:

“Wall Sign means a sign that is fixed flat or parallel to, or painted upon, the surface
of a wall of a building (but not to a roof top plant room setback from the main
elevation of the building or to an architectural feature at the top of the building). It
includes cabinets fixed to walls to display an advertisement.

Third Party Advertising Content means sign content that advertises businesses,
products, goods or services not located or available at the premises where the sign
content is displayed.”

Noting that Council has approved the draft revised Signs Policy for public
consultation, it is considered to have sufficient ‘weight to be considered in
determining this application. From a town planning perspective, the draft planning
policy is considered to be a ‘seriously entertained proposal’. The proposal’s
compliance with the current and draft revised Signs Policy is detailed in the
proceeding comments section of this report.

The applicant is seeking Council’s discretion to support variations to the Signs Policy.
Variations to the Signs Policy can only be granted by an absolute majority decision of
Council, in accordance with Clause 47 of the City Planning Scheme No. 2 and
provided Council is satisfied that:

‘47(3)(c)(i) if approval were to be granted, the development would be consistent with:

(A) the orderly and proper planning of the locality;
(B) the conservation of the amenities of the locality; and
© the statement of intent set out in the relevant precinct plan; and

(i)  the non-compliance would not have any undue adverse effect on:
(A) the occupiers or users of the development;
(B) the property in, or the inhabitants of, the locality; or
(©) the likely future development of the locality’.
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COMMENTS:

It is relevant to note that when the current sign was approved for a five year period,
the City recognised that the current Signs Policy had not been reviewed since 2005,
and that trends in signage were changing. Therefore, the exercise of discretion in
approving the sign with a time restriction was a reflection that new signage needed to
be considered on a case by case basis until a contemporary and up-to-date Signs
Policy was available.

The current Signs Policy outlines specific criteria for signs within the
Office/Residential Area within the Adelaide Terrace Precinct. Signs within this
precinct shall create an attractive daytime and evening atmosphere and help to
express the mixed residential, business and tourism environmental character. Any
proposed sign should only be considered if it will add particular interest and vibrancy
to the locality given its scale, position and proposed content.

The draft revised policy sets out additional requirements for signs within Adelaide
and St Georges Terrace. Signs should be designed to reflect the character and role
of St Georges and Adelaide Terrace that together form the principal city boulevard.
Signage should principally be for the purpose of numbering and naming buildings
and identifying their occupants with signage being limited in size and number per
tenancy.

Signs are required under the current policy to be assessed in accordance with the
general (relevant) criteria below:

Response to Location and Contribution to Local Character

The current Signs Policy 4.6 requires all new signs to make a positive contribution to
its setting. Signs that block important views, are detrimental to their neighbour’s
amenity or are out of character with the streetscape, ultimately reduce the quality of
the street as a whole. The sign is located within a prominent location and not only
impacts the immediate locality it also can be seen from various distance viewpoints.
The location of the sign being at the top of the building results in the sign being
mainly oriented towards passing motorists driving east along Adelaide Terrace and
St Georges Terrace.

Having regard to the statement of intent for signage within the precinct it is
considered that the retention of a large banner sign with third party advertising
content for a further ten years would be inconsistent with the design and types of
signage generally permitted in the locality. The location the scale of the sign is
considered to add to the visual noise of signage within the Precinct. Signage on
buildings on Adelaide Terrace should create an attractive daytime and evening
atmosphere and help to express the mixed residential, business and tourism
environment character and display innovative graphic signs at lower levels. Whilst
the display or international advertising does add to the business environment of the
City the lack of local content is not considered to add to the tourism environment or
support local businesses within Perth.
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The installation of the large banner sign displaying third party content for a further ten
years is not considered consistent with the intent of the Policy requirements within
this precinct and has had a resultant negative impact on the streetscape within the
area. Whilst the Policy does state that opportunities may exist for large banner signs
in appropriate locations and temporary large banner signs may be permitted on
construction site scaffolding the long term (permanent) installation of said signs are
not considered appropriate to the Precinct.

Variety and Interest

The City recognises that signage can play an important role in the interest and
appeal of a building or place and as such the City supports variety over monotonous
design. A sign should be appropriate to the building or site, and aim to attract
attention in a way which is well thought out and well designed.

Since installation of the sign the City has had reoccurring issues in regulating what is
deemed to be ‘high quality graphics and vibrant artistic content that maintains or
improves the visual amenity of the locality’, as per condition one of the previous
development approval. Even with this requirement, issues have been raised by the
City regarding the lack of local content or vibrant artistic content, such an
assessment has been subjective and arbitrary the signs have still been installed on
the basis that they were national and international advertising campaigns that cannot
be amended to incorporate any local context. It is not envisaged that this issue will
change if an extension of approval time is granted and as such it is considered the
sign will not enhance the visual amenity of the locality or of the City’s skyline.

Large Banner Signs

The current Policy permits a maximum of four large banner signs in the city at any
one time with any change in content requiring the approval of Council. There is
however currently in excess of the maximum number of signs approved in the city
since the original approval with the city centre deemed to be more appropriate for
large banner signs focusing on the core retail area of the City.

The Policy also requires that large banner signs be erected on a temporary basis
meaning no more than six months duration with a six month lapse between display
periods. The applicant’s proposal to display a large banner sign continuously for a
minimum of ten years is contrary to this requirement. Previous variation to this Policy
requirement was waived on the basis that in the interest of reinforcing the vibrancy
and visual interest of the locality, the six month lapse between advertising is not
considered necessary and the resultant blank facade and the supporting sail track
system for six months between advertisements was not considered contributing to
maintaining the visual amenity of the locality.

Large banner signs will be defined as a wall sign under the revised draft Policy. The
revised Policy restricts the size of a wall sign at the top of a building to a maximum
vertical dimension to the combined height of two typical floors of the building. The
subject sign is significantly larger occupying approximately seven typical floor levels
of the building. The sign size of the sign is considered excessive and out of place
with the surroundings and will dominate the skyline within the area which is contrary
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to the provisions and intent of the proposed amended Policy and as such should not
be supported.

Third party advertising

The current Signs Policy 4.6 states third party or general advertising will only be
permitted where, having regard to the character of the area in which is the sign is to
be situated, Council is satisfied that the visual quality, amenity and safety of the area
will be enhanced, or at the very least, not diminished.

The initial information provided by the applicant was that third party, or general
advertising will only be displayed when the sign is not being utilised to advertise
events or other similar promotions. The content of the sign has almost exclusively
been used to advertise general advertising for international brands with no or little
relation to local advertising and with limited local content. Whilst there was not
minimum percentage of local events or promotions required to be displayed the
constant display of general third party advertising is considered contrary to the
original proposal and not considered to be beneficial to the streetscape of the area.

Creatively and sensitively designed and well placed advertising is a common
characteristic of any modern international City pursuing a visually interesting and
vibrant built environment, particularly where such signage represents an
improvement to a featureless facade. The fagcade whilst largely blank is not
completely featureless and in relatively good condition and is determined acceptable
in terms of treatment.

Proposed Signs Policy

Under the draft revised Policy third party advertising content will only be permitted on
signs within public spaces and on hoarding signs. Adelaide Terrace has been
identified as an area where third party advertising on a wall sign would not be
permitted with the signs limited to the entertainment, retail core and town centre
areas.

The draft revised Policy also states that where a wall sign is located at the top of a
building the sign shall not display third party advertising, should not be more than
25% of the wall area and should not extend to the full height or width of the wall as
currently proposed. The maximum size of any such signs is however limited to the
height of two typical floors of the building which would be approximately 6 metres
whilst the vertical dimension of the current sign is 25 meters.

It is noted that one of the objectives and general principles of the draft revised Policy
is to rationalise (including removal) of signs generally inconsistent with the Policy.
The purpose of the time limit on the previous approval was to allow for an interim
approval period after which the sign can be reconsidered in terms of its compliance
with changing circumstances including the provisions of the new draft revised Policy
and this is therefore the appropriate time to have the sign removed.
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Having due regard to the proposed Policy any approval to extend the display of
signage on the site would be contrary to the provisions and intent of the proposed
amended Policy and as such should not be supported.

Conclusion

The placement of the sign over the last five years has enabled the Administration to
reflect upon its contribution to the street; to its contribution to the city as a place. In
the context of the outcomes sought by the current Signs Policy and the draft revised
Signs Policy the application is not supported.

It is considered the proposed Large Banner Sign with third party advertising content
IS not appropriately located. It is not considered to sufficiently benefit the streetscape
and amenity, nor contribute to the vibrancy and visual interest of the area to warrant
Council exercising discretion under the City Planning Scheme No. 2 (clause
47(3)c(i)).

Other existing large banner signs approved within the City are considered to be more
appropriately located having greater benefit to the area.

The extended display of the advertising is generally against the intent of the Policy
and has had a resultant negative impact on the streetscape within the area. As the
proposed sign does not meet the intent for large banner signs or third party content
under the City’s Signs Policy 4.6 it is recommended that the application be refused.

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



- 25 -

ITEM NO: 3

507 (LOT 501) MURRAY STREET, PERTH - PROPOSED NEW
TECHNOLOGY ABOVE ROOF SIGN DISPLAYING THIRD PARTY
ADVERTISING

PLANNING COMMITTEE (REFUSAL)
RECOMMENDATION:

That, in accordance with the provisions of the City Planning
Scheme No. 2 and the Metropolitan Region Scheme, Council
refuses the application for the proposed ‘new technology’
above roof sign with third party advertising content at 507 (Lot
501) Murray Street, Perth as indicated on the Metropolitan
Region Scheme Form One dated 22 April 2016 and as shown on
the plans received on 17 May 2016 for the following reasons:

1. the proposed sign does not comply with City Planning
Scheme No. 2 Policy 4.6 — Signs given that:

1.1 above roof signs are not permitted anywhere within
the city;

1.2 the sign is not designed as an integral part of the
building, and will be excessive in scale and
inconsistent with the style of the building on which it
will be located;

1.3 the third party advertising content of the sign would
be detrimental to the visual quality and amenity of the
locality; and

1.4 the sign is considered to be inappropriately located
as it is intended to be viewed by passing motorists
where it could create a safety hazard,;

2. the proposed sign will not comply with the City Planning
Scheme No. 2 draft revised Policy 4.6 Signs given that:

(Cont’d)
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2.1 the size, location, display of third party advertising
and variable content which will dominate the skyline
within the area, have a negative impact on the visual
guality and amenity of the area and is likely to cause
a distraction to road users; and

2.2 the sign will be defined as a sky sign which is not
permitted anywhere within the City.

BACKGROUND:

SUBURB/LOCATION: 507 Murray Street, Perth

FILE REFERENCE: DA-2016/5127

REPORTING UNIT: Development Approvals

RESPONSIBLE DIRECTORATE:  Planning and Development

DATE: 17 June 2016

MAP / SCHEDULE: Schedule 3 — Map and colour perspectives for
507 Murray Street, Perth

LANDOWNER: Mr G M Catlin and Mr L A Rausz

APPLICANT: Chaos Outdoor Media Pty Ltd

ZONING: (MRS Zone) Central City Area Zone
(City Planning Scheme Precinct) Precinct 5
Citiplace
(City Planning Scheme Use Area) City Centre

APPROXIMATE COST: $500,000

The Committee recommendation to the Council for this report was resolved by the
Planning Committee at its meeting held on 12 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

SITE HISTORY:

On 4 November 2008 an application for the development of an eight storey office
building was approved on the subject site.

A retrospective approval was granted on 3 September 2013 for the installation of
energy saving louvers to the first floor level of the front elevation and the display of
an animated LED roof sign measuring 8,416mm in length by 2,226mm in height
displaying the names of companies operating in the building including ‘Seamless
Resourcing’, ‘Octave Consulting’, ‘Powertech Services’, ‘Precise Facilities’ and
‘Present Group'.
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DETAILS:

The applicant seeks development approval to erect a ‘new technology’, above roof
sign at the subject site. The sign is proposed to be 15 metres in width and 5 metres
in height. The sign is proposed to be supported by charcoal grey and yellow structure
which will measure 8.7 metres in height, 9.77 metres in depth and approximately
19.6 metres in overall length. It is proposed that the supporting structure will be tiered
to the rear of the sign which will be landscaped to screen the supporting structure
providing a better outlook to those residents and future development to the south of
the sign.

The applicant has indicated that the sign will display variable static advertising
content that will change instantaneously but not move, flash or pulsate. Content is
intended to change every 20 seconds in length with a 0.01 second transition. No
details regarding the management of the content of the sign has been provided by
the applicant.

LEGISLATION / POLICY:

Legislation Planning and Development Act 2005;
City Planning Scheme No. 2

Policy

Policy No and Name: 4.6 Signs The draft revised Policy was initiated for public
consultation at the 28 June 2016 Council meeting and as
such is considered to be ‘seriously entertained’ and can be
taken into consideration when determining the application.

COMPLIANCE WITH PLANNING SCHEME:

Development Requirements

The subject site is located within the City Centre Use Area of the Citiplace Precinct
(P5) under the City Planning Scheme No. 2 (CPS2). The Precinct will be enhanced
as the retail focus of the State providing a range of retail and related services more
extensive than elsewhere in the metropolitan region. Building facades will incorporate
interesting architectural elements thereby contributing to a lively, colourful and
stimulating environment.

The Statement of Intent for the Citiplace Precinct does not specify any development
provisions for signage.

The CPS2 Signs Policy (4.6) sets out the requirements for the erection and
management of signs on or adjacent to buildings within the city, providing guidelines
for their acceptable design and location.

Under the Signs Policy the proposed sign falls within the following definitions:

“Above Roof or Sky Sign means an advertising sign that protrudes above the
normal roof line or building parapet and is not a roof sign.

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



- 28 -

Animated or “New Technology” Signs means any sign or its contents that moves,
and includes flashing or “chasing” lights, as well as video signs, and signs which are
defined in the outdoor advertising industry as “trivisions”, “variable message”,
“changing message” and “fibre optic” signs.

Third Party Advertising or General Advertising is a sign:

. displaying the name, logo, or symbol of a company or other organisation that
does not own or substantially occupy the site or building on which the
advertisement is located; or

. for a product or service not provided on the site on which the advertisement is
located; or

. for a product or service that does not form part of the signage displaying the
name, logo or symbol; of a company or other organisation that owns or
substantially occupy the site or building on which the advertisement is located;
or

. for an activity or event not occurring on the site on which the advertisement is
located.”

It is noted that the City has completed a review of the Signs Policy 4.6 and a draft
revised Policy was approved by the Council for public consultation at the 28 June
2016 Council meeting. Under the City’s revised draft Signs Policy the proposed sign
will fall within the following definitions:

“Sky Sign means a sign fixed to or above the roof (but not an awning roof), plant
room, parapet, wall or architectural feature at the top of a building, that extends more
than 200mm above the height of the roof, plant room, parapet, wall or architectural
feature that it is fixed to and that does not achieve a high degree of integration and
compatibility with the architecture, materials, finishes and colours of the building.

Third Party Advertising Content means sign content that advertises businesses,
products, goods or services not located or available at the premises where the sign
content is displayed.

Variable Content means static sign content that changes automatically by electronic
or programmable methods on a specified time cycle. Where displaying variable
content, a small sign is one that has a sign face with an area of 2m? or less and a
large sign is one that has a sign face with an area of greater than 2m?®”

Noting that Council has approved the draft revised Signs Policy for public
consultation, it is considered to have sufficient ‘weight' to be considered in
determining this application. From a town planning perspective, the draft planning
Policy is considered to be a ‘seriously entertained proposal. The proposal’s
compliance with the current and draft revised Signs Policy is detailed in the
proceeding comments section of this report.

Council, pursuant to Clause 43 of CPS2, is to have ‘regard’ to the strategic and
statutory planning framework when making determinations. Variations to the Signs
Policy can be granted by an absolute majority decision of Council, in accordance with
Clause 47 of the City Planning Scheme and provided Council is satisfied that:
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‘47(3)(c)(i) if approval were to be granted, the development would be consistent with:

(A) the orderly and proper planning of the locality;
(B) the conservation of the amenities of the locality; and
© the statement of intent set out in the relevant precinct plan; and

(iif) the non-compliance would not have any undue adverse effect on:

(A) the occupiers or users of the development;

(B) the property in, or the inhabitants of, the locality; or

© the likely future development of the locality’.
COMMENTS:

The Signs Policy outlines specific criteria for signs within the Hay Street/ Murray
Street (Core Retail Area). Signs within this area shall contribute to the creation of a
lively, colourful and stimulating pedestrian and retailing environment. Signs should be
of high quality, visually interesting, and respond to the significant role of Hay and
Murray Streets as major retail areas and public gathering spaces.

Signs are required under the Policy to be assessed in accordance with the general
(relevant) criteria below:

Response to Location and Contribution to Local Character

The Signs Policy requires all signs to be compatible with the style, scale and
character of the surrounding streetscape and the predominant uses in the locality.
Signs are required to respond to the character of the street and the prevailing
building style as well as making a positive contribution to its setting. Signs that are
detrimental to their neighbour’s amenity or are out of character with the streetscape
ultimately reduce the quality of the street as a whole. Consideration should also be
given to the number and type of existing signs in the locality so as to avoid visual
clutter. Enhancement of the desired environmental character of an area should be
the primary consideration when judging the appropriateness of a new sign.

The sign is not considered to be compatible with the character of the area,
appropriate to the building and does not make a positive contribution to the setting.
Whilst the sign will generally not have a negative impact on the immediate
neighbour’'s amenity due to the low scale of the existing developments the sign may
have impacts from light spill and visual amenity for the future development of these
properties. The residential apartment building located to the rear at 996 Hay Street
will however view the rear of the sign. Due to the location and orientation of the sign,
any large scale redevelopment of the adjacent lots to the west could result in the sign
being partially or completely obscured from the sign’s intended audience.

The sign is located within a prominent location and not only impacts the immediate
locality it also can be seen from various distant viewpoints. The location of the sign
being at the top of the building results in the sign being primarily oriented towards
passing motorists south along the Freeway and limited views from Murray Street. The
applicant has indicated that the sign will provide an “appropriate” entry statement to
the City and an “easily recognisable landmark”. Given this, it is not considered that
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signage which is of excessive scale is a desirable landmark within the City. It is noted
that the location of the sign is not at the entryway to the City but rather the City
Centre and as such the ‘Welcome to Perth’ motto located on the sign is not
considered appropriate.

Variety and Interest

The Signs Policy recognises that signage can play an important part in the interest
and appeal of a building, especially in shopping areas, and supports variety in
design. However it also requires signage to be appropriate to the building and aim to
attract attention in a way which is well thought out and well designed. Signs erected
on or adjacent to buildings should be an integral part of the design and scale of the
building and have regard to the material finishes, colours and fenestration of the
building, ensuring that architectural features of the building are not obscured.

Whilst the proposed sign does incorporate architectural elements from the existing
building including colours and materials it is not considered the proposed sign is
effectively and appropriately integrated with the building design.

The applicant has not provided details of how the sign content would be managed
however it is recommended a condition be imposed on any approval granted
requiring the submission and approval of a signage strategy. Given this, concern is
raised regarding the regulating of content and what is deemed to be high quality
graphics and vibrant artistic content that maintains or improves the visual amenity of
the locality. The City’s previous experience of third party advertising is that
predominantly national and international advertising campaigns are displayed that
cannot be amended to incorporate any local context. The City’s draft amended Policy
requires third party advertising content to be related to products, services or events
available within the local government boundaries. As such it is considered the sign
will not enhance the visual amenity of the locality or the City’s skyline.

Community Expectations

The proliferation of general advertising along the Freeway is not considered to be a
desirable outcome in terms of the presentation of the City as the corporate focus of
the State. It is considered that there are more appropriate locations for this type of
signage, as allowed under the Signs Policy, including facing onto public spaces
where pedestrians gather such as pedestrian malls, piazzas, public plazas and in the
entertainment districts.

Safety

The Signs Policy requires that signs be located and designed so as not to cause a
hazardous distraction to motorists, pedestrians or other road users. As discussed
above the sign is specifically designed to attract the attention of passing motorists
and will potentially be a distraction; and therefore a safety hazard. A condition can be
imposed on any approval issued to ensure compliance with the dwell and transition
times for variable sign content recommended by the Main Roads Western Australia
for a street of this nature to address safety for motorists and pedestrians however
this will not totally remove potential distraction.
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Design, Construction and Maintenance

Signs are required to be simple, clear and efficient with structural components and
wiring concealed and/or the visual impact of the components minimised. The sign is
proposed to be supported by a tiered structure with landscaping installed to the rear
and sides of the sign which will screen the supporting structure. The applicant has
advised that the proposed landscaping will be artificial due to structural and water
issues and constraints ensuring the longevity of the landscaping and reducing the
need for maintenance of the landscaping. The applicant has stated that the
landscaping will complement the building and enhance the area providing an
improved outlook to those in adjoining office and apartment buildings who currently
overlook the site.

Whilst the screening of the supporting structure is a positive outcome it is not
considered that the treatment of the rear with the use of synthetic turf and plants is a
desirable outcome in terms of quality design. The landscaping is also not considered
to successfully integrate with the sign with the building and whilst innovating design
responses are encouraged the design of the sign and structure does not fulfil this
requirement.

Above Roof Signs

The sign does not meet the definition of a roof sign as it is ‘not fixed to the fascia of
the building or top of the fascia or wall of a building or a machinery or plant room, and
designed as an integral part of the design of the building.” Whilst the sign is fixed to
the roof of the building, is not designed as an integral part of the building and
‘protrudes above the normal roof line or building parapet’ by 8.7 metres and is
therefore consistent with the definition of an above roof sign under the Signs Policy.

The Signs Policy states that: ‘Above roof or sky signs are not permitted anywhere
within the City of Perth.’

Under the City’s draft revised Signs Policy the sign will be defined as a sky sign
which is not permitted anywhere within the city.

‘New Technoloqgy’ Signs

The following specific design criteria are relevant to animated or ‘new technology’
signs:

a) The content of an Animated or “New Technology” sign must also receive the
approval of Council.

As the sign is intended to display general advertising and would be regularly
changing, compliance with this criterion is not practical. This can however be
addressed by imposing a condition on any approval issued requiring the submission
of an advertising strategy for approval, detailing the content, management and
maintenance of the sign.
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b)  Animated or “New Technology” signs are only permitted within the ‘City Centre’
Scheme Use Area of Precinct 5 (Citiplace), and the ‘City Centre’ Scheme Use
Area of Precinct 1 (Northbridge).

The sign complies with this requirement, intended to be located in the Citiplace
Precinct.

c) An Animated or “New Technology” sign must be compatible with the character
of the streetscape within which it is proposed. Such signs will generally not be
permitted within a designated heritage area, or on or adjacent to a heritage
place.

The sign is not considered to have an impact on the immediate streetscape given the
location on the roof of the building which will not be visible to pedestrians and
motorists within the immediate vicinity. Given this the sign will have an impact on the
broader streetscape and skyline of the city as viewed from the Freeway. The
appropriateness of the sign in the streetscape is discussed further later in the report.

d) An Animated or “New Technology” sign must be designed as an integral part of
a building or structure, but will not generally be approved where it takes the
form of a pylon sign.

Whilst the applicant has made an attempt to integrate the sign and structure with the
building by use of colours and materials and use of artificial landscaping it is not
considered that the sign has been adequately designed to be an integral part of the
building. The sign and associated structure have no relation to the existing structure
of the building in terms of form and setbacks with the structure simply located on top
of the building with little regard to it. The location and orientation of the sign also
result in the sign not following existing building setbacks further exacerbating the
issue.

e) The most appropriate locations for Animated or “New Technology” signs include
plazas and public spaces where their contents can be viewed by gathered or
passing pedestrians, but should not be able to be viewed by passing motorists,
for whom may be a distraction and therefore a safety hazard. An Animated or
“New Technology” sign may be constructed and located as to create a landmark
in its immediate locality.

Whilst the subject site is located within the Citiplace precinct the proposed site,
position and orientation of the sign is not considered appropriate. The sign is located
to the roof of an eight storey building directed towards motorists travelling on the
Mitchell Freeway. As such it is not considered the sign meets the criteria for being
viewed by passing or gathering pedestrians and may be considered a hazard to
passing motorists on the Freeway.

The applicant has not submitted a Traffic Engineering Report as part of the
application and as such it is unclear what impact the sign will have on traffic travelling
south on the Freeway (noting it will not be visible to vehicles travelling north) . It is
assumed that the predominant target audience would by vehicle passengers which
will be largely the only people capable of seeing the sign. While limits on dwell and
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transition time and luminance levels would reduce the safety hazard created by the
sign to some degree, this will not totally remove potential distraction. Given the size
of the sign and its design being aimed at passing motorists it is considered that there
will be some safety impact for passing motorists on the Freeway.

f)  The contents of an Animated or “New Technology” sign may move but not flash
or pulsate in a manner likely to cause a hazard or nuisance to motorists or the
occupants of neighbouring properties.

It is understood that the sign is not intended to flash or pulsate and a condition of any
development approval issued could address this.

Under the City’s draft revised Signs Policy signs with variable content are only
permissible in this area where the sign is defined as a roof sign or wall sign however
the sign does not meet the definition of a roof or wall sign and is rather a sky sign
and as such the sign is not permissible anywhere in the City.

Third Party Advertising

The Signs Policy states that: ‘Third party or general advertising will only be permitted
where, having regard to the character of the area in which the sign is to be situated,
the Council is satisfied that the visual quality, amenity and safety of the area will be
enhanced, or at the very least, not diminished.’

It is considered that the sign is likely to diminish the visual quality and amenity of the
area and may impact on safety. The Council has generally discouraged third party
advertising throughout the city to avoid a proliferation of signage and visual clutter.
Because of its excessive size and orientation towards oncoming traffic on the
Freeway the sign will dominate the skyline when travelling from the north on the
Freeway and partially impact the streetscape as viewed from Murray Street.

Under the proposed revised Policy third party advertising content will only be
permitted facing or in a public space within the Entertainment Area, the Retail Core
Area, a Town Centre Area or The Terraces Area where the sign is oriented for
viewing within the space and not from adjacent streets. The subject site does not fall
within the above stated areas nor is the sign oriented towards a public space and will
be directly oriented towards the Freeway.

Proposed Signs Policy

Having due regard to the proposed Policy it is noted that the sign will be defined as a
sky sign which is not permitted anywhere within the city and that third party
advertising content will only be permitted facing or in a public space within the
Entertainment Area, the Retail Core Area, a Town Centre Area or The Terraces Area
where the sign is oriented for viewing within the space and not from adjacent streets.

The approval of the proposed sign on the site would therefore be contrary to the
provisions and intent of the proposed amended Policy and as such should not be
supported.
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Conclusion

Being an above roof sign, the proposed sign is not permitted anywhere within the city
under the current Signs Policy. It also does not meet the criteria for ‘new technology’
signs or third party advertising applicable under the Policy or the provision, intent and
requirements of the proposed revised Policy. It is considered to be excessive in
scale with little regard for the design of the building or its central location within the
city. It will be detrimental to the visual amenity of the locality and have a potential
adverse impact on the amenity of adjacent buildings. It is therefore recommended
that the application be refused.
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ITEM NO: 4

RESULTS OF FURTHER ASSESSMENT TO DETERMINE IF THE
IDENTIFIED PROPERTIES ARE OF CULTURAL SIGNIFICANCE AND
WORTHY OF BUILT HERITAGE CONSERVATION

PLANNING COMMITTEE (APPROVAL)
RECOMMENDATION:

That Council:

1. in accordance with Part 3 Clause 8 of the Planning and
Development (Local Planning Scheme) Regulations 2015,
proposes to include Motor House, 68 Milligan Street, Perth
in the City Planning Scheme No.2 Heritage List and gives
the affected owner and occupier a description of the place,
the reasons for the proposed entry and 21 days to make a
submission on the proposal;

2. notes that a report will be presented back to Council with
the results of the consultation with the owners and
occupiers located at 68 Milligan Street, Perth;

3. recommends that the State Heritage Office consider Motor
House, 68 Milligan Street, Perth for possible entry in the
State Heritage Register given that it is of potential
importance to the State of Western Australia for the
following reasons:

3.1 the place represents a key stage in the development of
modern architectural history in Western Australia;

3.2 the place was the first and only multi-story structure in
Western Australia to be designed and constructed
specifically to service the motor car; and

3.3 the place displays structural engineering and
achievement and, at the time of construction, it
incorporated what was then the largest clear span roof
in Western Australia;

(Cont’'d)
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4. determines that Kastellorizo (Wiluna Flats), 1298 Hay
Street, does not meet the threshold for entry in the City
Planning Scheme No. Heritage List due to its low
authenticity and integrity.

BACKGROUND:

FILE REFERENCE: P1023133-2

REPORTING UNIT: Arts, Culture and Heritage

RESPONSIBLE DIRECTORATE: Economic Development and Activation

DATE: 13 June 2016

MAP / SCHEDULE: Confidential Schedule 4 - Informal Submissions

(distributed to Elected Members under separate cover)
Schedule 5 — Draft Heritage Place Assessments

The Committee recommendation to the Council for this report was resolved by the
Planning Committee at its meeting held on 12 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

At its meeting held on 5 April 2016, Council considered a report including results of
informal consultation undertaken by the City with owners affected by the possible
inclusion of the following properties in the City Planning Scheme No. 2 Heritage List
(CPS2 Heritage List): (Confidential Schedule 4):

1. Motor House, 68 Milligan Street, Perth (property H);
2. Kastellorizo (Wiluna Flats), 1298 Hay Street, West Perth (property J).

In relation to the subject properties, Council resolved the following (in part):

‘That Council, notes that further assessment is required to determine if properties H, |
and J are of cultural heritage significance and worthy of built heritage conservation,
and requests that Officers undertake internal site inspections of the properties to
determine their internal condition and authenticity.’

Note that property ‘I' will be reported to Council as a separate future report.

The list of identified places was previously presented to the Council as confidential,
given that Council would not have endorsed the list prior to it being made publically
available. It is no longer considered necessary to present the list as confidential given
that Council’s decision above to progress the heritage assessments.

In response to the above resolution, Officers internally inspected all three properties,
and the findings have been included in the draft Heritage Place Assessment for each
property (Schedule 5).

The draft Heritage Place Assessments suggest that Motor House, 69 Milligan Street
is of cultural heritage significance and meet the threshold for inclusion in the City
Planning Scheme No.2 Heritage List. The draft Heritage Place Assessment for Motor
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House also suggest that the place may be of cultural heritage significance to Western
Australia and for this reason it is considered appropriate to recommend that the
State Heritage Office consider the place for entry into the State Heritage Register.

In relation to Kastellorizo (Wiluna Flats), 1298 Hay Street, West Perth, the draft
Heritage Place Assessment suggests that, whilst the place may be of cultural
heritage significance it is not worthy of built heritage conservation due to its poor low
level of integrity and authenticity.

In accordance with Part 3 Clause 8 of the Planning and Development (Local Planning
Scheme) Regulations 2015 the local government must not enter a place in the
heritage list unless the local government:

(&) notifies in writing each owner and occupier of the place and provides them with
a description of the place and the reasons for the proposed entry;

(b) invites each owner and occupier to make a submission on the proposal within
21 days on the day on which the notice is served or with a longer period
specified in the notice;

(c) carries out any other consultation the local government considered appropriate;

and

(d) following any consultation and consideration of the submissions made on the
proposal, resolves that the place be entered in the heritage list with or without
modification, or that the place be removed from the heritage list.

Whilst the City has already undertaken informal consultation with affected owners,
the next phase of consultation will allow affected owners to formally respond to the
Council's proposed heritage listing, prior to it making a final decision on the matter.

LEGISLATION / STRATEGIC PLAN / POLICY:

Legislation

Integrated Planning
and Reporting
Framework
Implications

Planning & Development Act 2005 (WA)

Planning & Development (Local Planning Schemes)
Regulations 2015

State Planning Policy 3.5 Historic Heritage Conservation
Town Planning Regulations 1967

Heritage of Western Australia Act 1990

City Planning Scheme No. 2

Corporate Business Plan

Council Four Year Priorities: Healthy and Active in Perth

S15 Reflect and celebrate the diversity of Perth.

15.3 Review and further develop the City’s approach to
the conservation, management and celebration of
its cultural heritage.
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DETAILS:

Preliminary Investigations

The City identified a number of places for possible heritage listing on the basis that
they have a construction date prior to 1940 and have been classified by the National
Trust (WA) and/or the Heritage Council has determined that the place does not meet
the threshold for entry in the State Register.

Prior to Council considering the list of places, the City undertook informal
consultation with affected owners with respect to the possible heritage listing, by way
seeking owner feedback on the previous Heritage Assessment prepared by the
National Trust and/or State Heritage Office (Confidential Schedule 4).

The reason for the subject properties being identified as places of interest, and the
information submission summary is detailed below:

Place Name and | Construction | Heritage Status Informal
Address Date Submission
Motor  House, 681936 Classified by the National | Not

Milligan Street, Perth Trust supportive
Kastellorizo  (Wiluna | 1904 State Heritage Office - | Not

Flats), 1298 Hay Below Threshold supportive
Street, West Perth

On 5 April 2016 Council considered a report which included the above information.
In relation to the subject properties the report noted that:

‘Whilst the heritage assessment for these properties demonstrates that they may
have some heritage significance, Officers consider that the heritage significance of
these properties remains unproven until further assessment is undertaken.

An inspection of the properties is required to determine the internal condition and
authenticity of the properties. The results of the inspections and the further
consultation will be reported back to the Council for a final decision.’

As stated above, Council resolved the following:

‘That Council, notes that further assessment is required to determine if properties H, |
and J are of cultural heritage significance and worthy of built heritage conservation,
and requests that Officers undertaken internal site inspections of the properties to
determine their internal condition and authenticity.’

Site Inspections

On 11 April 2016 the City notified affected owners in writing of the Council’s
resolution above and further advised that:

‘... an Officer of the City would contact them shortly to arrange a site inspection of
the above property. Any information gathered will be presented to the Council for its
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consideration. If an inspection is unable to be undertaken, the Council will be
presented with available information to determine the heritage value of the property’

Subsequently, Officers undertook internal site inspections with the property owner or
representative for each of the subject properties (photos are included in the draft
Heritage Place Assessment at Schedule 5).

Heritage Assessment Criteria

The State Planning Policy 3.5 Historic Heritage Conservation states that local
governments should identify places of local significance in accordance with
assessment criteria published by the Heritage Council of Western Australia. In
accordance with this, the City uses the State Heritage Office’s Criteria for the
Assessment of Local Heritage Places and Areas to determine if heritage places and
heritage areas are of cultural heritage significance.

A heritage place will be of heritage significance to the locality if they met one or more
of the following criteria:

Aesthetic Value Is it significant in exhibiting particular aesthetic
characteristics.

Historic Value It is significant in the evolution of pattern of the history of the
local district.

Research Value It has demonstrable potential to yield information that will

contribute to an understanding of the natural or cultural
history of the local district.

It is significant in demonstrating a high degree of technical
innovation or achievement.

Social Value It is significant through association with a community or
cultural group in the local district for social, cultural,
educational or spiritual reasons.

Rarity It demonstrates rare, uncommon or endangered aspects of
the cultural heritage of the local district.

Representativeness | It is significant in demonstrating the characteristics of a class
of cultural places or environments in the local district.

Draft Heritage Assessments (Schedule 5)

Motor House, 68 Milligan Street, Perth

The Draft Heritage Place Assessment for Motor House demonstrates that the place
has cultural heritage significance at both a local and state level for its aesthetic,
historic and research values. It is also considered rare and has a moderate level of
integrity and a high degree of authenticity.

Based on the above, the place meets the threshold for entry into to the CPS2
Heritage List and it is considered appropriate to suggest that the State Heritage
Office consider the place for possibly entry into the State Heritage Register.
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Kastellorizo (Wiluna Flats), 1298 Hay Street, West Perth

The Draft Heritage Place Assessment for Kastellorizo (Wiluna Flats) demonstrates
whilst the place has heritage value its low integrity and authenticity warrant it not
worthy of entry in the CPS2 Heritage List.

Deemed Provisions — Requirements

As outlined above, at this stage the City has only undertaken information consultation
with affected owners. Should Council resolve to propose that places be included in
the CPS2 Heritage List, the Planning and Development (Local Planning Scheme)
Regulations 2015 requires formal consultation to be undertaken prior to places being
included in the CPS2 Heritage List.

Formal consultation will include providing affected owners and occupiers with a copy
of the draft Heritage Place Assessment and a period of 21 days to make a
submission on the proposal.

Officers will report back to Council once the formal consultation with affected
landowners in this regard is complete.

Whilst the City has already undertaken informal consultation with affected owners,
the next phase of consultation will allow affected owners to formally respond to
Council’s proposed heritage listing, prior to it making a final decision on the matter.

FINANCIAL IMPLICATIONS:

If additional places are included in the CPS2 Heritage List property landowners will
be eligible to apply for the City’s heritage grants, heritage awards and heritage rate
concession.

COMMENTS:

The draft Heritage Place Assessments demonstrate that Motor House and Grand
Central Hotel warrant entry, and that Kastellorizo does not warrant entry, in the CPS2
Heritage List.

Formal consultation will be undertaken with affected owners prior to Council making
its final decision on the proposed heritage listings.

The places included in the CPS2 Heritage List will be subject to the benefits and
controls of the CPS2 Heritage policies, and the owner will be eligible to apply for the
heritage program incentives noted above. Retention and conservation of the
significant elements of the places will be encouraged as part of any future
development applications.
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PROPOSED ENTRY OF ROSIE O'GRADY'S PUB, 205 JAMES
STREET, NORTHBRIDGE, IN THE CITY PLANNING SCHEME NO. 2

ITEM NO: 5

HERITAGE LIST

PLANNING COMMITTEE (APPROVAL)
RECOMMENDATION:

That Council, in accordance with Part 3 Clause 8 of the
Planning and Development (Local Planning Scheme)
Regulations 2015:

1. notes the submission received in response to the Council’s
proposal to include Rosie O’'Grady’'s Pub, 205 James
Street, Northbridge in the City Planning Scheme No. 2
Heritage List (Confidential Schedule 6);
2. enters Rosie O’'Grady’'s Pub, 205 James Street,
Northbridge, in the City Planning Scheme No. 2 Heritage
List; and
3. gives notice of (2) above to the Heritage Council of Western
Australia and the owner and occupier of the place.
BACKGROUND:
FILE REFERENCE: P1023133-2
REPORTING UNIT: Arts, Culture and Heritage
RESPONSIBLE DIRECTORATE: Economic Development and Activation
DATE: 7 June 2016
MAP / SCHEDULE: Confidential Schedule 6 — Submission (distributed to

The Committee recommendation to the Council for this report was resolved by the

Elected Members under separate cover)
Schedule 7 — Heritage Assessment

Planning Committee at its meeting held on 12 July 2016.

The Committee recommendation to the Council is the same as that

recommended by the Officers.

The subject site at 205 James Street Northbridge contains a two storey brick and iron
building known as Rosie O’'Grady’s Pub. The place was constructed in 1885 in the
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Victorian Georgian architectural style and has been identified by the City as having
heritage significance at a local level.

On 5 April 2016, Council resolved the following (in part):

“That Council, in accordance with Part 3 Clause 8 of the Planning and Development
(Local Planning Scheme) Regulations 2015, proposes to include properties F and G
in the Heritage List and gives each owner and occupier a description of the place, the
reasons for the proposed entry and 21 days to make a submission on the proposal.”

In response to the above resolution, and on behalf of the owner, Planning Solutions
provided a submission in relation to property ‘F’, being Rosie O’Grady’s Pub, 205
James Street, Northbridge (Confidential Schedule 6).

The submission received (Confidential Schedule 6), and the up-dated Heritage
Assessment (Schedule 7), are now presented to Council to enable it to make an
informed decision on the proposed heritage listing.

Consultation with the owner of Property ‘G’ was not undertaken given that the City’s
investigation into the heritage significance of the property revealed that a previous
Council decision to include the property in the Heritage List had not been
implemented and required action. To rectify the oversight the property has been
entered into the Heritage List and the owner advised accordingly.

LEGISLATION / STRATEGIC PLAN / POLICY:

Legislation Planning & Development Act 2005 (WA)
Planning & Development (Local Planning Schemes)
Regulations 2015
State Planning Policy 3.5 Historic Heritage Conservation
Town Planning Regulations 1967
Heritage of Western Australia Act 1990
City Planning Scheme No. 2

Integrated Planning Corporate Business Plan

and Reporting Council Four Year Priorities: Healthy and Active in Perth
Framework S15 Reflect and celebrate the diversity of Perth.
Implications 15.3 Review and further develop the City’s approach to

the conservation, management and celebration of
its cultural heritage.

Strategic Community Plan

Council Four Year Priorities: Community Outcome
Healthy and Active in Perth

A city with a well-integrated built and green environment in
which people and close families chose a lifestyle that
enhances their physical and mental health and take part in
arts, cultural and local community events.
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DETAILS:

Preliminary Investigation

The City identified a number of places for possible heritage listing on the basis that
they have a construction date prior to 1940 and have been classified by the National
Trust (WA) and/or the Heritage Council has determined that the place does not meet
the threshold for entry in the State Register.

Rosie O’Grady’s Pub, 205 James Street Northbridge, was identified as a place of
interest given that it was constructed in 1885, is classified by the National Trust (WA)
and has been determined to be below threshold for State Registration.

Prior to the Council considering the list of places, the City undertook informal
consultation with affected landowners with respect to the possible heritage listing.
With respect to Rosie O’'Grady’s, the submission received on behalf of the owner
acknowledged that there would be sufficient evidence for the City to include the place
in the Heritage List and that entry is warranted.

On 5 April 2016, Council considered a report which outlined the findings of the city’s
investigations and the preliminary owner consultation. In relation to Rosie O’Grady’s
the report noted that:

o the owner is generally supportive of the proposed heritage listing;

o the place continues to demonstrate the heritage values identified in the previous
assessments; and

o whilst there have been some modifications to the physical fabric, the overall
heritage significance of the property has not diminished.

The Council resolution in relation to Rosie O’Grady’s Pub is stated above.
Consultation

On 27 April 2016 the City advised the owner in writing of Council’s resolution made
on 5 April 2016, and provided the owner with a copy of the draft Heritage
Assessment and details of the period for which to make a submission.

On 5 May 2016 Heritage Officers met on site with owner representatives from
Planning Solutions and Griffiths Architects to inspect the place and discuss the draft
Heritage Assessment.

On 9 May 2016 the City provided Planning Solutions with a copy of the revised draft
Heritage Assessment which included up-dated details on the physical description,
internal condition and authenticity (Schedule 7).

Submission
The submission received from Planning Solutions, on behalf of the owner

(Confidential Schedule 6) concluded that Planning Solutions are supportive of the
draft Heritage Assessment subject to the chronology prepared by Griffith’'s Architects
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being included in the assessment document to provide further clarification on the
evolution of the property (note that the chronology is referenced the final Heritage
Assessment).

Heritage Assessment

The State Planning Policy 3.5 Historic Heritage Conservation states that local
governments should identify places of local significance in accordance with
assessment criteria published by the Heritage Council of Western Australia. In
accordance with this, the City uses the State Heritage Office’s Criteria for the
Assessment of Local Heritage Places and Areas to determine if heritage places and
heritage areas are of cultural heritage significance.

A heritage place will be of heritage significance to the locality if they met one or more
of the following criteria:

Aesthetic Value Is it significant in exhibiting particular aesthetic
characteristics.

Historic Value It is significant in the evolution of pattern of the history of the
local district.

Research Value It has demonstrable potential to yield information that will

contribute to an understanding of the natural or cultural
history of the local district.

It is significant in demonstrating a high degree of technical
innovation or achievement.

Social Value It is significant through association with a community or
cultural group in the local district for social, cultural,
educational or spiritual reasons.

Rarity It demonstrates rare, uncommon or endangered aspects of
the cultural heritage of the local district.

Representativeness | It is significant in demonstrating the characteristics of a class
of cultural places or environments in the local district.

The Heritage Assessment for Rosie O’'Grady’s Pub (Schedule 7) demonstrates the
place has cultural heritage significance for the following reasons:

Aesthetic Value The place contributes to the visual quality of its location.

The place makes a significant contribution to the
streetscape, standing on a prominent corner addressing the
open space of Russell Square and forming the entry to the
built up part of James Street.

The place is an example of a commercial building
constructed during the period of economic affluence and
increased development that followed the gold boom.

The aesthetic qualities of its building fabric have
associations with both late nineteenth and early twentieth
century architecture.
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Historic Value The place represents the development of the City of Perth in
the period before the gold rush of the 1890s.

The place has a long close association with the Swan
Brewery Company, which owned the place from the time that
its managing director, John Ferguson and William Mumme,
purchased it in 1887 until it was sold by the Company to
private investors in 1982.

The place reflects the new design of two-storey hotels, many
of which were situated on a street corner, with public rooms
on the ground floor and accommodation on the first floor.
The erection of purpose built hotels was popular during the
gold rush period and was further consolidated by the Liquor
Licensing Amendment Act of 1922.

The place is closely associated with the prominent and long-
standing Perth construction company of A.T. Brine and
Sons, who conducted the major renovations and additions in
1927-1928.

Research Value -

Social Value The place represents a special place for members of the
community associated with the development of that area.

The place has been a popular place of leisure and
entertainment since c. 1885

Rarity -

Representativeness | The place is representative of nineteenth century hotels
which have been significantly altered in the Inter-War years
and later, and which have recently been restored to simulate
their original period. The Federal Hotel and the Orient Hotel
in Fremantle are other examples.

Based on the above, the place meets the threshold for entry into to the CPS2
Heritage List.

FINANCIAL IMPLICATIONS:

If the place is included in the City Planning Scheme No.2 Heritage List the property
landowners will be eligible to apply for the City’s heritage grants, heritage awards and
heritage rate concession.

COMMENTS:

The heritage assessment demonstrates that the place has sufficient cultural heritage
significance to warrant entry in the CPS2 Heritage List, and the owner is generally
supportive of the proposed heritage listing.

If included in the CPS2 Heritage List the place will be subject to the benefits and
controls of the CPS2 Heritage policies, and the owner will be eligible to apply for the
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heritage program incentives noted above. Retention and conservation of the original
and early elements of the place will be encouraged as part of any future development
applications.
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ITEM NO: 6

EVENT SPONSORSHIP — PARTNERSHIP — THE EVENT AGENCY -
ARCADIA AUSTRALIA

MARKETING, SPONSORSHIP (APPROVAL)
AND INTERNATIONAL

ENGAGEMENT COMMITTEE

RECOMMENDATION:

That Council:

1. approves total sponsorship of $50,000 (excluding GST)
comprising cash sponsorship of $30,000 (excluding GST)
and in-kind sponsorship, up to the value of $20,000
(excluding GST) to The Event Agency for sponsorship of
Arcadia Australia, to be held in November 2016;

2. notes that The Event Agency will provide the following
sponsorship benefits to the City of Perth:

2.1 inclusion of the City of Perth crest in all promotional
material and publications relating to Arcadia Australia,
including but not limited to print advertisements,
media releases, site sighage, posters;

2.2 inclusion of the City of Perth crest in electronic
promotional and advertising material including but not
limited to Arcadia Australia website, e-newsletter,
social media;

2.3 provision of pre-recorded Arcadia Australia footage
for online programming;

2.4 acknowledgement and cross promotional posts on
The Event Agency (two posts) and Arcadia Australia
social media channels (four posts);

2.5 invitation for the Lord Mayor or City of Perth
representative to speak at an official Arcadia Australia
function,;

(Cont’d)
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2.6 display of City of Perth signage (to be provided by City
of Perth) at event and launch locations;

2.7 verbal acknowledgement of City of Perth support at
the medialaunch;

2.8 opportunity for the City of Perth to use video and
photo footage of the event for promotional purposes;

2.9 one opportunity for the City of Perth to access Arcadia
Australia database for promotional purposes;

2.10 opportunity for City of Perth to exhibit on-site at
Arcadia Australia community open days;

2.11 provision of five (5) double passes to Arcadia
Australia 18 years old and over for distribution
through the City of Perth’'s social media channels
(competition purposes);

3. notes that the City is to be provided with an acquittal report
for the supported project within three months of
completion of Arcadia Australia and an audited annual
financial report of The Event Agency within six months of
the conclusion of the relevant financial year.

BACKGROUND:

FILE REFERENCE: P1032405

RESPONSIBLE UNIT: Business Support and Sponsorship

RESPONSIBLE DIRECTOR:  Economic Development and Activation

DATE: 16 June 2016

MAP / SCHEDULE: Confidential Schedule 8 - Budget and Financial

Information for Arcadia Event - (Distributed to Elected
Members under separate cover)

The Committee recommendation to the Council for this report was resolved by the
Marketing, Sponsorship and International Engagement Committee at its meeting held
on 5 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

The Event Agency is a Western Australian events company specialising in large-
scale, compelling community events. The Event Agency has most recently produced
FRINGE World Fairground; The Gourmet Escape; The Perth International Jazz
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Festival; The Beaufort Street Festival; Winter Garden Fremantle; State of the Art
Music Festival and WA Day Long Weekend Come Out and Play.

The Event Agency has developed strong collaborative relationships with not-for-profit
groups, cultural boards, corporate clients and community working committees. The
Event Agency works closely with these groups to bring meaningful and enjoyable
cultural events to the Perth metropolitan area. The Event Agency has a history of
excellence in project delivery, fostering long-term relationships and encouraging
continued growth and development.

The Event Agency is currently working with Arcadia Spectacular, a UK production
company, to bring a unique and globally renowned event to Australia for the first
time. Arcadia is an immersive live production, blending performance, engineering,
sustainability, creativity and innovation, fusing sculpture, architecture, theatre, circus,
robotics, engineering, video mapping, light shows, fire, pyrotechnics, music, aerial
performance and cutting edge technology to form otherworldly structures, and inspire
immersive live performances.

The Event Agency is working closely with key Western Australian organisations such
as Tourism WA, the Metropolitan Redevelopment Authority and West Australian
Music to create an engaging event experience for Western Australians and City
visitors on a large scale.

Past support

The Event Agency has not previously received City of Perth sponsorship.

LEGISLATION / STRATEGIC PLAN / POLICY:

Integrated Planning  Strategic Community Plan

and Reporting Council Four Year Priorities: Healthy and Active in Perth
Framework A city with well-integrated built and natural environment in
Implications which people and families choose a lifestyle that enhances
their physical and mental health and take part in arts,
cultural and local community events.
Policy

Policy No and Name:  18.1 — Arts and Culture
18.8 — Provision of Sponsorship and Donations

DETAILS:
Project Summary

Founded in 2007, Arcadia has consistently sought to push the barriers of spectacle
and sensory experiences through sustainable engineering techniques.

Arcadia uses discarded objects, recycled materials from scrapyards,
decommissioned militaria and collaboration with government agencies to repurpose
unused materials to shape the design of their stage creations and performances into
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celebratory environments of interactive presentations with a strong transformational
and conscious ethos.

Arcadia has been built on three fundamental principles:

o The reshaping of military hardware and the reuse of oppressive technology into
primal spheres of positivity;

o Creating immersive environments that lock crowds into a unified, egalitarian
space with none of the hierarchy or linearity of conventional stage concepts;
and

o Fusing elements including sculpture, performance, architecture, fire, music,
mechanics, lighting and circus into multi-sensory experiences that transcend
any one focus.

Arcadia Australia

Arcadia Australia is a celebration of innovation, arts, music, science, engineering and
new technologies. Working with Channel 7, The Event Agency will send a news crew
to the Glastonbury Festival of Contemporary Performing Arts to film Noongar Elder
Barry McGuire’s message stick ceremony inviting Arcadia to Perth. Focusing on
international cultural exchange, BBC News will distribute this story throughout their
worldwide network. Channel 7 plans to utilise the footage and stories they obtain
from Glastonbury across all Channel 7 platforms including Sunrise, News and Today
Tonight.

The artistic premise of Arcadia Australia is to embed the ‘Kara’ (Spider) Indigenous
dreamtime story and contemporary West Australian culture into the established
Arcadia experience.

Arcadia Australia explores unity, creativity and sustainability through the narrative of
‘The Landing’ show and the ceremonial song and dance that accompany the Kara
story. The event program will also include live performances from local, national and
international contemporary music artists.

The Arcadia Spectacular is described as a complete sensory experience. Live
performances are experienced from 360 degree views in an immersive sound and
visual spectacular that includes aerial performance, sculpture, robotics, pyrotechnics,
choreography, sound design, music, puppeteering, installation art, engineering,
theatre, mapping and cutting edge lasers. These elements create a unique
immersive experience on a large scale; unlike anything Perth audiences have seen
before in live performance.

Times and dates

Elizabeth Quay — Free community event

10.00am to 5.00pm, Wednesday, 23 November 2016 — Thursday, 24 November
2016
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Media and VIPs invited,;

Performance and workshops by local artists and musicians;

Scientific demonstrations;

Group excursions for dress rehearsal performances;

Local food stalls; and

Community expo (opportunity for City of Perth to exhibit) incorporating
engineering, sustainability and innovation.

Elizabeth Quay — Exclusive 18 years and older live show (Ticketed event)

5.00pm to 10.00pm, Friday, 25 November 2016 — Saturday, 26 November 2016

The Perth Landing Show (30 minutes);

International and national headline acts;

Triple J / unearthed acts;

Local emerging acts (supported by West Australian Music); and
Licenced area and local food stalls.

Elizabeth Quay — All ages live show (Ticketed event)

6.00pm to 9.00pm, Sunday, 27 November 2016

The Perth Landing Show (30 minutes);

National headline acts;

Triple J / unearthed acts;

Local emerging acts (supported by West Australian Music); and
Local food stalls.

Ticket Prices

The community days are free for the public to attend. Audiences will be charged $99
per person to attend the live shows.

Funding

The total cost of the event is approximately $3,643,000. The Event Agency has
requested cash sponsorship of $30,000 and in-kind sponsorship of approximately
$23,523 comprised of the following:

Fees & Charges Amount

Parking bays $6,000

Road reserve hire $2,000

Event application $175

Advertisement (road closures) $3,000
approximately

Public building fee $1,085
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Fees & Charges Amount

Reg 18 application fee $1,000

Bins and liners $3,000
approximately

Flag and banner site hire $7,263
approximately

The Event Agency has secured cash funding and in-kind support from other sources
including Deloitte, Department of Culture and the Arts, Boomtik, Metropolitan
Redevelopment Authority, Tourism WA, Murdoch University, Healthway and Seven
West valued at $1,405,000. An additional $2,470,000 income is expected to be
generated from ticket sales and food and beverage sales.

DETAILS:

Eligibility for Sponsorship:

Criterion Satisfied
The total value of the event exceeds the sponsorship requested. Yes
The event takes place within a public space in the City. Yes

Assessment of Application (Partnership):
1. Contribution of the event to the economy of the city.

The Event Agency anticipates a total audience of 20,000 will attend the free
community event days. This is considered to be a conservative estimate as the total
capacity of Elizabeth Quay is 40,000 for this production. The organisers anticipate up
to 45,000 people will attend the paid performances over Friday, Saturday and
Sunday evenings.

The event will attract visitation and increase economic investment in the city over five
days. The City’s economic impact tool, REMPLAN Economic Modelling and Planning
System, indicates the minimum total economic benefit to the local economy is
estimated to be $9,992,000, with a direct economic effect of $6,305,000.

Many local artists, musicians and performers will be employed to perform as part of
the Arcadia Australia event and the event organisers will work collaboratively with the
State’s universities to highlight Western Australian innovation. Tourism WA has
committed to supporting the event and this partnership is expected to generate
additional interstate and international visitors to Perth, which will bring significant
economic benefits to accommodation and hospitality industries within the city.

The City’s Business Support Officers will engage with local businesses to pursue
leveraging opportunities associated with the event.
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2. Has a significant national or international profile or the potential to
develop it.

The Arcadia Spectacular is an internationally renowned event. Arcadia will be
presented at Glastonbury Festival, United Kingdom in 2016. In the past Arcadia has
been presented at London 2012 Paralympics, Gravity Thailand 2014 and
Metamorphosis Bristol 2015.

The event is expected to attract visitors from Tourism WA'’s key markets: Singapore,
China, Malaysia, Germany, New Zealand, United States of America, Japan, South
Korea, Indonesia and Hong Kong, in addition to significant numbers of domestic
tourists.

3. Contributes towards the achievement of one or more of the City's
marketing objectives:

to position the city as a city of regional and international significance;
to increase visitation to the city;

to increase economic investment in the city; and

to create a vibrant, energetic 24 hour city.

The Event Agency has confirmed that Channel 7 will travel to Glastonbury Festival to
film the Noongar message stick ceremony and invitation for Arcadia to visit Perth.
This coverage will have international impact as it is shared by the BBC network
worldwide. This significant exposure positions Perth as a city of international
significance.

The event meets all of the City’s marketing objectives to a high extent.
4. Preference will be given to events which provide free attendance.

For the first two days of the event, the general public will be invited to experience
Arcadia Australia at no cost. The community event days will feature the following:

o Performance and workshops by local artists and musicians;
o Scientific demonstrations;

o Group excursions for dress rehearsal performances;

o Local food stalls; and

o Community expo (opportunity for City of Perth to exhibit).

5. Preference will be given to events which will be held exclusively in the
city.

This event will be held exclusively within the City, with Elizabeth Quay the confirmed
event location.
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6. Benefits to be provided to the City

The benefits provided to the City are detailed in the recommendation section of this
report.

FINANCIAL IMPLICATIONS:

ACCOUNT NO: 938650007901

BUDGET ITEM: Recreation and Culture - Other Culture -
Donations and Sponsorship

BUDGET PAGE NUMBER: TBA
BUDGET ITEM

BUDGETED AMOUNT: $ 442,311

AMOUNT SPENT TO DATE: $0

PROPOSED COST: $ 50,000

BALANCE: $ 392,311

All figures quoted in this report are exclusive of GST

It is proposed that this event is funded from anticipated savings from within the
existing sponsorship budget adopted by Council.

COMMENTS:

The City of Perth has been requested to provide $30,000 (excluding GST) in cash
sponsorship and approximately $23,523 (excluding GST) in-kind sponsorship
towards Arcadia Australia.

The event will be promoted nationally and internationally through BBC and Channel 7
news platforms. The positive media exposure generated through association with the
event strengthens the City’s position as a pre-eminent cultural destination.

Based on the estimated attendance of 65,000, the recommended sponsorship
contribution totalling $50,000 equates to a contribution of 77 cents per attendee.

The City’s cash contribution is to be directed toward the cost of marketing the event
locally, nationally and internationally in addition to the free community events. City
businesses will benefit directly from the event, particularly in the hospitality,
accommodation and car parking industries.

The event encourages broad community engagement, recognises Western
Australian innovation in science and the arts and contributes to the cultural fabric of
the City.
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ITEM NO: 7

ARTS AND CULTURAL SPONSORSHIP 2016/17 — ASSOCIATE
PARTNERSHIP — ARTRINSIC INCORPORATED - BLACK SWAN
PRIZE

MARKETING, SPONSORSHIP (APPROVAL)
AND INTERNATIONAL

ENGAGEMENT COMMITTEE

RECOMMENDATION:

That Council:

1. approves cash sponsorship — Associate Partnership, of
$41,000 (excluding GST) to Artrinsic Incorporated for
sponsorship of the Black Swan Prize 2016;

2. notes that Artrinsic Incorporated will provide the following
sponsorship benefits to the City:

2.1 inclusion of the City of Perth crest in all promotional
material and publications relating to the exhibition,
including but not limited to the full colour exhibition
catalogue (circulation 6,000), posters, and DL flyers;

2.2 display of City of Perth signage (to be provided by the
City) at exhibition venues for the duration of the
exhibition, corporate eventing and awards nights;

2.3 verbal acknowledgement of the City of Perth in any
talks, interviews and speeches;

2.4 public acknowledgement of the City of Perth’s support
at the exhibition prize nights;

2.5 presentation sponsor rights to be cited as “Black
Swan Prize proudly supported by City of Perth”;

2.6 invitation for the Lord Mayor or representative to
speak at the Youth Award and Major Award Nights;

(Cont'd)
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2.7 invitation for the Lord Mayor to provide a foreword in
the full colour exhibition catalogue;

2.8 acknowledgement of the City of Perth’s support on the
Black Swan Prize website;

3. notes that the City of Perth is to be provided with an
acquittal report for the supported project within three
months of completion of the 2016 Black Swan Prize and an
audited annual financial report of Artrinsic Incorporated
within six months of the conclusion of the relevant
financial year.

BACKGROUND:

FILE REFERENCE: P1032405-02

RESPONSIBLE BUSINESS UNIT: Business Support and Sponsorship
RESPONSIBLE DIRECTOR: Economic Development and Activation
DATE: 30 May 2016

MAP / SCHEDULE: N/A

The Committee recommendation to the Council for this report was resolved by the
Marketing, Sponsorship and International Engagement Committee at its meeting held
on 5 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

Artrinsic Incorporated (Artrinsic Inc.) a not-for-profit incorporated organisation
established in 2007 to deliver high quality interactive art programs for the community
to engage in, thus encouraging and promoting visual arts in WA.

Artrinsic Inc. delivers a suite of programs including youth art programs, art workshops
for adolescents in hospital and disadvantaged adults, artist floor talks, networking
events, professional development opportunities and community partnerships. The
Black Swan Prize is a highly regarded top three National art competition and
exhibition and forms the organisations core activity. Since the event's inception,
management of the Black Swan Prize has been undertaken by Executive Director,
Tina Wilson and is overseen by the organisation’s board of eight members from the
arts and business community.

From 2007 to 2011 the City of Perth Black Swan Prize for Portraiture resided at the
Perth Town Hall with a portion of sponsorship attributed to the cost of venue hire.
Since 2012, the Black Swan Prize has been hosted by Linton and Kay Gallery.

In 2016, Black Swan Prize celebrates its 10" anniversary and will expand its program
to include new community engagement initiatives and an extended period of activity
within the City of Perth boundaries.
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Artrinsic Inc. has stated its vision and aim as:

“Engaging the community to embrace and enjoy visual arts”.

and

“To deliver high quality and innovative events/programmes for the greater community
to engage in, thus encouraging and promoting visual arts.”
Artrinsic’s core objectives:

to continue to grow the reputation of the Black Swan Prize locally, nationally
and internationally;

to add value to the City of Perth and the State form a cultural, tourism and
economic perspective;

to help boost the reputation of the City of Perth in its ongoing support of cultural
events;

to inspire others to create, participate, enjoy and contribute to arts/culture in WA

to encourage artists, within a variety of art forms, to work with us in the
community so we can generate interest in art in Western Australia;

to provide opportunities for WA artists and the WA community; and

to provide an engaging entry point for the community into the Arts, making art
fun, accessible and enjoyable for everyone.

Past support

The City of Perth has provided sponsorship for the Black Swan Prize for 9[??] years.
Recent sponsorship is as follows:

Year Sponsorship Supported Program
Amount

2008/09 $55,000 City of Perth Black Swan Prize for
Portraiture at Perth Town Hall

2009/10 $56,100 City of Perth Black Swan Prize for
Portraiture at Perth Town Hall

2010/11 $65,000 City of Perth Black Swan Prize for
Portraiture at Perth Town Hall

2011/12 $66,690 City of Perth Black Swan Prize for
Portraiture at Perth Town Hall

2012/13 $39,169 Black Swan Prize for Portraiture at Linton
Kay Gallery

2013/14 $40,000 Black Swan Prize for Portraiture at Linton
Kay Gallery

2014/15 $41,000 Black Swan Prize Exhibition at Linton
Kay Gallery

2015/16 $41,000 Black Swan Prize

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



- 58 -

Year Sponsorship Supported Program
Amount
Requested $41,000 Black Swan Prize
2016/17
Proposed $41,000 Black Swan Prize
2016/17

An acquittal report for the 2015/16 supported project has been received by the City
and was made available on the Elected Member portal. The 2015 audited financial
statements have been received. This information has been reviewed and is
considered to demonstrate a satisfactory acquittal of the City’s previous funding.

LEGISLATION / STRATEGIC PLAN / POLICY:

Integrated Planning Strategic Community Plan

and Reporting Council Four Year Priorities: Healthy and Active in Perth
Framework S15 Reflect and celebrate diversity in Perth.
Implications

Policy

Policy No and Name:  18.1 — Arts and Culture
18.8 — Provision of Sponsorship and Donations

Eligibility:

Policy 18.1 establishes the principles for the City of Perth supporting Arts and Culture
and these principles are used to determine the level of consistency with the program
or event proposed for sponsorship funding.

Policy 18.8 establishes the criteria for the City’'s assessment of sponsorship
applications requiring the applicant to demonstrate alignment with the policy’s
objectives and selection criteria as follows:

Category of Sponsorship: Associate Partnership
Applicant Eligibility Criteria
The applicant must:

Have formally identified arts and/ or culture as its primary | Criterion Met
purpose.
Be a formally constituted not-for-profit, benevolent or | Criterion Met
charitable organisation.

Be an Australian legally constituted entity. Criterion Met
The applicant must not be:

A government authority, agency or department. Criterion Met
An individual. Criterion Met

An applicant that has previously submitted unsatisfactory or | Criterion Met
incomplete reports.

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



- 59 -

Category of Sponsorship: Associate Partnership

Applicant Eligibility Criteria

An applicant that has outstanding debts to the City of Perth. Criterion Met
An applicant that has already received support from the City | Criterion Met
of Perth for this project or any City of Perth sponsorship in the
same financial year.

Project Eligibility Criteria

The project must:

Provide a public outcome within the City of Perth boundaries. | Criterion met

Project Eligibility Criteria

Occur with the specified timeframe. | Criterion met
The project must not be:

For profit or commercial purposes. Criterion met
For fundraising. Criterion met
An award ceremony or industry specific presentation. Criterion met
Training, workshops, research or professional development. Criterion met

DETAILS:

Project Summary

Artrinsic Inc. has requested sponsorship of $41,000 (excluding GST) to support the
presentation of the 2016 Black Swan Prize public program to be held at Art Gallery of
Western Australia, City of Perth Library, Brookfield Place and Perth Cultural Centre
from Monday, 3 October 2016 to Tuesday, 1 November 2016.

Relocation to the Art Gallery of Western Australia is expected to raise the profile of
the exhibition locally, attract increased visitation and enable the organisers to deliver
an extended program of activity to mark the exhibition’s 10" anniversary.

The Black Swan Prize exhibitions are free for the public to attend. Visitors are
encouraged to view the portraiture works of well-known and respected Australians by
some of Australia’s finest artists. Artrinsic Inc. will offer guided tours, portraiture
demonstrations, workshops and artist floor talks throughout the exhibition at Art
Gallery of Western Australia.

The exhibition will be open to the public daily for 23 days. Works not selected for the
Black Swan Prize main exhibition will be displayed in the spirit of a Salon de refuses
at Brookfield Place for 18 days. The Salon de refuses provides an opportunity for
artists to have their unselected works on public display.

Artrinsic Inc. delivers free workshops at Princess Margaret Hospital and selected
schools throughout the year to encourage young people to explore creative
expression through portraiture. The Black Swan Youth Prize provides an opportunity
for outstanding works to be exhibited at Brookfield Place concurrent with the Salon
de refuses exhibition. Prints of the selected artworks will be displayed in the Perth
Cultural Centre for 13 days.
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In addition to these complementary exhibitions, an electronic exhibition of selected
works will be displayed on screens at the City of Perth Library and Perth Cultural
Centre. These additional activities are intended to stimulate public interest in the
main exhibition.

Approximately 16,000 people are expected to engage with the Black Swan Prize
exhibition program and associated activities. Whilst this estimate is significantly
higher than the 7,000 visitors recorded in 2015, it is considered to be realistic in
consideration of the extended public program and high profile move to the Art Gallery
of Western Australia.

The prize is open to artists who are citizens or permanent residents of Australia.
Black Swan Prize is a nationally recognised competition that encourages the
development of the local arts sector and enhances and promotes the City of Perth as
a vibrant centre for the arts.

Times and dates

Exhibition 2016 Dates Location
Main Exhibition 8 October — 1 November | Art Gallery of Western
Australia
Youth Exhibition 3 October — 21 October | Brookfield Place (Tower One)
18 October — 31 October | Perth Cultural Centre (prints)
Salon de Refuses 3 October — 21 October | Brookfield Place (Tower Two)
Award 2016 Dates Location
Youth Award Wednesday 19 October | Brookfield Place (Tower One)
Corporate Night Thursday 13 October | Art Gallery of Western Australia
Portraiture Award Friday 14 October | Art Gallery of Western Australia

Electronic exhibitions displayed on screens at City of Perth Library and Perth Cultural
Centre will run concurrent with the main exhibition.

An additional exhibition of Black Swan Prize artworks will be hosted at St John of
God Health Care campuses in Subiaco, Midland and Murdoch from 5 November
2016 until 30 November 2016.

Ticket Prices

The exhibition is free for the public to attend. The award nights are by invitation to
artists, sponsors and guests. Artists pay an entry fee of $40.
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ASSESSMENT:

The application was measured against the objectives and criteria outlined in the Arts
and Cultural Sponsorship Guidelines and in accordance with Policy 18.8 and Policy
18.1.

Policy 18.8 establishes the criteria for the City’s assessment of sponsorship
applications requiring the applicant to demonstrate alignment with the policy’s
objectives and selection criteria as follows:

The identified objective of an Arts and Cultural Associate Partnership is to support
arts and cultural activities that:

o Invest in the development and presentation of local arts and cultural activity.
o Enhance the profile of the city of Perth as a pre-eminent cultural destination.
o Enhance the corporate profile of the City of Perth; and

o Contribute to the economy of the city.
The project must demonstrate shared objectives as an Associate Partner

The Black Swan Prize public program, taking place over multiple city locations
encourages participation in cultural life. In 2015, 375 artists from across Australia
entered the Portraiture Prize, over 80 adolescents at Princess Margaret Hospital
participated in the Youth Hospital Prize and more than 120 adults with disabilities
participated in workshops. The program is free and accessible for the general public
to attend, adds vibrancy to the City and enhances the City’s profile as a pre-eminent
cultural destination.

As a national art exhibition the Black Swan Prize attracts professional artists from
across Australia. In 2015, 64% of entries were from artists from outside Western
Australia. The Prize provides an important development opportunity for local artists,
many of whom find the costs associated with entering other national competitions
such as the Archibald Prize to be prohibitive.

The Black Swan Prize plays a role in developing new audiences for the visual arts
sector and the associated workshops and floor talks contribute to the understanding
of the art form.

The exhibition recognises artistic excellence and encourages creative development
by providing opportunities to showcase and reward artistic endeavour. Founding
partner Lester Group provides the major cash prize of $50,000, exhibition visitors are
invited to vote for the People’s Choice Prize of $7,500. The sponsorship request is not
aligned to any prize monies.

The City’'s economic impact tool, REMPLAN Economic Modelling and Planning
System, indicates the minimum total economic benefit to the local economy is
estimated to be $2,460,000.
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The project must be of high artistic quality

The exhibition has achieved a national profile and attracts professional artists from
across Australia. The relocation of the exhibition to the Art Gallery of Western
Australian elevates the prestige of the Prize at a national level.

The works selected as finalists and subsequently featured in the exhibition are of a
very high standard. The accompanying full colour catalogue is professionally
designed and produced and is an enduring record of the artworks included in the
exhibition.

The judging panel includes experienced judges in the field. In previous years the
judging panel has included Sefano Carboni, Director Art Gallery of Western Australia,
Connie Petrillo, Edith Cowan University Art Curator, Gillian Peebles, Artist, Helen
Carroll-Fairhall, Manager Wesfarmers Arts. The 2016 panel has not yet been
selected.

The organisation must have an established relationship with the City of Perth
and has demonstrated a high standard of service and program delivery

The City of Perth has supported the Black Swan Prize since its inception at the Perth
Town Hall in 2007.

The not-for-profit incorporated association has submitted an audited annual report
together with the application for arts and cultural sponsorship. The applicant has
provided details of its exhibition team members and their related fields of expertise.
The budget indicates a provision for the payment of professional staffing and labour.
The event attracts strong support and interest from the business community and
individual volunteers that make a significant contribution to the quality of this event.
Approximately 50 sponsors have been secured to provide in-kind and cash
sponsorship.

Applicants must demonstrate a financial contribution to the project derived
from other sources

Artrinsic Inc. has provided a total project of $437,614 for the Black Swan Prize which
includes the Prize for Portraiture and the Youth Prize as well as the cost of
associated workshops. The budget includes cash prize money of $62,007. The cost
of prize monies and workshops are supported by other partners.

The budget includes the estimated cash value of goods and services received in-kind
at $194,231, equating to approximately 44% of the total project budget. The value of
venue and production costs provided in-kind by Art Gallery of Western Australia is
estimated at $47,910. The value of in-kind support provided by MRA is estimated to
be $13,785.

MRA has also committed $5,000 in cash sponsorship to the program. Corporate and
Government sponsorship is included in the budget and estimated at $152,583. The
organisation has attracted cash sponsorship from 14 partners. As an award prize, the
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program has not previously been eligible for Department of Culture and the Arts
funding.

Acknowledgement

For sponsorship of $41,000 (excluding GST) the applicant will be required to provide
the benefits as outlined in the recommendation section of this report.

FINANCIAL IMPLICATIONS:

ACCOUNT NO: 121-254-7901

BUDGET ITEM: Recreation and Culture - Other Culture -
Donations and Sponsorship

BUDGET PAGE NUMBER: TBA
BUDGET ITEM

BUDGETED AMOUNT: $1,440,000

AMOUNT SPENT TO DATE: $ 294,250

PROPOSED COST: $ 41,000

BALANCE: $1,104,750

All figures quoted in this report are exclusive of GST
COMMENTS:

The City of Perth has been requested to provide $41,000 (excluding GST) in cash
arts and cultural sponsorship towards the Black Swan Prize. This request is
consistent with the level of sponsorship received in 2015/16.

The event is promoted nationally through arts networks and receives positive media
exposure, strengthening the City’s position as a pre-eminent cultural destination.

Based on the estimated attendance of 16,000, the requested amount of $41,000
equates to a contribution of $2.57 per person attending the exhibition. This
contribution is significantly lower than previous years, due to an anticipated increase
in audience numbers, as a result of the exhibitions relocation to Art Gallery of
Western Australia and increased auxiliary activities.

The City’s contribution is to be directed toward the cost of producing the exhibition
catalogue, marketing promotion and display costs, and will not be directed to prize
money and/or associated award ceremonies.

The Black Swan Prize exhibition is free for the general public to attend and attracts
an increased level of interest each year, based on historical attendance figures; the
exhibition encourages broad community engagement and contributes to the
development of new audiences for visual arts.
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ITEM NO: 8

ARTS AND CULTURAL SPONSORSHIP 2016/17 - MAJOR
PARTNERSHIP - AWESOME ARTS AUSTRALIA LTD

MARKETING, SPONSORSHIP (APPROVAL)
AND INTERNATIONAL

ENGAGEMENT COMMITTEE

RECOMMENDATION:

That Council:

1. approves major partnership cash sponsorship of $100,000
(excluding GST) to Awesome Arts Australia Ltd for
sponsorship of the 2016 AWESOME International Arts
Festival for Bright Young Things;

2. notes that Awesome Arts Australia Ltd will provide the
following sponsorship benefits to the City of Perth:

2.1 inclusion of the City of Perth crest on promotional
material and publications relating to the 2016
AWESOME International Festival for Bright Young
Things, including but not limited to, the Festival
Program and Annual Report;

2.2 inclusion of the City of Perth crest and
acknowledgement in The West Australian newspaper
lift-out Festival Guide;

2.3 inclusion of the City of Perth crest in electronic and
social media promotions for the event;

2.4 inclusion of the City of Perth crest on co-branded
sponsor signage displayed at all outdoor festival sites
and Festival launch events;

2.5 an opportunity for the City of Perth to provide a full-
page advertisement in the 2016 AWESOME Festival
Program;

(Cont’d)
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2.6 acknowledgement of the City of Perth’s support on the
Awesome website including an active link for the
duration of the sponsorship year;

2.7 invitation for the Lord Mayor or City of Perth
representative to launch the 2016 AWESOME Festival,;

2.8 verbal acknowledgement of the City of Perth’s support
at the Festival opening night and official functions as
appropriate;

3. notes that the City is to be provided with an acquittal report
for the supported project within three months of
completion of the 2016 AWESOME International Arts
Festival for Bright Young Things and an audited annual
financial report of Awesome Arts Australia Ltd within six
months of the conclusion of the relevant financial year.

BACKGROUND:

FILE REFERENCE: P1032432-01

RESPONSIBLE BUSINESS UNIT: Business Support and Sponsorship

RESPONSIBLE DIRECTOR: Economic Development and Activation

DATE: 17 June 2016

MAP / SCHEDULE: Confidential Schedule 9 - Interactive/Installation

Program (Distributed to Elected Members under
separate cover)

The Committee recommendation to the Council for this report was resolved by the
Marketing, Sponsorship and International Engagement Committee at its meeting held
on 5 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

Awesome Arts Australia Ltd (Awesome) is a not-for-profit company established in
1996 to create a contemporary arts festival for young people. The company is based
in Northbridge.

The AWESOME International Arts Festival for Bright Young Things (AWESOME
Festival) is a showcase of high quality contemporary arts from around the world.
Presented in the Perth Cultural Centre, the program includes film and animation,
contemporary dance, visual arts, street art, theatre, contemporary music and new
media.

Throughout a calendar year, the organisation also manages residencies with local
artists working in regional, rural and remote communities across the State. The

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



- 66 -

company also delivers special projects focused on community capacity building and
sustainability through high quality arts development projects, residencies and
activities, including school holiday programs, early childhood community programs
and AWESOME FOR ALL, a philanthropic program for children from disadvantaged
backgrounds.

The mission of Awesome Arts is:

“To provide ever-expanding opportunities for Western Australian children to actively
engage with the arts, thereby intensifying their connectivity with the broader world in
which they live.”

The Awesome Arts vision is:

“To be internationally recognised as an innovative, dynamic platform through which
children access and engage with the arts, nurturing values that endure into
adulthood.”

Past support

The City of Perth has provided sponsorship for the AWESOME Festival for 17 years.
Recent sponsorship is as follows:

Year Sponsorship Amount Supported Program
2008/09 $80,000 Awesome Festival
2009/10 $85,000 Awesome Festival
2010/11 $86,700 Awesome Festival
2011/12 $87,125 Awesome Festival
2012/13 $100,000 Awesome Festival
2013/14 $100,000 Awesome Festival
2014/15 $100,000 Awesome Festival
Requested 2016/17 $100,000 Awesome Festival
Proposed 2016/17 $100,000 Awesome Festival

An acquittal report for the 2015/16 year has been provided. The 2015 Annual Report
with audited financial reports has been received. This information has been reviewed
and demonstrates a satisfactory acquittal of the City’s previous funding.

Each year following the Festival, the organisation conducts an audience survey. A
detailed report of these findings has been provided and indicates successful delivery
of the 2015 Festival.
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Statement/ Response Percentage of

respondents
Agree or strongly agree that they are satisfied with the value for 83%
money of the Awesome Festival.
Respondents who would attend again. 100%
Would recommend the AWESOME Festival to others. 93 %

Believe that the AWESOME Festival provides an opportunity for
them/their family to access high quality arts experiences they 97%
would not otherwise see or be involved in.

LEGISLATION / STRATEGIC PLAN / POLICY:

Integrated Planning Strategic Community Plan

and Reporting Council Four Year Priorities: Healthy and Active in Perth
Framework A city with well-integrated built and natural environment in
Implications which people and families choose a lifestyle that enhances

their physical and mental health and take part in arts,
cultural and local community events.

Policy
Policy No and Name:  18.1 — Arts and Culture
18.8 — Provision of Sponsorship and Donations

Eligibilty:

Policy 18.1 establishes the principles for the City of Perth supporting Arts and Culture
and these principles are used to determine the level of consistency with the program
or event proposed for sponsorship funding.

Policy 18.8 establishes eligibility and assessment criteria for the City’s assessment of
sponsorship applications requiring the applicant to demonstrate alignment with the
policy and objectives according to category of sponsorship.

Category of Sponsorship: Major Partnership

Applicant Eligibility Criteria

The applicant must:

Have formally identified arts and/ or culture as its primary purpose. | Criterion Met

Be a formally constituted not for profit, benevolent or charitable | Criterion Met
organisation.

Be an Australian legally constituted entity. Criterion Met

Project Eligibility Criteria

The project must:

Provide a public outcome within the City of Perth boundaries. Criterion Met

Occur with the specified timeframe. Criterion Met
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Category of Sponsorship: Major Partnership

Applicant Eligibility Criteria

The project must not be:

For profit or commercial purposes. Criterion Met
For fundraising. Criterion Met
An award ceremony or industry specific presentation. Criterion Met
Training, workshops, research or professional development. Criterion Met
DETAILS:

Project Summary

Awesome Arts has requested support from the City of Perth to deliver the interactive /
installation Program component of the 2016 AWESOME Festival. Specifically, works
in this program encourage participation and exploration and encourage families to
experience the arts together and will be located in public spaces.

The four supported works in the aligned program, from Belgium, United States of
America, Italy and South Australia will be presented throughout the Perth Cultural
Centre and Urban Orchard. Works in the program are free-to-attend and include
street theatre, interactive installation and visual art.

Confidential Schedule 9 details the aligned program by Awesome Arts. The company
is currently finalising artists’ agreements and this schedule is not yet confirmed and
subject to change.

The festival is a curated program across art forms. The program will feature local and
international artists and arts companies, selected for their specialist skill in
developing meaningful and stimulating creative experiences for children.

In 2016, Awesome will partner with PICA to present a world premiere of New Owner
by The Last Great Hunt and will continue to partner with many arts and cultural
institutions to co-present works whilst cross-leveraging audiences and networks.
These partners include Playgroup WA, Art Gallery of Western Australia, State Library
of Western Australia, West Australian Museum and Perth Theatre Trust. Awesome
Arts are working with the McCusker centre and focus groups in the disability sector to
make AWESOME Festival more accessible to diverse audiences.

Venues

The AWESOME Festival will take place in the Perth Cultural Centre, providing a
concentrated central space that is accessible and safe for families to visit. The
location is close to public transport and parking facilities, facilitates partnership
opportunities with the city’s major cultural institutions and has a variety of options to
accommodate temporary venues and large scale installation works.
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Awesome has reported that use of this site is successful in creating a festival
atmosphere as the activity is concentrated in one precinct and encourages people to
attend multiple events, extend their visit in its entirety or return on another day.

Some key sites for the 2016 festival include The Wetlands, Urban Orchard, PICA,
AGWA, Studio Underground, Heath Ledger Theatre and courtyard of State Theatre
Centre of WA, State Library of WA, and Perth Cultural Centre screen.

Audience

Awesome has estimated that more than 150,000 people will have direct engagement
with the festival at aligned events. This is considered to be a conservative estimate.
In 2015, AWESOME Festival achieved an estimated attendance of 189,442.

The festival attracts young families and caters for children of varying age groups. The
program maintains a focus on the ‘pre-teen demographic’ and more recently an early
childhood program has been introduced. The general public program has expanded
from three to 10 days and includes a substantial free to access program of
workshops, performances and interactive activities. The implementation of these
strategic program changes has resulted in repeat visitation by audiences.

In 2015, 99% of respondents to Awesome’s event survey indicated that it is
important to stage the festival in Perth, 55% of respondents visited the festival two
times or more over the fortnight, 20% of respondents visited three times or more,
96% of respondents think the festival exposes their children to high quality arts
experiences they might not have otherwise seen and 93% are likely to recommend
the festival to others.

Over many years the AWESOME Festival has developed strong attendance from
within the education sector and to accommodate this audience the festival runs
through the first week of the fourth school term. In 2016, the AWESOME Festival will
offer Educator Resource Kits linked to the new Western Australia curriculum and the
final four days (11 to 14 October 2016) will be presented specifically for school tours.
In 2015 Awesome reached capacity for school excursions.

Ticket Prices

The majority of the festival's performances, exhibitions and activities are free to
attend with some specialised events ticketed to cover costs. The festival is subsided
by a range of Government and corporate supporters ensuring that the program is
high quality and accessible to most families. Most ticketed performances are priced
at $15 with the exception of performances at the State Theatre Centre, which are
ticketed at $20 to $25. Family and group discounts are also offered.

ASSESSMENT:
The application was measured against the objectives and criteria outlined in the Arts

and Cultural Sponsorship Guidelines and in accordance with Policy 18.8 and Policy
18.1.
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The identified objective of an Arts and Cultural Major/ Civic Partnership is to support
arts and cultural activities that:

o Facilitate the dynamic celebration of the city through major arts and cultural
festivals and activities;

o Enhance social well-being and encourage community;

o Provide support for the city’s key arts and cultural organisations to provide high
guality arts and cultural experiences; and

o Contribute to the economy of the city.

The project must demonstrate shared objectives as a Major Partner
The City of Perth maintains major partnerships with a small number of organisations.

There is a strong emphasis on strategic outcomes in the areas of community building,
cultural celebration and audience development. Access and inclusiveness are key
considerations for major or civic partnerships.

The AWESOME Festival is the only event for families in WA that presents an
international program curated and produced specifically for young children and
families.

The AWESOME Festival has a highly visual presence in the city for its duration. The
festival offers affordable access to the arts and has a strong emphasis on
participation and developing creative potential in young people.

The AWESOME Festival provides an opportunity for families to participate in the arts
together beyond providing passive entertainment experiences, Awesome’s activities
and interactive experiences aim to inspire creative thinking in young people.

The festival provides economic benefit to local business in particular food outlets at
One40 William, Murray Street Mall and in Northbridge. Awesome reports that a large
proportion of consumables purchased for the festival are purchased from city based
businesses. The festival undertakes partnerships with various city businesses that
support the festival’s volunteering program.

The City’s Business Support Officers will engage with local businesses to pursue
leveraging opportunities associated with the event.

The City’'s economic impact tool, REMPLAN Economic Modelling and Planning
System, indicates the minimum total economic benefit to the local economy is
estimated to be $27,670,000.

56% of survey respondents indicated they spend in excess of $50 in the City of Perth
every day they attended the event. The increased use of City of Perth Parking
facilities will generate additional revenue for the City.
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The project must be of high artistic quality/ cultural relevance

The AWESOME Festival presents an international curated arts program produced
specifically for children and families. The arts activities and shows within the
Awesome program are unique and cannot be readily accessed elsewhere.

The AWESOME Festival is recognised internationally for the quality and uniqueness
of its program. As Western Australia’s premier event for children and their families, it
provides an outstanding opportunity to showcase the city as an exciting destination
and partner in the presentation of exciting and exceptional events.

Awesome is committed to engaging the professional contemporary artists that are
representative of sector best practice. There are several events that will have their
only Australian performance at the AWESOME Festival and some works
commissioned by Awesome Arts will have their premiere at the festival.

Each year the festival invites a festival director from outside of Western Australia to
conduct a peer review of the festival. This review process provides constructive and
unbiased assessment of the event. To gain feedback from the target audience,
Awesome invites a team of volunteer ‘reviewers’ aged 6-12. A small group of 4-8
year olds are also assisting in sharing their views following a guided tour. Reviews
are published on the ABC website.

The festival is guided by a program advisory panel. The program is assessed against
the following criteria:

o has a contemporary arts focus;

o encompasses multiple art forms;

o inclusive of quality works from Western Australia, Australia and around the
world;

o provides a challenge for young people to think differently about the world;

o is interactive, participatory and immersive;

o promotes creative expression within its audience; and

o is inclusive of works for various age ranges including pre-school, early primary,
middle to late primary school children and families.

The organisation must have an established relationship with the City of Perth
and has demonstrated a high standard of service and program delivery

The City of Perth has been a major sponsor of The AWESOME International Arts
Festival since 1998.

Awesome has been in operation for 20 years and has successfully managed this
event for 19 years. Awesome has considerable experience delivering events,
particularly in public spaces.
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Awesome employs professional staff to oversee all aspects of successful project
management aided by a team of volunteers.

Applicants must demonstrate a financial contribution to the project derived
from other sources

Awesome has provided a total budget of $1,425,500 inclusive of estimates for goods
and services provided in-kind. All income earned for the festival is budgeted to be
spent on this event.

The overall budget includes an estimate of box office revenue (13%), State
Government funding (38%) corporate funding (25%) and other funding (11%). The
festival is supported in-kind by volunteers, media and venue operators.

The amount requested from the City of Perth to support the festival represents 7%
(2015/16 estimate 8.46%) of the total program cost.

Acknowledgement

For $100,000 sponsorship, the applicant will be required to provide the benefits as
outlined in the recommendation section of this report.

FINANCIAL IMPLICATIONS:

ACCOUNT NO: 121-254-7901

BUDGET ITEM: Recreation and Culture - Other Culture -
Donations and Sponsorship

BUDGET PAGE NUMBER: TBA
BUDGET ITEM

BUDGETED AMOUNT: $1,440,000

AMOUNT SPENT TO DATE: $330,250

PROPOSED COST: $100,000

BALANCE: $1,009,750

All figures quoted in this report are exclusive of GST
COMMENTS:

The City of Perth has been requested to provide $100,000 (excluding GST) in cash
arts and cultural sponsorship towards the AWESOME Festival. This request is
consistent with the level of sponsorship received in the 2015/16 financial year.

The event is promoted widely through children and education networks and receives
positive media exposure, strengthening the City’s position as a pre-eminent cultural
destination.

Based on the City’s estimated attendance of 180,000, the requested amount of
$100,000 equates to a contribution of 55 cents per person attending the festival.
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The City’s contribution is to be directed toward the cost of presenting the
Interactive/Installation Program, a free-to-attend component of the festival.

The festival encourages broad community engagement and provides ever-expanding
opportunities for children to actively engage with the arts.

The City of Perth has been a major sponsor of The AWESOME International Arts
Festival since 1998.
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ITEM NO: 9

FINANCIAL STATEMENTS AND FINANCIAL ACTIVITY STATEMENT
FOR THE PERIOD ENDED 31 MAY 2016

FINANCE AND ADMINISTRATION (APPROVAL)
COMMITTEE
RECOMMENDATION:

That Council approves the Financial Statements and the
Financial Activity Statement for the period ended 31 May 2016
as detailed in Schedule 10.

BACKGROUND:

FILE REFERENCE: P1014149-25

REPORTING UNIT: Finance

RESPONSIBLE DIRECTORATE: Corporate Services

DATE: 22 June 2016

MAP / SCHEDULE: Schedule 10 — Financial Statements and Financial

Activity Statement for the period ended 31 May 2016

The Committee recommendation to the Council for this report was resolved by the
Finance and Administration Committee at its meeting held on 12 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

LEGISLATION / STRATEGIC PLAN / POLICY:

Legislation Section 6.4(1) and (2) of the Local Government Act 1995
Regulation 34(1) of the Local Government (Financial
Management) Regulations 1996

Integrated Planning  Strategic Community Plan

and Reporting Council Four Year Priorities: Community Outcome
Framework Capable and Responsive Organisation
Implications A capable, flexible and sustainable organisation with a

strong and effective governance system to provide
leadership as a capital city and deliver efficient and effective
community centred services.
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DETAILS:

The Financial Activity Statement is presented together with a commentary on
variances from the revised budget.

FINANCIAL IMPLICATIONS:
There are no direct financial implications arising from this report.
COMMENTS:

The Financial Activity Statement commentary compares the actual results for the
eleven months to 31 May 2016 with the revised budget approved by Council on
15 March 2016.
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ITEM NO: 10

TENDER 098-15/16 — PROVISION OF CATERING SERVICES FOR
THE CITY OF PERTH

FINANCE AND ADMINISTRATION (APPROVAL)
COMMITTEE
RECOMMENDATION:

That Council:

1. accepts the most suitable applications being those
submitted by the following:

e Part A—-Heyder & Shears Catering
e Part B — Cupid Catering

for the provision of catering services for the City of Perth,
for a period of one year commencing on 6 August 2016 and
with an option for a further two year extension; and

2. authorises the Chief Executive Officer to execute and vary
the Tender contracts.

BACKGROUND:

FILE REFERENCE: P1032785

REPORTING UNIT: Marketing and Communications Unit

RESPONSIBLE DIRECTORATE: Economic Development and Activation Directorate
DATE: 4 July 2016

MAP / SCHEDULE: Confidential Schedule 11 — Price Comparison

Confidential Schedule 12 — Tender Evaluation Matrix
(distributed to Elected Members under separate cover)

The Committee recommendation to the Council for this report was resolved by the
Finance and Administration Committee at its meeting held on 12 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

Tenderers have been invited from suitably qualified and experienced suppliers for the
specialised service of catering for the City of Perth.
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LEGISLATION / STRATEGIC PLAN / POLICY:

Legislation Section 3.57 of the Local Government Act 1995
Part 4 of the Local Government (Functions and General)
Regulations 1996

Integrated Planning Strategic Community Plan

and Reporting Council Four Year Priorities: Capable and Responsive
Framework Organisation
Implications A capable, flexible and sustainable organisation with a

strong and effective governance system to provide
leadership as a capital city and deliver efficient and effective
community centred services.

Policy
Policy No and Name: 9.7 — Purchasing Policy

DETAILS:

The provision of catering services for the City of Perth will contain two parts based on
the catering needs required by the City, they are:

Part A — Main Meals/Large Functions
Part B — Light Lunches/Finger Foods

At close of tender, the following submissions were received:

Part A — Four submissions
Part B — Five submissions

Submissions for Part A — Main Meals/Large Functions, were received from:
o Heyder & Shears Catering (ALJATO Pty Ltd and Imogen Corp Pty Ltd);

o Beaumonde Catering (Beaumonde Hospitality Australia Pty Ltd);
o By Word of Mouth Catering; and

o Temptations Catering (Markovich Investments on behalf of Family Trust Pty
Ltd).

Submissions for Part B — Light Lunches/Finger Foods, were received from:

o Cupid Catering (The Lummis Family Trust Trading as Cupid Catering);
o Heyder & Shears Catering (ALJATO Pty Ltd and Imogen Corp Pty Ltd);
o Beaumonde Catering (Beaumonde Hospitality Australia Pty Ltd);

o By Word of Mouth Catering; and

. Temptations Catering (Markovich Investments on behalf of Family Trust Pty
Ltd).
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The outcome of the tender process was to appoint a suitable catering provider for the
supply of food services as required in Part A — Main Meals/Large Functions and the
supply of food services as required in Part B — Light Lunches/Finger Foods.

Tenderers had the opportunity of applying for both Part A and Part B or applying for
one part of the tender based on their business competencies.

Tenderers were required to address the selection criteria in the specification and
submit a Form of Tender that included a Schedule of Rates. Part A and Part B had
separate selection criteria.

The selection criteria were as follows:
Part A

1. Tenderers are requested to address points raised in the specification document;
in particular tenderers should indicate a proposed fee payable to the City of
Perth for use of the facilities and services.

2. Tenderers must explain their proposed optional plans and food concepts in
brief. Detailing the following:

Part A - Main Meals/Large Functions

3. Tenderers must briefly describe how they intend to meet the desired critical
success factors.

4.  Tenderers must supply a minimum of two written references from other clients
detailing their satisfaction with their services and providing their contact details.

Part B

1. Tenderers are requested to address points raised in the specification document;
in particular tenderers should indicate a proposed fee payable to the City of
Perth for use of the facilities and services.

2. Tenderers must explain their proposed optional plans and food concepts in
brief. Detailing the following:

Part B — Light Lunches/Finger Foods

3. Tenderers must briefly describe how they intend to meet the desired critical
success factors.

4. Tenderers must supply a minimum of two written references from other clients
detailing their satisfaction with their services and providing their contact details.

After reviewing the submissions, the most suitable tenderers for Part A and Part B
were interviewed based on the assessment of each submission against the
gualitative criteria using the score sheets. The companies interviewed were:
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o Beaumonde Catering (Part A);
o Cupid Cateirine (Part B); and
o Heyder & Shears Catering (Part A & B).

The next part of the tender review process involved site visits with two companies
which were selected by the panel. The selection was made by a consensus decision
of the panel members on the assessment results made during the interview and
weighting matrix that was completed.

They were Heyder & Shears Catering for Part A and Cupid Catering for Part B.
These site visits were carried out to view the appropriate OSH and food safety
standards in operation and evaluate the food samples provided against
requirements.

Part A — Main Meals/Large Functions

Following a full evaluation of the submissions and taking into account price, menus,
operational flexibility and overall standard of catering anticipated, the panel
recommends that the offer from Heyder & Shears Catering be accepted for Part A of
the tender. It should be noted the level of experience demonstrated from all tenders
during the interview stage were of the highest quality.

Heyder & Shears Catering (ALJATO Pty Ltd and Imogen Corp Pty Ltd)

A discount was offered with the prices submitted. They offered the most competitive
prices and were the best value for money for Part A out of the four tenderers. Heyder
& Shears Catering use fresh local produce and maintain a high level of quality control
systems during all types of purchases.

When compiling menus they place an emphasis on dietary requirements, portion
sizes and use items on seasonal suitability while providing well balanced meals.
They are flexible with any last minute changes and cancellations that are required.
They demonstrated an effective communication system in providing quotes,
suggestions on queries made and recording all feedback and responses. They would
appoint one point of contact for the City of Perth.

They also employ skilled and experienced staff with a long service history with their
company. Their premises were very clean, well equipped and designed to fit for the
City's purpose. They have refrigerated vehicles to transport food safely and
hygienically.

They provided good written references from clients receiving similar catering needs
to the City of Perth.

Part B — Light Lunches/Finger Foods

Following a full evaluation of submissions under Part B and taking into account the
prices, current satisfaction levels, expected future levels of satisfaction, flexibility
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demonstrated and delivery time limits, the panel recommends the offer from Cupid
Catering be accepted for Part B.

It should be noted the level of experience demonstrated from all tenders during the
interview stage were of the highest quality.

Cupid Catering (The Lummis Family Trust Trading as Cupid Catering)

Cupid Catering is the current provider for light lunches/finger foods within City of
Perth. The prices currently offered and in the tender submission are very competitive.
They use good quality fresh local produce supplied by a network of reliable suppliers.
Cupid Catering can cater for all types of dietary requirements and have creative
abilities with tastes and textures.

They are very flexible with last minute changes and cancellations and they will have
one point of contact for the City of Perth. They offer a wide variety of menu options
for breakfast, lunch, mid-morning and twilight functions to suit all types of service
requirements.

Cupid Catering use commercial grade concealed boxes to transport food which is
suitable for the type of food they deliver to the City of Perth. The City’s kitchen
facilities are used to assemble food made fresh to order.

They provided good written references from clients receiving similar catering needs
to the City of Perth.

FINANCIAL IMPLICATIONS:

ACCOUNT NO: Various Operating Accounts

BUDGET ITEM: Civic Receptions, Dining Room and Council
Meetings

BUDGET PAGE NUMBER: 5

BUDGETED AMOUNT: $ 246,072.00

AMOUNT SPENT TO DATE: $197,723.00

PROPOSED COST: $ 246,072.00 (on consumption per annum)

BALANCE: $0

ANNUAL MAINTENANCE: N/A

ESTIMATED WHOLE OF LIFE COST: N/A

All figures quoted in this report are exclusive of GST.
COMMENTS:

To ensure the standard of catering remains high throughout the contract period and
before any extension is confirmed, regular surveys will be carried out to measure
satisfaction and regular feedback will be provided. The following terms will also be
included in the contract:
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The Catering Manager will monitor the standard of the Contractor’s services over the
period of the contract. Formal appraisals will be implemented in-line with the City’s
ongoing quality processes.

Performance measures will include, but not be limited to:

o customer satisfaction measured regularly by feedback and occasional surveys;
o the range, quality, consistency and presentation of the product served; and

o compliance with all health and other Statutory requirements in relation to food
storage, handling, preparation, presentation, transportation and service,
including and not limited to the provisions of the Food Standards Code, Food
Act 2008, City of Perth requirements and Western Australian Legislation.

Should the companies fail to rectify issues brought to its attention, the City has the
ability to terminate the contract with appropriate notice.
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ITEM NO: 11

EVENT SPONSORSHIP (PARTNERSHIP) — PRIDE 2016

RECOMMENDATION: (APPROVAL)

That Council:

1. approves Event Sponsorship of $55,000 (excluding GST) to
Pride WA Inc. to present the Pride Festival from Friday, 11
November to Sunday, 20 November 2016;

2. notes that the event organisers will provide the following
sponsorship benefits to the City of Perth:

2.1

2.2

2.3

2.4

2.5

2.6

2.7

2.8

the City of Perth logo to appear prominently as a
Major Sponsor on all promotional material,
advertising, digital marketing resources, member and
participant communications, media releases, and in
electronic media advertising;

the City of Perth logo to appear on prominent signage
at the Pride Awards ceremony;

City of Perth signage to be included on the official
Pride float in the Parade;

a full page advertisement for City of Perth in the
Festival program;

a digital banner acknowledgement of the City of Perth
on the Pride website;

an opportunity for the City of Perth to participate in
the Parade;

the City of Perth to have an opportunity to provide
input into questions for the post-event survey;

the Lord Mayor to be invited to provide a foreword for
the event program;
(Cont’'d)
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2.9 the Lord Mayor, or City of Perth representative, to be
invited to launch the Pride Festival at the official
event launch;

2.10 the Lord Mayor, or City of Perth representative, to be
invited to the Parade VIP viewing area to be a guest
judge for the event.

3 a detailed acquittal report, including all media coverage
obtained, to be submitted to the City by 1 March 2017.

BACKGROUND:

FILE REFERENCE!: P1032438#03

REPORTING UNIT: Business Support and Sponsorship
RESPONSIBLE DIRECTORATE: Economic Development and Activation
DATE: 20 May 2016

MAP / SCHEDULE: N/A

This report is submitted directly to Council due to the financial interests of the
members of the Marketing, Sponsorship and International Engagement
Committee.

Pride WA is a not-for-profit community based organisation. The core purpose of Pride
WA is to encourage the cultural expression, celebration, and human rights of lesbian,
gay, bisexual, transgender, intersex, queer (LGBTIQ) and all people of diverse
sexuality and gender living in Western Australia.

In 2014 Pride WA completed a strategic review of the organisation, funded by
Lotterywest, to identify the purpose of the organisation in contemporary Western
Australia and to develop a sustainable plan and business model for the future.

A key outcome of this process was the creation of a three year strategic plan for the
organisation, providing it with clarity of purpose, definition of structure and a viable
framework of accountability. Driven by a constitutional change, Pride WA is now
positioning itself as an arts-based organisation, rather than an advocacy and political
lobbying group.

Summary of Event:

Pride WA Incorporated (Pride WA) has requested cash sponsorship of $75,000 to
present Pride Festival 2016, from Friday, 11 November 2016 to Sunday,
20 November 2016.

The Pride Festival has been taking place for 23 years with the City of Perth
supporting the event since 1999. The key Pride events were historically the Parade
and Fairday which were both supported by the City of Perth, with the Parade alone
attracting an estimated 50,000 spectators annually.
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In 2013, the Fairday moved date and location to become a stand-alone event for
Pride WA. The organisation then initiated new city-based events as part of the Pride
Festival to fill the gap created by this move.

Following a highly successful and popular 25" anniversary Festival in 2015, Pride
WA aims to stage a more condensed Pride Cultural Festival that will include events in
various locations throughout Northbridge and in regional areas of the state including
music, theatre, visual art, dance, film, comedy and celebration of the LGBTIQ
community in Western Australia.

The 2016 Pride Festival will be a combination of community, performance and arts
events culminating in the annual Pride Parade with an anticipated audience of over
60,000 people. Key events forming part of the festival include:-

Parade and Awards Ceremony

The Pride Parade will be held on Saturday, 19 November 2016 from 8.00pm. In 2015
the Pride Parade was the largest community street parade held in Western Australia.
Organisers significantly improved the event with additional performances, new high
quality acts and artists, stage management and additional lighting, seating and
sound. Organisers believe that these changes went some way towards revitalising
the parade, creating a more high quality event. The Parade includes a professional
float building program sponsored by the private sector, which is held in the lead up to
the event. The program allows professional artists to work with community groups
and businesses to build high quality visually appealing entries.

The Parade is followed by an awards ceremony recognising excellence amongst
Parade float entries.

Organisers are liaising with the City of Perth in regards to programming Council
House lighting for the event.

Pride 2016 Official Launch

The official Festival Launch is designed to bring all of Pride’s supporters together to
launch the Festival. The launch event is held several weeks prior to the Festival. It
will include sponsors, media, and government stakeholders, leaders within the
LGBTIQ community and other VIPs.

Happy Pride Party

The Festival Opening event, known as the Happy Pride Party, will be held on Friday,
11 November 2016. The focus of this event will be the Festival and the community.
The party is open to the wider community through the purchase of tickets, and will
include a taste of what is on offer during the festival. Income from this event forms
part of Pride’s overall revenue stream for the Festival.
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Pride Community Picnic

The Pride Community Picnic will be held at Russell Square on a date to be confirmed
and is a day-time, alcohol-free community picnic event. The event is a chance for
members of the community to celebrate Pride with family and friends. This event was
introduced in 2015, and organisers aim to make it a fixed event on the Festival
calendar.

Pride Festival

The annual Pride Festival will be held across various venues in Northbridge and
Perth. The Pride Festival is developing a Fringe-like feel in terms of content and
programming. This approach provides artists, performers, sponsors, program
managers and the audience with an opportunity to push the envelope in relation to
specific LGBTIQ content and profile. In 2015 the Festival included 35 events across
27 venues, and the 2016 program is expected to be of a similar nature.

Organisers advise that the funding requested from the City of Perth will contribute to
the development and staging of the Parade and other events, including:

o attraction of high quality acts;

o improved logistical management of the parade;
o additional site signage,;

o promotion and marketing; and

o increased event production.

In 2015 Pride WA worked with Culture Counts to undertake a survey at the event and
provide some measurable metrics around the Parade and official Parade after party.

Key measurables from the survey are as follows:

o The largest proportion of respondents were between 30 and 39 years of age
(24%)), followed by 20 to 29 years (21%);

o There was an almost even split of male (46%) and female (50%) respondents,
with a small number (4%) identifying as an alternative gender;

o 35% of attendees identified as heterosexual and 31% as gay, with the
remainder made up of lesbian, bisexual or unsure of their sexuality;

o 41% of respondents were new to the parade. (Note: This is higher than the
trend for events within the Culture Counts database)

o The average associated spend for respondents attending the Parade was $76.

Pride WA believes that this festival is a vehicle with the capacity to become a
landmark celebration of the diversity and influence the LGBTIQ community has given
to making Perth the vibrant and international city it is today.

Funding

The total cost of the event is $364,600. Organisers have requested cash sponsorship
of $75,000 (20% of the total cost of the event).
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The following table shows the City’s previous support for the event:

Year Cash In-kind Total Event

1999 $ 3,400 $3,400 Parade only

2000 $13,400 | $13,400 Parade only

2001 $ 3,000 | $10,100| $13,100 Parade only

2002 $13,100 | $13,100 Parade only

2003 $25,000 | $16,520 | $41,520 Parade and Fairday

2004 $25,000 | $16,520 | $41,520 Parade and Fairday

2005 $25,000 | $16,520 | $41,520 Parade and Fairday

2006 $28,000 | $15,520 | $43,520 Parade and Fairday

2007 $28,000 | $16,520 | $44,520 Parade and Fairday

2008 $44,637| $ 0| $44,637 Parade and Fairday

2009 $45,000| $ 0| $45,000 Parade and Fairday

2010 $45900| $ 0| $45,900 Parade and Fairday

2011 $45,900 | $ 0| $45,900 Parade and Fairday

2012 $45,000| $ 0| $45,000 Parade and Fairday

2013 $45900 | $ 0| $45,900 | Pride, encompassing Parade and
Celebration

2014 $45900 | $ 0| $45,900 | Pride, encompassing Sundowner

Garden Party, Parade and Awards
Ceremony
2015 $45,000 | $ 0| $45,000 Pride Festival, encompassing
Community Picnic, Parade and
Awards Ceremony

The City’s level of support has not significantly increased since 2003 however, event
costs have continued to increase over this time. Cash sponsorship of $55,000 (15%
of the total cost of the event) is recommended for the 2016 event after evaluation by
the assessment panel. Sponsorship at this increased level will assist in raising the
profile and increasing the professionalism of the Festival to enable it to become a key
fixture for Perth as a Capital City.

Pride WA has secured funding from several other organisations for the Festival,
including KPMG and Herbert Smith Freehills. They are currently in discussions with
several other organisations and are awaiting the outcome of a Lotterywest grant
application.

Acquittal of 2015 event:

An acquittal report for the 2015 event has been received by the City and was made
available on the Elected Member Portal (TRIM ref 81591/16). Key details from the
acquittal report include:

e attendance of over 50,000 at the event;

e the event received overwhelmingly positive feedback from respondents;

e organisers did not meet their funding target from sponsors and other funding

bodies;
e some events had a smaller than forecast attendance.

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



-87-

The acquittal report is considered to demonstrate a satisfactory acquittal of the City’s
previous funding.

LEGISLATION / STRATEGIC PLAN / POLICY:

Integrated Planning Strategic Community Plan

and Reporting Council Four Year Priorities: Healthy and Active in Perth
Framework S15 Reflect and Celebrate the Diversity of Perth
Implications

Policy

Policy No and Name:  18.8 - Provision of Sponsorship and Donations
DETAILS:

Eligibility for Sponsorship:

Criterion Satisfied
The total value of the event exceeds the sponsorship requested. Yes / No
The event takes place within a public space in the City. Yes / No

Assessment of Application (Partnership):
1. Contribution of the event to the economy of the city.

The Parade event will attract over 50,000 people to the city on a Saturday evening.
This time slot has historically proven successful for driving spectators to Northbridge
businesses. The Festival will be held almost exclusively in the Northbridge precinct
and will attract visitation and increase economic spend in the city over 10 days.
Culture Counts metrics show that the average spend for respondents attending the
Parade was $76. For an attendance of 50,000 at the event, this equates to a spend
of $3.8 million, for the Parade alone.

Economic Modelling for the event shows that the expected economic output for the
entire event is $9.992 million. This is a return on investment for the recommended
level of sponsorship of 1:181.

Data from Pride Festivals globally (Toronto, Sydney and Manchester) show that Pride
Festivals have strong impacts beyond social ones, with the Sydney event generating
over $30 million dollars annually for the NSW State economy.

2. Has a significant national or international profile or the potential to
develop it.

The Pride Festival is Pride WA's flagship event and the Parade historically attracts
many tens of thousands of people to Northbridge. The event receives national media
coverage and is the largest Pride event in Western Australia. Pride WA is currently in
discussions with Tourism WA regarding their support for the event, and how the
profile of the event can be increased further on both a national and international
level.
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Metrics from the 2015 event show that 41% of event attendees were attending the
event for the first time, indicating that the event still has significant capacity to grow.

3. Contributes towards the achievement of one or more of the City's
marketing objectives:

to position the city as a city of regional and international significance;
to increase visitation to the city;

to increase economic investment in the city;

to create a vibrant, energetic 24 hour city.

The event will significantly increase visitation to the city and Northbridge with a range
of events held across different city locations. The event will create vibrancy in the city
and provide an increased economic output for city businesses. The event will assist
in positioning the city as a tolerant and diverse Capital City.

4. Preference will be given to events which provide free attendance.

The Parade, Opening Party and Community Picnic events will be free to the public to
attend. Other events forming part of the Pride Festival will be ticketed and range from
low to moderate costs for patrons to cater for a wide variety of audience types.

5. Preference will be given to events which will be held exclusively in the
city.

The Pride Festival will be held almost exclusively in the city. The Parade route
includes a small part of the City of Vincent due to local government boundary
realignment some years ago.

6. Benefits to be provided to the City

The benefits provided to the City are detailed in the recommendation section of this
report.

Event Sponsorship Category:-

o Major Civic Partnership — Three to five years funding commitment, $50,000,
plus CPI,

o State and National — Three years funding commitment, less than $50,000, plus
CPI;

o Annual — Annual or historic funding, less than $20,000;

o Start-Up/One-Off — Once only funding, less than $15,000.

The applicant is considered eligible for event sponsorship under the Major Civic
Partnership category, in accordance with Policy 18.8 — Provision of Sponsorship and
Donations.

Classifications are indicative only and subject to annual consideration.
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FINANCIAL IMPLICATIONS:

ACCOUNT NO: 9386 5000 7901

BUDGET ITEM: Recreation and Culture — Other Culture — Other
Cultural Activities

BUDGET PAGE NUMBER;

BUDGET ITEM
BUDGETED AMOUNT: $442,311 Requested budget
allocation 2016/17
AMOUNT SPENT TO DATE: $0
PROPOSED COST: $55,000
BALANCE: $387,311

All figures quoted in this report are exclusive of GST.
COMMENTS:

The Pride Festival will be held over ten days in November 2016.

Culture Counts metrics from the 2015 event show that the event has a wide appeal,
including to audiences who do not personally identify as LGBTI, with 35% of survey
respondents identifying as heterosexual. In addition, 41% of respondents were first-
time visitors to the event, indicating that the event still has significant potential to
grow.

The City has supported Pride since 1999. The City’'s level of support has not
increased substantially for 13 years, however event costs have continued to increase
over this time. The assessment panel believes that an increase in the level of support
from the City is warranted, that support of the event delivers social, economic and
reputational benefits, and that a sponsorship increase will assist in improving the
quality of the event, and thus raising its profile. Cash sponsorship of $55,000 is
recommended.
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CONFIDENTIAL ITEM NO: 12

146-152 (LOTS 2-8) BARRACK STREET, PERTH — PROPOSED ‘NEW
TECHNOLOGY' ABOVE ROOF SIGN WITH THIRD PARTY
ADVERTISING CONTENT — REVISED PLANS (RECONSIDERATION
UNDER S.31 OF THE STATE ADMINISTRATIVE TRIBUNAL ACT
2004)

PLANNING COMMITTEE (REFUSAL)
RECOMMENDATION:

That, in accordance with section 31(1) of the State
Administrative Tribunal Act 2004, Council having considered
the revised plans submitted by the applicant on 20 June 2016,
affirms its decision of 22 September 2015 to refuse the
application for development approval for a proposed ‘new
technology’ above roof sign with third party advertising content
and associated building alterations at 146-152 (Lots 2-8)
Barrack Street, Perth, for the following reasons:

1. the proposed sign does not comply with City Planning
Scheme No. 2 Policy 4.6 — Signs given that:

1.1 above roof signs are not permitted anywhere within
the city;

1.2 the sign is not designed as an integral part of the
building, is not discreet, will be excessive in scale and
will be inconsistent with the style of the building on
which it will be located;

1.3 ‘new technology’ signs are generally not permitted
within heritage areas while the sign is proposed to be
located at the entry to in within the Barrack Street
Heritage Area;

1.4 the sign will detrimentally impact on local amenity, the
streetscape and the Barrack Street Heritage Area and
contribute to visual clutter given existing signage in
the locality;

(Cont’'d)
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1.5 the third party advertising content of the sign would
be detrimental to the visual quality and amenity of the
locality noting that modern standardised trademark
advertising signs are not appropriate in heritage areas
and particularly the Barrack Street Heritage Area;

1.6 the sign is considered to be inappropriately located as
it is intended to be viewed by passing motorists and
pedestrians entering an intersection, where it could
create a safety hazard;

1.7 the structural components of the sign are likely to
adversely impact upon the visual amenity of the
occupants of adjacent buildings viewing the sign from
above and behind; and

1.8 internal illuminated signs are not appropriate in
heritage conservation areas;

2. the proposed sign will not comply with the draft revised
Signs Policy (proposed Signs Policy) given that:

2.1 the sign will be defined as a roof sign which is not
permitted anywhere within a Heritage Area;

2.2 the sign’s vertical dimension is equal to a third of the
buildings height which significantly exceeds the
Policy provision limiting roof signs to a maximum of
one tenth of the building’s height;

2.3 the sign will not have a high degree of integration and
compatibility with the form of the building it is
attached to and the proposed building modifications
are not successful as they do not appear to be part of
the original building or match or complement its
architecture;

2.4 the size of the sign is considered excessive and out of
place with the surroundings and will dominate the
skyline and streetscape;

2.5 third party advertising content is not permitted on a
place within a Heritage Area; and

(Cont’d)
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2.6 the size, location, display of third party advertising
and variable content which will have a negative impact
on the visual quality and amenity of the area and is
likely to cause a distraction to road users.

BACKGROUND:

SUBURB/LOCATION:

FILE REFERENCE:
REPORTING UNIT:
RESPONSIBLE DIRECTORATE:
DATE:

MAP / SCHEDULE:

In accordance with Section 5.23(2)(f)(i) of the Local Government Act 1995, this
Item and relevant Schedules are confidential and have been distributed to the

146-152 (Lots 2-8) Barrack Street, Perth
2015/5267

Development Approvals

Planning and Development

29 June 2016

Confidential Schedule 13 — Map of 146-152
Barrack Street, Perth;

Confidential Schedule 14 — Original coloured
perspective for proposed new technology sign;
Confidential Schedule 15 — Revised coloured
perspective for proposed new technology sign.

Elected Members under separate cover.

The Committee recommendation to the Council for this report was resolved by the

Planning Committee at its meeting held on 12 July 2016.

The Committee recommendation to the Council is the same as that

recommended by the Officers.
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ITEM NO: 13

CORPORATE SPONSORSHIP — TEDXPERTH 2016

MARKETING, SPONSORSHIP (APPROVAL)
AND INTERNATIONAL

ENGAGEMENT COMMITTEE

RECOMMENDATION:

That Council:

1. approves cash corporate sponsorship of $24,000
(excluding GST) to TEDxPerth Incorporated to present the
TEDxPerth 2016 Conference on Saturday, 15 October 2016;

2. notes that the event organisers will provide the following
sponsorship benefits to the City of Perth:

2.1

2.2

2.3

2.4

2.5

inclusion of the City of Perth crest acknowledging the
City of Perth as Principal Partner on marketing
material, presentation slides, supplied banners and
provided banners, volunteers’ uniforms and a slide
appearing for three seconds at the start of TEDxPerth
2016 videos produced and distributed on TEDxTalks
YouTube channel and TEDxPerth.com:;

acknowledgment of the City of Perth as Principal
Partner in printed programs (first ranking
prominence) and on TEDxPerth website with
corporate description and hyperlink to the City of
Perth website;

acknowledgement of the City of Perth in the sponsors
speech and prior to the presentation commencement;

an opportunity for a large partner space to promote
the City of Perth;

advance priority notice of TEDxPerth 2016 tickets
available for sale for the City of Perth to purchase;

(Cont’d)
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2.6 optional certificate acknowledging the City of Perth’s
support of the event; and

3. a detailed acquittal report, including all media coverage
obtained, to be submitted to the City of Perth by
30 November 2016.

BACKGROUND:

FILE REFERENCE!: P1027729

REPORTING UNIT: Economic Development

RESPONSIBLE DIRECTORATE: Economic Development and Activation
DATE: 28 June 2016

MAP / SCHEDULE: N/A

The Committee recommendation to the Council for this report was resolved by the
Marketing, Sponsorship and International Engagement Committee at its meeting held
on 5 July 2016.

The Committee recommendation to the Council is the same as that
recommended by the Officers.

The TED (Technology, Entertainment and Design) conference first started in 1984 in
Monterey, California before becoming an annual event in 1990. It has since grown to
be a globally recognised event where respected political, corporate and cultural
leaders have presented short speeches on a wide range of topics. The slogan for the
TED conference events is “Ideas Worth Spreading”.

Hoping to spread the reach of their mission further, the TED organising committee
now distribute licences across the world to allow local organisations to host semi-
independent TEDx events in their own cities. Although officially licensed and
sanctioned by TED, the “x” in the name indicates that it is an independently
organised TED event.

TEDxPerth is an independently organised, volunteer-driven, not-for-profit that
organises TEDx events made up of board members and an organising committee.
Their vision is to gather Perth’s most remarkable speakers and provide a forum to
share their “ldeas Worth Spreading” with an audience that is highly motivated,
influential and engaged.

In 2014, the City approached the event organisers to consider moving the event from
the University of WA to the Perth Concert Hall. Under a Principal Partner Corporate
Sponsorship agreement, the Concert Hall was secured as the 2014 venue, doubling
attendance numbers. Previous annual TEDxPerth events have been held at the
Octagon Theatre at the University of Western Australia and the Northbridge Piazza.
The 2015 event was held at the Perth Concert Hall.
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The 2014 and 2015 TEDxPerth event sold out within one week. More than 1,400
attended the 2015 event with an estimated 73,000 people reached on the day of the
event alone through social media and streaming. Furthermore, the 2015 TEDxPerth
event was a national top 5 “Twitter Trending Topic/Hashtag”, meaning Twitter
identified, via algorithm, that the 2015 TEDxPerth event was a topic discussed more
than others.

The City successfully engaged with event goers by showcasing the 3D City Model at
event. The display highlighted how the City is utilising 3D technologies to visualise
and assess proposed private and government developments and how the system
provides a means to educate various existing and potential stakeholders of the
growth currently taking place in the City of Perth.

Following the 2015 event, attendees were asked to complete a post-event survey
and 90% of responders rated the event as either brilliant or good and 95% rated the
onstage host as good or brilliant. Overall, the proponent delivered on the agreed
benefits as outlined in the sponsorship agreement. This feedback was provided to
the City as part of the post-event partner debrief report submitted by the event
organisers and this was made available on the Elected Member Portal.

Summary of Event:

TEDxPerth 2016 is currently building the program for the event and the speaker list
will be announced in September 2016. At least 12 speakers from a range of
disciplines including medicine, engineering, history, social enterprise, technology,
innovation, business and the arts will present talks lasting no more than 18 minutes
long. Complementing these ‘Ideas Worth Spreading’ will be performances, including
local acts.

TEDxPerth 2016 will be encouraging satellite viewing parties and the event will be
streamed in Perth, possibly again at the Northbridge Piazza and potentially also at
the new City of Perth Library, providing a unique experience for attendees at the
simulcast venue that are unable to attend the event live in person.

The event will take place at the Perth Concert Hall on Saturday, 15 October 2016,
and ticket prices are $99.

Sponsorship has been sought from the following organisations:

o Curtin University;

. Deloitte;

Landgate;

RAC;

South32;

Perth Convention Bureau; and
Australia Post.
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Previous City of Perth sponsorship is as follows:

Year Amount
2014/15 $25,000
2015/16 $20,000
2016/17 Requested - $25,000

Recommended - $24,000

It is recommended that the Council approves sponsorship of $24,000 (excluding
GST).

LEGISLATION / STRATEGIC PLAN / POLICY:

Integrated Planning  Strategic Community Plan

and Reporting Council Four Year Priorities: Perth as a Capital City
Framework S6 Maintain a strong profile and reputation for Perth as a
Implications city attractive for investment

Policy

Policy No and Name:  18.8 - Provision of Sponsorship and Donations
Details:

Eligibility for Sponsorship:

Criterion Satisfied
Awards, presentations, acknowledgement for excellence in relevant Yes
professional fields
Supports for promotional material (such as publications and films) Yes
which positively position the City of Perth
Support for the activities of organisations or individual which provide Yes
positive positioning for the City of Perth

Markets / audiences who will be exposed to sponsorship information:

The TEDxPerth organisers expect a physical attendance of approximately 1,400
people on the day of the event. The event will also be streamed live for free over the
internet, with a potential to reach thousands more in Perth, throughout Australia and
overseas. Talks from TEDxPerth 2016 will be made available for viewing on
TEDxPerth.com and YouTube after the event, and possibly streaming live at the
Northbridge Piazza.

Promotion of City of Perth to Markets / audiences:

The City will be recognised as a Principal Partner on printed programs, the TEDx
website, slides during the Partners acknowledgement speech and prior to the
presentation commencement, in an acknowledgement speech, in printed promotional
material, volunteer workers’ clothing, and on a slide appearing for three seconds at
the start of TEDxPerth 2016 videos produced and distributed on TEDxTalks YouTube

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



-97 -

channel and TEDxPerth.com, noting that each video is viewed an average of 3530
times.

TEDxPerth has extensive reach into the Perth TEDx/TED follower base through its
social media and digital marketing channels, and will seek to augment this with
publicity through local radio, press releases to local newspapers and signage.

The marketing strategy for TEDxPerth 2016 will involve promotion through social
media and digital marketing channels, which has proven highly effective in the past.
TEDxPerth 2014 and 2015 sold out entirely through a direct mailing list and social
media campaign.

As of May 2016, TEDxPerth has 7,984 followers on Facebook, 6,374 followers on
Twitter and over 3,000 subscribers to its email list.

Furthermore, advertising will take place through local and community radio stations,
direct email marketing to an extensive database of like-minded organisations
(including business, community organisations and cultural groups), press releases to
local newspapers and opportunities for media to interview TEDxPerth speakers.

Signage, including posters and banners, will be deployed prior to the event to
increase the awareness of TEDxPerth to the general public.

Promotion through TEDxPerth’s partner network will also be conducted as
opportunities arise.

Assessment of Application (Corporate):

1. The opportunity the sponsorship provides to enhance the image of the
City of Perth.

The TEDx brand has a high level of name recognition throughout the world, allowing
Perth, and the City, to be recognised locally, nationally and internationally for its
involvement and support through acknowledgements, marketing material, website
and presenter slides.

2. The value of the increased good will from markets / audiences exposed to
the sponsorship by the City of Perth.

This event is aligned with the vision of the City, being that ‘Perth is a connected and
informed capital city with a unique identity and an economy that is diverse, resilient
and adaptable’. TEDxPerth Inc. aims to raise the intellectual ambition and culture of
Western Australia through presentations from thought-provoking speakers on a
range of disciplines including engineering, history, social enterprise, technology,
business and the arts as well as key City of Perth economic sectors such as
innovation, education, health and technology.
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3. Contributes towards the achievement of one or more of the City of Perth’s
economic development objectives.

to position the city as a city of regional and international significance;
to increase visitation to the city;

to increase economic investment in the city; and

to create a vibrant, energetic 24 hour city.

The event will draw people into the city and will deliver increased economic benefit to
the city through associated expenditure in local businesses.

The City will also likely directly benefit from the event through parking revenue at the
City’s near-by car parks. In 2014, occupancy at City of Perth Parking in the vicinity
(i.,e. Terrace Road, Council House and Concert Hall) was up an average of 66%
between the hours of 8.00am and 6.00pm compared to the 3 weeks surrounding 4
October 2014 (TEDxPerth 2014 event date) and up 50% between the hours of
7.30am and 9.00pm compared to the three weeks prior to the 2015 event.

4. Benefits to be provided to the City.

The benefits provided to the City are detailed in the recommendation section of this
report.

FINANCIAL IMPLICATIONS:

Full funding for this initiative is budgeted in the Economic Development Unit 2016/17
Budget.

All figures quoted in this report are exclusive of GST.
COMMENTS:

It is recommended that the Council approves sponsorship of $24,000 (excluding
GST).

TEDX events are now held in every Australian capital city and in most major cities in
the world. The events are generally held in major civic or cultural institutions,
including the Sydney Opera House, the Melbourne Convention & Exhibition Centre
and the Adelaide Town Hall.

The TEDxPerth 2016 event aims to raise the intellectual ambition and culture of
Western Australia through presentations from thought-provoking speakers via high
levels of recognition through this international renowned brand. The event is in-line
with the City’'s desire to be known as a regionally significant region, and for
supporting knowledge-based enterprises and cultural endeavours.
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ITEM NO: 14

CORPORATE SPONSORSHIP — PERTH CONVENTION BUREAU
2016/17

RECOMMENDATION: (APPROVAL)

That Council:

1. approves corporate sponsorship of $260,652 (excluding
GST) for the Perth Convention Bureau 2016/17 financial
year grant, and $20,000 for the Perth Convention Bureau
Scholarship Program;

2. notes that Perth Convention Bureau will provide the
following sponsorship benefits to the City in relation to the
2016/17 financial year grant:

2.1 the City of Perth to be recognised as a Platinum
Partner;

2.2 the City of Perth to receive membership to the Perth
Convention Bureau;

2.3 a City of Perth Elected Member to be nominated to
the Perth Convention Bureau Board;

2.4 quarterly briefings between Perth Convention Bureau
and City of Perth to update on activities;

2.5 reference to the City of Perth as a Platinum Partner in
the Perth Convention Bureau Annual Report (in text
and with the City of Perth crest);

2.6 reference to the City of Perth in presentations;

2.7 reference to the city and its attributes in all bid
submissions;

2.8 the support of the City of Perth to be acknowledged
in media releases where appropriate;

(Cont’'d)
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2.9

2.10

2.11

2.12

2.13

2.14

inclusion of City of Perth activities for members in
the Perth Convention Bureau newsletters;

the City of Perth’s support to be acknowledged on
the Perth Convention Bureau website;

inclusion of City of Perth support and activities in the
Meeting and Incentive Planners Guide;

access to the Perth Convention Bureau’s calendar of
events including conference organiser contacts;

opportunities to be involved in familiarisation
activities held by the Perth Convention Bureau as
they arise;

key performance indicators to be included in the
sponsorship agreement between the City of Perth
and the Perth Convention Bureau;

3. notes that Perth Convention Bureau will provide the
following sponsorship benefits to the City of Perth in
relation to the Perth Convention Bureau Scholarship
Program:

3.1

3.2

3.3

3.4

3.5

the City of Perth to be recognised with the
scholarship title being “The City of Perth Convention
Scholarship”;

reference to the City of Perth as a sponsor in all
correspondence and brochures referencing the
scholarship;

the City of Perth crest to appear on all promotional
material relating to the scholarship;

the Lord Mayor, or City of Perth representative, to be
invited to present the award to the scholarship
winner;

a City of Perth representative to sit on the judging
panel.
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BACKGROUND:

FILE REFERENCE: P1031528

REPORTING UNIT: Business Support and Sponsorship
RESPONSIBLE DIRECTORATE: Economic Development and Activation
DATE: 9 May 2016

MAP / SCHEDULE: N/A

This report is submitted directly to Council due to the financial interests of the
members of the Marketing, Sponsorship and International Engagement
Committee.

The Perth Convention Bureau (PCB) was founded in 1972 as a company limited by
guarantee. It operates as a non-profit organisation representing the interests of its
fee-paying members.

The PCB markets Western Australia as a convention, exhibition and incentive travel
destination. It provides incentives and facilitation services to encourage conferences,
exhibitions and incentive groups to be staged in Western Australia.

The City of Perth has been a principal supporter of the PCB since it commenced
operations. Councillor Chen is currently the City of Perth nominee on the PCB Board
as part of the City’s existing sponsorship benefits.

Summary of Proposal:

A submission has been received from the PCB seeking a sponsorship grant from the
City of Perth for the 2016/17 financial year, and sponsorship of $20,000 for the Perth
Convention Bureau Scholarship Program. The PCB has requested an investment of
$261,678 (excluding GST) from the City of Perth for the 2016/17 financial year. The
amount requested equates to a 2% increase on the $256,547 provided in 2015/16.

Through its support for PCB, the City recognises the importance of business events
as a significant economic driver for the city. The PCB raises the profile of the city as a
convention destination in major markets.

PCB has developed a unique model to attract high yield conferences, and as a result
is the highest performing Bureau in the country with a return of 1:31 for every dollar
of funding in 2015. This is an increase from its return of 1:17 in 2009, and
significantly higher than other State capital cities.

PCB identifies and engages Western Australians who are specialists in their field of
expertise to lead conference bids. PCB also utilises the annual Aspire Scholarship
Program to access key individuals at the top of their field.

In the past two years, the organisation has worked to research and identify high-yield
sectors to target. This high-yield delegate strategy delivers multiple dividends and
has attracted substantial attention within the international destination marketing
industry.
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Within the high yield sectors identified, PCB has experienced significant success in
securing conferences from the Health, Resources and Radio-Astronomy fields. Other
sectors identified as high yielding and aligned with the economic development
agendas of the State Government and the City of Perth are Agriculture and Marine
Science. These will continue to be specifically targeted over the period of 2016 —
2019.

To further refine and ensure the longevity of the high yield delegate strategy, over the
past two years, PCB has engaged RPS Group to undertake market research and
analysis to empirically identify other high yielding sectors of conference delegates.

Research undertaken by RPS Group has shown that conference delegates vyield
more per day than the typical leisure visitor. Over the period of time surveyed, the
average overnight leisure visitor in WA spent $109 per night, with conference
delegates spending an average of $564 per night. This spend is comprised of
accommodation (30%) and conference registration (25%), with food and beverage,
recreation, entertainment and tours accounting for the majority of the remaining cost.

Conventions and City of Perth

The PCB sales target for 2015/16 was $108 million in delegate expenditure; it is on
track to secure this. This is an increase on the previous year’s figure of $106 million
in direct expenditure.

Whilst the PCB has a state-wide convention marketing responsibility, the City of
Perth is the primary beneficiary. With the opening of the Perth Convention and
Exhibition Centre in 2004, the city more than doubled its meeting capacity and is now
hosting a larger number of conventions and exhibitions. A significant proportion of
this activity and expenditure will be accommodated in the City of Perth local
government area. The PCB advises that 80% of their annual calendar of events is
held within the city.

Major Bid wins 2015/16

As of the end of March 2016, PCB had secured 146 wins, 41,294 delegates and an
estimated direct delegate expenditure (DDE) of $88.1 million, delivering
approximately 82% of the annual DDE target to date. This reflects a bid win success
of 95% for national and 85% for international conferences.

Some major bid wins secured during 2015/16 to date for business events to occur
across 2016 to 2019 include:

Conference Direct Delegate
Expenditure
Endocrine Society of Australia (ESA) and Society for $8,125,300

Reproductive Biology (SRB) & the Australian Diabetes
Society (ADS) & Australian Diabetes Educators Association
(ADEA) Annual Scientific Meeting 2017

Malaysia MICE Convention 2017 $3,943,560
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Conference Direct Delegate

Expenditure

Royal Australian and New Zealand College of Radiologists $2,529,478

(RANZCR) Annual Scientific Meeting 2017

AustralAsians Intervarsity ~ Meeting  and Debating $2,152,355

Championships 2016

International Whitefly Symposium (IWS) 2018 $1,950,701

Financial Planning Association of Australia (FPA) $1,894,985

Professionals Congress 2016

Scholarship Program

The Aspire Scholarship Program was developed by PCB to stimulate more
conference bidding activity. The scholarship assists with funding their attendance at
international conferences and builds new bidding opportunities to bring those
conferences to Perth in the future. Over the past 14 years the PCB’s scholarship
program has been responsible for securing international conferences for WA valued
at in excess of $80 million in delegate generated expenditure.

The City of Perth has supported the City of Perth Convention Scholarship since
2007. Previous City of Perth scholarship winners are detailed in the below table:

Year Recipient Details
2006/7 Dr John De Roach and Enid | Secured the XLVIII International Society
Chelva, Sir Charles Gairdner | for Clinical Electrophysiology of Vision
Hospital Symposium in November 2011
2007/8 N/A Scholarship program did not run
2008/9 Carol Hanlon, CEO of the Secured the 3" International Fashion
TCF Resource Centre of WA | Incubators Conference in September
Inc. 2011
2009/10 | Associate Professor Judith Has bid to host three international
Fordham, Barrister and Jury | conferences representing $5.61 million in
Research Member, UWA potential direct delegate expenditure
2010/11 | Dr Ann O’Neill, Director of Successfully bid for Perth to host the
Angelhands National Conference for Victims of Crime
in 2013, and the International
Symposium on Victimology in 2015
2011/12 | Dr Susan van Leeuwin, CEO | Attendance at the annual International
of Leadership Western Leadership Conference in the United
Australia States in October 2012. Also used to
attend the Harvard Business School to
undertake its corporate social
responsibility program.
2012/13 | Ms Jodie Hurd, projects Attendance at the 21 Global Conference
Manager, Diabetes WA on Health Promotion in Pattaya, Thailand
2013/14 | Monnia Volpi-Wise, Manager | Attendance at the Ispid international
Prevention Services, SIDS conference in the Netherlands in
and Kids WA September 2014. Aims to attract both the
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Year Recipient Details

national and international conferences to

WA.
2014/15 | Dr Heidi Stieglitz Ham, The scholarship will support Dr Stieglitz
Autism and Language Ham to attend two international
Intervention WA conferences; the International Meeting

for Autism Research and the American
Speech and Hearing Association
Convention, and enable her to explore
the opportunity to bring the conferences
to Perth.

As part of their wider scholarship program, the PCB will continue to provide naming
rights to the State’s five universities for professional development awards as follows:

o Curtin University of Technology - $5,000;

o Edith Cowan University - $5,000;

. Murdoch University - $5,000;

o University of Western Australia - $5,000; and
o University of Notre Dame Australia - $5,000.

In return for the PCB providing naming rights, the universities co-ordinate a launch
function on campus and distribute promotional material to their staff.

The City of Perth scholarship will be endorsed as the flagship award of the PCB'’s
Scholarship program and receive greater exposure than the university scholarships
in that it is available and promoted to a more diverse range of industries.

Funding

In 2015/16, PCB received a City of Perth grant of $256,547 and $20,000 towards its
scholarship program. Based on the $106 million results, this investment has
generated a return of approximately $383 for every dollar invested by the City of
Perth.

The following table shows the City’s previous sponsorship for the PCB (including
$20,000 scholarship contribution which commenced in 2006/07):

Date Amount (excluding GST)
2002/03 $200,000
2003/04 $200,000
2004/05 $200,000
2005/06 $215,050
2006/07 $250,000
2007/08 $230,000*
2008/09 $250,000
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Date Amount (excluding GST)
2009/10 $250,000
2010/11 $254,600
2011/12 $255,000
2012/13 $262,000
2013/14 $269,075
2014/15 $276,547
2015/16 $276,547

*There was no scholarship component in 07/08; hence the $20,000 was not included.

The 2016/17 financial year will be the first of the new three year Business Events
Marketing and Promotional Services Agreement with Tourism Western Australia
(TWA) to market Perth and Western Australia as the destination for conventions and
meetings.

In May 2016, the State Government overturned an earlier decision to cut PCB’s
annual funding. As a result of a funding package for tourism as part of the 2016/17
budget, they have subsequently been awarded an additional $7.55 million of funding
over several years.

PCB is funded by a mix of membership fees, government grants and sponsorships.
Funding sources year-to-date include:-

Funding Source 2015/16
(Source: PCB)
Tourism WA $3,762,000
Grants (City of Perth) $ 256,547
Industry financial contribution $1,128,600
Membership fees $ 365,000

LEGISLATION / STRATEGIC PLAN / POLICY:

Integrated Planning Strategic Community Plan

and Reporting Council Four Year Priorities: Perth as a Capital City
Framework S6 Maintain a strong profile and reputation for Perth
Implications as a city that is attractive for investment

Policy

Policy No and Name:  18.8 — Provision of Sponsorship and Donations
DETAILS:

Eligibility for Sponsorship:

Criterion Satisfied
Awards, presentations, acknowledgement for excellence in relevant Yes
professional fields
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Criterion Satisfied
Supports for promotional material (such as publications and films) Yes
which positively position the City of Perth
Support for the activities of organisations or individual which provide Yes
positive positioning for the City of Perth

Markets / audiences who will be exposed to sponsorship information:

The markets exposed to the marketing activities of the PCB include international,
national and local industries, convention organisers and convention delegates.

The scholarship targets not-for-profit associations in the following industries: mining
and resources, health, education, science and technology, business, environment
and heritage, retail, and arts and culture. These industries are the focus of attention
for the Economic Development Unit and complement work being undertaken to
diversify the local economy.

Naming rights to the scholarship award would also provide the City of Perth with
longevity of benefits and recognition. The City of Perth Convention Scholarship
Winner will likely be an achievement that the recipient will carry with them on their CV
for years to come.

Promotion of City of Perth to Markets / audiences:

In recognition of the City of Perth’s financial contribution, the PCB will acknowledge
its key stakeholder status both in written and electronic collateral and publicity. This
recognition is detailed in the recommendation section of this report.

In addition the City will continue to receive notification of scheduled conferences,
seminars and exhibitions, entiting it to submit relevant targeted marketing
information and investment collateral for delegate’s packs.

Assessment of Application (Corporate):

1. The opportunity the sponsorship provides to enhance the image of the
City of Perth.

Benefits offered by the PCB ensure that the city is promoted internationally, to a high
spending market with measurable results. This focussed marketing activity to high
yield markets is not undertaken by any other authority or organisation.

Sponsorship of the Aspire Scholarship Program contributes to positioning the city as
an international convention destination. Conventions showcase the State’s areas of
excellence, enabling the fostering of closer trading, cultural and social linked with
business and trading partners. Conference business facilitated by PCB enhances
Perth’s international profile, increases leisure tourism, through pre and post routing
opportunities and increases business investment, innovation and productivity.

Work in this area is closely aligned with the City of Perth International Engagement
Strategy in the areas of international trade, international education and tourism.

I\CPS\ADMIN SERVICES\COUNCIL\WORD AGENDA\AG160719.DOCX



- 107 -

Sponsorship of the PCB allows the City cost effective promotion of economic
opportunities with critical industry sectors such as health, medical research,
professional services, mining, oil and gas and agriculture.

2. The value of the increased good will from markets / audiences exposed to
the sponsorship by the City of Perth.

Sponsoring the PCB contributes to positioning the city as an international convention
destination. Conventions showcase the state’s areas of excellence, enabling the
fostering of closer trading, cultural and social links with business and trading
partners. Conference business facilitated by PCB enhances Perth’s international
profile, increases leisure tourism through pre and post touring opportunities and
increases business investment, innovation and productivity.

The scholarship program provides an opportunity for the City to develop close
relationships with local community associations and be involved in the recognition of
achievements of individuals in the not-for-profit sector.

3. Contributes towards the achievement of one or more of the City's
marketing objectives.

to position the city as a city of regional and international significance;
to increase visitation to the city;

to increase economic investment in the city; and

to create a vibrant, energetic 24 hour city.

The City’s sponsorship of the PCB increases visitation in the city and positions the
city as a city of regional and international significance. The attraction of conferences
is an activity which increases economic investment in the city through direct delegate
expenditure.

4. Benefits to be provided to the City.

The benefits provided to the City are detailed in the recommendation section of this
report.

FINANCIAL IMPLICATIONS:

Council's 2016/17 Budget contains an allocation for this sponsorship.

All figures quoted in this report are exclusive of GST.
COMMENTS:

The value and worth of the City’s support and corporate sponsorship of the PCB go
beyond economic and tourism benefits. There are many social dividends including
increased business activity and investment, facilitating knowledge transfer and
enhancing Western Australia’s international profile. There are also extended
beneficiaries of business, academia, research, healthcare, agriculture and resources
which are the sectors for which conferences are predominantly held.
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It is recommended that the Council approves sponsorship of $260,652 (excluding
GST) as annual funding and $20,000 (excluding GST) for the City of Perth
Convention Scholarship Award. This represents a 1.6% CPI increase on the amount
provided as annual funding in 2015/16 and reflects the City’s stated ambition to keep
all costs to within CPI.
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Heritage Place Assessment

NAME AND LOCATION DETAILS

Building Name
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Motor House

Former Name

Street Name and Suburb

Milligan Street, Perth

Street Number

68

Former Location

Lot Details

Lot 100 D 73692

Property Key

174956

Location Description

South-east corner of the Milligan Street and
Wellington Street intersection. The place fully
occupies the triangular site boarded by Wellington
Street and the two arms of Milligan Street.

Location Diagram

BUILDING DETAILS

1
g
20
7

iy

£y

Building Type

Heritage Building

Heritage listings

Classified by the National Trust (WA) 8 July 2002
Art Deco Significant Building Survey 30 June 1994

Place Type

Individual Building

Construction Date

1935-36 (alterations 1990s)

Architect/Designer W.G Bennett & Messers Powell, Cameron &
Chisholm
Builder Missen and Mills

Date Source

National Trust Place Assessment June 2001
City of Perth Site Inspection 12 May 2016
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Aesthetic Value

Historic Value

Research Value

Social Value
Rarity

Representativeness

Architectural Period

Materials

The place is a fine representative example of an early Moderne style
building (also described as Inter-War Functionalist).

The place has characteristic Art Deco stylistic elements and is a
competent design interpretation that represents an important stage in
the development of modern architecture in Western Australia.

The place has landmark qualities and prominence in the city
streetscape due to its simple geometric shapes and prominent rounded
corners that proclaim its modernity, together with the space around it.

The place represents a key stage in the development of modern
architectural history in Western Australia and reflects the
establishment of facilities for the advent of motor vehicles in the city of
Perth.

Its prominent position fronting the major intersection of Milligan Street
and Wellington Street marks it significant place in the historical
development of the central business district perimeter and the
provision of facilities for the housing, servicing and maintenance of the
motor vehicles of the city business people.

The place was the first multi-story structure in Western Australia to be
designed and constructed specifically to service the motor car.

The place demonstrates a degree of structural engineering innovation
and achievement. It was a novel development in the city at the time
and incorporated what was then the largest clear span roof in the
State.

The place is a unique and rare distinctive example of a 1930s building
designed in the modern style and was the first and only multi-level car
specifically to service the motor car in Western Australia.

The place is unusual, being different in style to other buildings in the
City of Perth and represents the only example of a metropolitan CBD
structure design by this collaboration of well-known architects.

The place is one of only a few Moderne buildings still standing.

Inter-War modern (Inter War Functionalist) style with Art Deco detail
characteristics

The building was built entirely out of fire-resistant materials, with brick
walls, steel and concrete floors finished with a granolithic surface,
corrugated asbestos roof sheeting and steel window frame. The
building was surfaced externally with white cement and white sand,
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External

Internal

Original use
Present Use
Other Use
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and incised to give a stonework effect. The only woodwork in the
building was in the fittings and smaller doorways.

The place features symmetrical massing, simple geometric shapes,
continuous ribbon metal framed windows, rendered wall surfaces,
prominent rounded corners and the roof structure is concealed by a
parapet.

The site slopes quite steeply northward down towards Wellington
Street, allowing a lower floor with entrance for vehicles at that level.
There are three levels in all with the mid-level floor having access
directly from Milligan Street. From there the original upper floor
vehicle access was by short carefully graded ramps each side of the
building at the apex of the triangle.

A feature of the building structure was the absence of internal
supporting pillars on the upper floor where the roof trusses reached
from wall to wall over a span of approximately 104 feet (914 meters),
which was at that time one of the largest roof spans in the State. The
roof above this structure is of the ‘saw tooth type’ hidden behind a
deco stepped parapet.

A prominent feature of the building was a large Art Deco electric clock
that projects above the south facing parapet and was visible from Hay
Street. The clock has now been replaced with a large advertisement
hoarding.

The external walls have recessed bands which originally linked the
fenestration to give the effect of ribbon windows, emphasising the
horizontal elements of the building. These windows have now been
deepened, so that the recessed bands no longer coincide with the sills.
The exterior of the building is currently painted cream with blue and
red bands that further empahasise the horizontal design of the design.

The service station originally incorporated into the Southern apex of
the triangular site, could be approached by car through different
entrances at the mid-level, thus avoiding congestion. All levels were
fully trafficable. The office and showroom were located behind the
service station. These entrances and the service station are now
replaced with a reception lobby behind modern plate glass doors
forming the main entrance and which is approached by semi-circular
steps. This lobby provides access to the open plan offices on the first
and second floors. The original three large openings at street level on
the Wellington Street facade continue to provide direct access into the
lower floor of the building by motor car.

Garage, Showroom and Engineering Workshop
Vacant (for lease)

Auto Shop (1960s); Roller Skating Rink (c.1965); Parking & Service
Station (1982) Offices (2016);
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Condition The condition of the place is good and it is being well maintained.
Integrity Moderate
° The building is no longer used as a garage, but parking is

provided on the lower floor and the significant parts of the
exterior structure and parts of the interior represent the
building’s original purpose.

Authenticity High

° Due to the quality of the original design and construction
the building refurbishments have not involved any major
reconstruction or alteration (other than internal office
fit-outs which have retained the original space).

° Whilst the building has been renovated internally to
provide office accommaodation, there is still vehicle parking
on the lower level and the building is superficially as
constructed.

. Externally the place is almost original condition except for
the colour scheme, window modifications, and removal of
the clock. Although altered internally it retains the original
structural form.

History Originally built as a garage, service station and engineering workshop
for Messers Courthope and Olifent, the place was the first multi-level
garage specifically to service the motor car built in Western Australia.
The site was previously occupied by St John’s Church, which was
demolished under protest in order to construct Motor House. Much of
the furniture and fittings from the church were incorporated into the
1930s Church of St. Peter, Victoria Park.
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Heritage Place Assessment

NAME AND LOCATION DETAILS

Building Name Kastellorizo

Former Name (Wiluna Flats)

Street Name and Suburb Hay Street, West Perth

Street Number 1298

Former Location 868 Hay Street

Lot Details Lot 4 P123

Property Key 176156

Location Description North side of Hay Street west of Outram Street.

Location Diagram =LE

2 (4
# '304 3;3 ; //r
I3
7295 / 3;
P e /
1‘87,,%\\/ /\"f‘ 1
- I
GuomeDEALS
Building Type Heritage Building
Heritage listings Below Threshold State Register October 1999
Place Type Individual Building
Construction Date 1904 (1933;1993)
Architects/Designer Hine and Selby (1904); Powell, Cameron and
Chisholm (1933); John Kannis (1993)
Builder C. Ross (1904); A Toms (1933)
Date Source State Heritage Office Place Assessment October
1999

City of Perth Site Inspection 12 May 2016
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Archival Images

Aesthetic Value

Historic Value

Research Value
Social Value
Rarity

Representativeness

Materials

External

Internal
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The place is an unusual example of a residential building originally
dating from the early 1900s but extensively altered and extended in
the inter-war period.

It is a distinctive landmark in central Hay Street.

The place has a prominent front elevation in the Inter-War
Mediterranean style and the Federation Queen Anne style of the
northern section of the eastern elevation.

The place is an attractive building that contributes to the streetscape.

The place reflects the way of life of the wealthier residents of Perth in
the late nineteenth and early twentieth century.

The place demonstrates the changing fortunes of West Perth from the
quality residential suburb of rental accommodation for working people
to an extension of the central business district.

The place is representative of an inner city residence that has been
converted to commercial premises.

Brick, terra-cotta tiles and iron. timber floors, timber doors and
windows.

Two story former residential building with side verandahs with timber
posts and ornamental brackets. Smooth render to walls with some
rustication ornament on the corners of the projecting facade, gable
with Oriel windows.

Front additions were constructed in 1933 in the Inter-War
Mediterranean style.

The 1993 renovations included replacing rooms on the east and west of
the 1930s extension with two storey verandahs and replacement of the
1930s steel framed windows with timber windows, rendering the rear
of the place and the construction of a false timber balustrade at roof
level near the rear.

The entrance opening has a new door with original half glazed side
lights and fan light.

Internally the building has been extensively altered and adapted. The
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Architectural Period

Original use
Present Use
Other Use

Condition

Integrity

Authenticity

History

HERITAGE

B B = B QUEEN ST,

W

P M x“’"':', I

original staircase remains extant as do some doors, windows and
bricked in fire places. Recent (1993) adaptation has involved the
introduction of extensive new material.

The 1930s renovation included three rooms on the ground and first
floor at the front of the house (addressing Hay Street). Original Art
Deco ceilings, decorative sash windows and skirting boards remain in
the 1933 front addition. Original steel framed windows have been
replaced with timber.

The 1993 renovations included replacing timber floor in the ground
floor passage with concrete, converting three ground floor rooms into
a tea room and toilets, and the construction of a garage and carport.

Federation Queen Anne style with Inter-War Mediterranean style front
addition, and Federation Queen Anne style east elevation.

Residence
Office

Apartments

Good condition. The 1993 refurbishment has resulted in the
replacement of nearly all defective fabric.

Low. The place is no longer used as a residence however the original
intended use is visible.

Addition to the front part of the building in c. 1940 and major additions
in 1933 for Kate Brice (conversation of residence to flats) and
significance alterations in 1993 for the current owner.

Due to the substantial 1993 refurbishment the authenticity of the place
is low. Has been extensively restored; various alterations to original
details. Large amount of internal fabric is of recent origin.

West Perth developed as a suburban residential area in the late 1890's,
and at the turn of the century it was one of Perth’s prestigious
residential address for its proximity to the city centre and Kings Park
(then known as Perth Park), and elevated location close to the railway
which provided healthy site drainage as well as cooling breezes and
views over the city and hills. The area had social status already
associated with addresses in nearby Mount Street and access to the
city's piped water system. The area was subdivided into large
residential lots for development and priced accordingly.

The homes built in West Perth from the early 1900's included
prestigious mansions built in prominent locations and smaller working
class cottages in the narrower back streets and towards the northern
end of the area adjacent to railway.

Page 4 of 5



5 ?"’“ S S
Siige s B HeRiTAGE
.'.%' 4'%' fﬂ 3 QUEEN ST,

The subject site was purchased in in 1895 by a butler named George
Cresford and later sold in Jan 1904 as a vacant lot to Anne Birch, the
window of the former state MP and Perth City Councilor Edmund Birch,
who built the two storied residence.

Between 1912 and 1928 the property was exchanged between various
owners and tenants who used it for residential and office purposes. In
1933 the then owner, Kate Brice, had the house converted to flats
(known as ‘Wiluna,’) which was popular to do in the 1930s due to the
recovery of the depression with the goldboom.

The property was transferred between various owners from 1958 until
it was purchased by the current owner Kannis Holdings Pty Ltd in 1972.
From the 1960s to the 1980s the place was used as both residential and
offices. The building remained substantially unchanged until
restorations works were carried out in 1993. It continues to be used for
commercial purposes.
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ITEM 5 — PROPOSED ENTRY OF ROSIE O'GRADY'’S PUB,
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Heritage Place Assessment

NAME AND LOCATION DETAILS

Building Name ROSIE O’'GRADY’S PUB

Former Name Milligan’s Tavern, Victoria Tavern, Victoria Hotel
Street Name James Street

Street Number 205

Former Location 101 Milligan Street, Northbridge

Lot Details Lot 9 D 43168

Property Key 175847

Location Description South-east corner of the T junction at James Street

and Milligan Street

Location Diagram

BUILDING DETAILS

Building Type Heritage Building
Heritage listings Classified - National Trust (11/10/1999)
Below Threshold - State Heritage (26/03/1999)
Place Type Individual Building
Construction Date 1885, 1927, 1992, 1993, 1998
Date Source National Trust Place Assessment (03/1999)
State Heritage Office Place Assessment P3973
(26/03/1999)
Internal and External Site Inspection 05/05/2016
Chronology Refer to Chronology prepared by Griffiths Architects

dated 25 May 2016 (forms part of this assessment
documentation)
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Source: Copy of photograph displayed at the place Source: Copy of photograph displayed at the place.

‘courtesy of Warren A Marwisk’ Late 1800s

Source: Copy Iof photograph displayed at the place
1926
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Aesthetic Value The place contributes to the visual quality of its location.

The place makes a significant contribution to the streetscape, standing
on a prominent corner addressing the open space of Russell Square
and forming the entry to the built up part of James Street.

The place is an example of a commercial building constructed during
the period of economic affluence and increased development that
followed the gold boom.

The aesthetic qualities of its building fabric have associations with both
late nineteenth and early twentieth century architecture.

Historic Value The place represents the development of the City of Perth in the period
before the gold rush of the 1890s.

The place has a long close association with the Swan Brewery
Company, which owned the place from the time that its managing
director, John Ferguson and William Mumme, purchased it in 1887
until it was sold by the Company to private investors in 1982.

The place reflects the new design of two-storey hotels, many of which
were situated on a street corner, with public rooms on the ground floor
and accommodation on the first floor. The erection of purpose built
hotels was popular during the gold rush period and was further
consolidated by the Liquor Licensing Amendment Act of 1922.

The place is closely associated with the prominent and long-standing
Perth construction company of A.T. Brine and Sons, who conducted the
major renovations and additions in 1927-1928.

Research Value -

Social Value The place represents a special place for members of the community
associated with the development of that area.

The place has been a popular place of leisure and entertainment since

c. 1885.

Rarity -

Representativeness The place is representative of nineteenth century hotels which have
been significantly altered in the Inter-War years and later, and which
have recently been restored to simulate their original period. The
Federal Hotel and the Orient Hotel in Fremantle are other examples.

Materials Rendered Brick, Zincalume

External Two-storey, roughcast rendered brick hotel building with truncated
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Internal

Architectural Period
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brick, steeply pitched hipped corrugated iron roof and tall chimneys.
Original U shaped plan remains with truncated entry.

Original face-brick has been obscured with render and the original and
early verandah and balcony has been removed and replaced with a
modern verandah, and a modern cantilevered awning has been
introduced to the eastern end of the north elevation on James Street.

Original ground floor windows and side entries have been enlarged and
replaced with bay windows and French doors, and original entry door
also replaced.

Existing first floor openings to the Streets reflect the original opening
pattern however doors to the balcony have been replaced with double
hung windows. Opening to the hollow of the U plan reflect the original.

Refer to State Heritage Office and National Trust Assessments for
detailed external description of the place at 1999.

Note that all fabric associated with changes undertaken in the late
Twentieth Century and early Twenty-first Century is considered
intrusive.

Largely modified at ground floor with remnants of original room layout
(such as wall nibs). Timber staircase original but has been relocated.

Modified floor space at first floor with evidence of former room layout
evidence through fire places and wall nibs. Some original detail remains
including lathe and plaster ceiling molded dado wall panels (anaglypta
wall covering) with timber bead, timber floor, skirting, doors and
architraves.

Early and original accommodation wings at first floor largely reflect the
original layout.

Refer to State Heritage Office and National Trust Assessments for
detailed internal description of the place at 1999.

Note that all fabric associated with changes undertaken in the late

Twentieth Century and early Twenty-first Century is considered
intrusive.

Originally Victorian Georgian (c.1840-c.1890) but overlaid with Inter-
War and modern additions
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Present Use
Other Use

Condition

Integrity

Authenticity
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Commercial — Hotel/Tavern/Inn

Commercial - Pub

The condition of the place is good. The external appearance and
internal bar and function areas of the place are being maintained for
the current use.

Moderate.
e The original intention of the building has been lost through
continual alterations.
e The current use is compatible.
e Very altered but could be restored.
Low
e Ground floor interiors have been remodeled and the external
fenestration of the elevations at ground floor has been
replaced with bay windows and French doors with a modern
awning.
e Some extant original fabric and early at first floor, including
1885 and 1927 accommodation wings, staircase (though
relocated) and location of external openings.

Hotel dating from the period of commercial expansion in Perth
following the gold rush of the 1890s.

At this period a large number of hotels or ‘pubs’ were built in Perth, the
outskirts of the city and in country towns. They provided
accommodation and refreshment to travellers and the large number of
immigrants arriving in the state, including the large proportion of
working men from Victoria. Typically the hotel was constructed on a
corner with the entrance to the public bar addressing the corner and
the entrance for residents on one of the streets. There was often a
tower or other feature on the corner and a verandah with elaborate
cast iron decoration along the street facades.

(Extracted from M. Pitt Morrison and J. White in C. T. Stannage, A New
History of Western Australia; U.W.A. 1981)

In the early years of the Swan River Colony the area to the north of
Perth (now known as Northbridge) was low lying and swampy and was
therefore settled more slowly than the better land closer to the river. It
was also further from the river port and the main means of transport.

In 1854 some of the swampy land to the north of Perth was drained
producing some fertile land for farming and later subdivision. The land
was subdivided into allotments circa 1860. Land in the area was taken
up by discharged soldiers, artisans and small landholders. The area at
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this period was characterised by small cottages and businesses.

In 1881 the railway from Fremantle to Guildford was opened and
became the main transport route. From that period commerce and
trade tended to focus more fashionable with smaller commercial
enterprises and manufacturing to the north. It was less fashionable to
live north of the railway line, however the area was close to the city
and during the 1890's and early 1900's was substantially redeveloped
with further subdivision of lots and mixed residential and commercial
development. A number of trade and community organisations had
their origins in the area at this time.

Over the years the population of the area changed as people relocated
to suburban areas of the city. As a result Northbridge became the
home for successive migrant communities. for example, communities
including Greek, Italian, Chinese and more recently Vietnamese
migrants have settled here as property remained relatively cheap and
had the advantage of being close to the city. These communities have
over the years given this area a distinctive character, generally
recycling the existing buildings rather than redeveloping the area.

(Extracted from M. Pitt Morrison and J. White in C.T. Stannage, A New
History of Western Australia; U.W.A. 1981 and Michael Bosworth,
Thematic Historical framework, City of Perth Unpub. 1995).

The place has a long association with the Swan Brewery Company from
when it was purchased by the managing directors in 1887 until sold in
1982.

Little is known of the early history of the Hotel except that it was most
likely a two-storey structure and was built for a business called Smith
and Company. The first mention of the Victoria Hotel in the
government Gazette licensing notices was in March 1885. In 1887 the
Hotel was purchased by the partnership of John Ferguson and William
Mumme, who were at the time managing directors of the successful
Swan Brewery

The place reflects the new design of two-storey hotels, many of which
were situated on a street corner, with public rooms on the ground floor
and accommodation on the first floor.

Northbridge is an inner suburban area, named because it is just north
of Perth across the railway bridge. It was approved as a suburb name

in 1982.

Also refer to State Heritage Office and National Trust Place
Assessments.

Page 7 of 7



CONFIDENTIAL SCHEDULE 8

ITEM 6 — EVENT SPONSORSHIP — PARTNERSHIP — THE

EVENT AGENCY — ARCADIA AUSTRALIA

FOR THE COUNCIL MEETING

19 JULY 2016

DISTRIBUTED TO ELECTED MEMBERS UNDER
SEPARATE COVER




CONFIDENTIAL SCHEDULE 9
ITEM 8 — ARTS AND CULTURAL SPONSORSHIP 2016/17 —
MAJOR PARTNERSHIP — AWESOME ARTS AUSTRALIA
LTD

FOR THE COUNCIL MEETING

19 JULY 2016

DISTRIBUTED TO ELECTED MEMBERS UNDER
SEPARATE COVER




SCHEDULE 10
FINANCIAL ACTIVITY STATEMENT FOR THE ELEVEN MONTHS TO
31 MAY 2016

REPORT OF VARIANCES TO BUDGET

This report compares the actual performance for the eleven months
to 31 May 2016 compared to the revised budget approved by Council
on 15 March 2016.

Operating Revenue

o Parking revenue was $(1,669,000) below the revised budget. The
year to date variance consisted of $(1,708,000) for Undercover Car
Parks, $164,000 for Open Air Car Parks and $(125,000) for Kerbside
Parking.

The main variances for Undercover Car Parks were State Library
$(342,000), His Majesty’s $(230,000) and Elder Street $(271,000)
below the revised budget. This is mainly due to less patronage as a
result of high office vacancy rates in the City. Furthermore the
International Conference and Exhibition on Liquefied Natural Gas
reduced the number of available parking bays by 233 during March
and April.

o Fines and Costs were lower than the revised budget by $(281,000)
predominantly due to parking fines.

o Investment income was above the revised budget by $335,000. This
was mainly due to improved performance of the Colonial Share Index
fund in the last three months.

o Rubbish collection yielded $(96,000) or 1% less than expected
compared to the revised budget.

o Recurrent Grants were below the revised budget by $(81,000).
Operating grants for the Rod Evans Centre of $16,000 and Youth
Arts Projects of $21,000 are yet to be received.

o Other Income was $324,000 above the revised budget. Building
Licence Fees generated $163,000 more than anticipated in addition
to higher than expected revenue for Planning Fees of $65,000.

Operating Expenditure

o Employee costs ended the month below the revised budget with a
$548,000 variance due to vacant positions in the approved
Workforce Plan.

o Materials and Contracts were $5,547,000 below the revised budget.
The variance included infrastructure maintenance which was lower
than the revised budget by $1,352,000 mainly consisting of Murray
Street Mall general maintenance $898,000 and the River Wall
$182,000. Property maintenance was also lower than budget by
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SCHEDULE 10

FINANCIAL ACTIVITY STATEMENT FOR THE ELEVEN MONTHS TO

31 MAY 2016
REPORT OF VARIANCES TO BUDGET

$463,000 mostly due to Council House $397,000, the Town Hall
$58,000 and Concert Hall $45,000.

Furthermore the following accounts were also lower than the revised
budget: Consultancy $559,000, Other Professional Fees $755,000,
System Software maintenance $341,000 and various smaller
variances spread throughout the City.

Utilities ended the month $(55,000) over the revised budget.

Depreciation was $(327,000) or 1% over the revised budget with
Computers $(224,000) and Buildings $(70,000) being the major
causes for this variance.

The interest expense was over the revised budget by $(181,000) on
a year to date basis. This is primarily due to the actual interest on
the Perth City Library loan $(110,000), Elder Street Undercover Car
Park $(41,000) and the Convention Centre Car Park $(25,000) being
higher than originally anticipated.

Loss on disposal of assets was $562,000 below the revised budget,
due to the slower than anticipated close out of capital projects. This
variance has reduced by $197,000 from last month and is expected
to align closer to the revised budget by the end of the financial year.

Other Expenditure was $591,000 below the revised budget at the
end of May. Mainly due to Donations and Sponsorship having
expensed $575,000 less than anticipated.

Investing Activities

Capital expenditure was $8.0 million less than the revised budget.
Expenditure for the month was $3.5 million with significant spend on
the following projects: Council House lift equipment and controls
upgrade $756,000, Supreme Court Gardens $584,000 and Railway
Street / Market Street shared path $343,000.

Transfers to Reserves are running lower than the revised budget.
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SCHEDULE 10

FINANCIAL ACTIVITY STATEMENT FOR THE ELEVEN MONTHS TO

31 MAY 2016

REPORT OF VARIANCES TO BUDGET

Financing Activities

Transfers from Reserves are below the revised budget by $(6.5
million). This is due to slower than anticipated progress on capital
expenditure.

Funding from carry forwards expected in the revised budget is
dependent on the progress of the capital works program and as a
result was $(1.4 million) below the revised budget.

Proceeds from the disposal of assets or investments realised were
$1.5 million more than expected compared to the revised budget.

Capital Grants were $(2.3 million) less than the revised budget mainly
due to slower than anticipated receipts of grants for Supreme Court
Gardens $1.7 million and Roe Street footpath project $1.1 million.

Amounts sourced from Rates

Rates revenue raised was $481,000 above the revised budget.
During April $516,000 of interim rates were issued for 556 Wellington
Street (new King Square development); with an additional $81,000 of
interims raised in the same location during May.
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SCHEDULEEMU

FINANCIAL ACTIVITY STATEMENT - for the period ended 31 May 2016

Revised Budget Budget YTD Actual YTD Variance YTD
2015/16 31-May-16 31-May-16 31-May-16
Proceeds from Operating Activities $ $ $ $
Operating Revenue
Nature of Income
Parking Fees 75,497,882 69,012,071 67,343,250 (1,668,821)
Fines and Costs 9,375,930 8,598,725 8,317,588 (281,137)
Investment Income and Interest 4,554,961 4,206,461 4,541,176 334,715
Community Service Fees 1,593,139 1,452,534 1,374,150 (78,384)
Rubbish Collection 7,574,971 7,554,010 7,457,992 (96,018)
Rentals and Hire Charges 5,082,241 4,614,940 4,689,536 74,596
Recurrent Grants 1,313,946 1,210,396 1,129,272 (81,124)
Contributions, Donations and Reimbursements 590,288 531,097 575,844 44,747
Other Income 4,470,302 4,161,968 4,486,345 324,377
110,053,661 101,342,202 99,915,152 (1,427,049)
Less: Operating Expenditure
Nature of Expenditure
Employee Costs 69,255,188 62,491,584 61,943,742 547,842
Materials and Contracts 52,758,422 46,680,719 41,134,040 5,546,679
Utilities 3,239,008 2,912,825 2,968,222 (55,396)
Insurance Expenditure 1,133,992 1,043,290 1,082,588 (39,298)
Depreciation and Amortisation 30,186,643 27,734,239 28,060,848 (326,609)
Interest Expenses 1,359,057 1,255,468 1,436,625 (181,156)
Expense Provisions 962,345 880,943 863,813 17,130
Loss on Disposal of Assets 1,766,210 1,636,356 1,074,749 561,606
Other Expenditure 24,650,812 22,389,851 21,798,973 590,878
185,311,677 167,025,276 160,363,600 6,661,676
Add back Depreciation (30,186,643) (27,734,239) (28,060,848) 326,609
(Loss) / Profit on Disposals (1,766,210) (1,636,356) (1,074,749) (561,606)
153,358,824 137,654,681 131,228,002 6,426,679
Net Surplus/(Deficit) from Operations (43,305,163) (36,312,479) (31,312,850) 4,999,629
Investing Activities
Capital Expenditure (68,552,612) (49,373,333) (41,404,705) 7,968,627
Repayment of Borrowings (6,441,707) (5,816,566) (5,816,566) -
Transfers to Reserves (28,251,928) (3,901,088) (4,051,489) (150,401)
(103,246,247) (59,090,987) (51,272,760) 7,818,227
Financing Activities
Transfer from Reserves 30,575,818 29,961,157 23,510,250 (6,450,907)
Carry Forwards 21,681,358 12,615,465 11,195,201 (1,420,264)
Proceeds from Disposal of Assets/Investments 1,729,345 1,523,000 3,013,340 1,490,340
Distribution from TPRC 1,833,333 - - -
Capital Grants 6,489,865 5,280,865 3,027,454 (2,253,411)
62,309,719 49,380,487 40,746,245 (8,634,242)
Add: Opening Funds 636,302 636,302 636,302 -
Net Surplus/(Deficit) before Rates (83,605,389) (45,386,677) (41,203,063) 4,183,614
Amount Sourced from Rates 82,953,186 82,704,781 83,186,148 481,367
Closing Funds (652,203) 37,318,104 41,983,085 4,664,982
Net Cash on Hand
Cash On Hand 5,235,228 6,903,597 9,165,146 2,261,549
Money Market Investments 105,808,536 110,660,000 108,843,880 (1,816,120)4
Funds on Hand 111,043,764 117,563,597 118,009,026 445,429]
Analysis of Funds on Hand
Reserves 86,889,850 64,566,815 63,507,163 (1,059,652)
Provisions 11,608,196 13,213,545 11,154,545 (2,059,000)
Carry forwards - 5,494,704 4,972,583 (522,121)
Restricted Grants not yet utilised - 310,292 202,122 (108,170)
General Funds 12,545,718 33,978,241 38,172,613 4,194,372
Funds on Hand 111,043,764 117,563,597 118,009,026 445,429
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SCHEDULE 10

CURRENT POSITION AS AT THE END OF THE PERIOD 31-May-2016

Current Assets

Cash and Cash Equivalents

Deposits and Prepayments

Money Market Investments - Municipal Funds
Money Market Investments - Restricted Funds
Trade and Other Receivables

Inventories

Total Current Assets

Current Liabilities

Trade and Other Payables
Employee Entitlements
Provisions

Borrowings

Total Current Liabilities

Working Capital Position Brought Forward

Deduct Restricted Cash Holdings
Deduct Unspent Borrowings
Deduct Restricted Capital Grants
Add Current Borrowings

Current Funds Position Brought Forward

I\FINNACCOUNTS\Mths16\FAS\May\FAC May 2016.xls

2015/16 2015/16 2015/16 2015/16
Revised Budget Budget YTD Actual YTD Variance
$ $ $ $

5,235,228 6,903,597 9,165,146 2,261,549
1,655,094 1,959,517 3,060,933 1,101,416
18,918,686 46,093,185 45,336,717 (756,468)
86,889,850 64,566,815 63,507,163 (1,059,652)
10,378,437 11,255,899 10,962,841 (293,058)
2,721,425 1,778,225 968,739 (809,486)
125,798,720 132,557,238 133,001,539 444,301
27,658,796 17,148,482 15,573,416 (1,575,066)
11,608,196 11,621,854 11,154,545 (467,309)
169,783 1,591,692 581,208 (1,010,484)
6,895,373 6,895,373 6,737,036 (158,337)
46,332,148 37,257,401 34,046,205 (3,211,196)

79,466,572 $ 95,299,837 $ 98,955,334 $ 3,655,497
(86,889,850) (64,566,815) (63,507,163) 1,059,652
- (310,292) (202,122) 108,170
6,771,075 6,895,373 6,737,036 (158,337)

(652,202) $ 37,318,104 $ 41,983,085 $ 4,664,982




SCHEDULE 10

EXPLANATORY NOTES — FINANCIAL ACTIVITY STATEMENT

BACKGROUND

e Regulation 34 of the Local Government (Financial Management) Regulations 1996 was amended effective from
1 July 2005.

e The amendment prescribes a monthly Financial Activity Statement (FAS) reporting the sources and application
of funds, as set out in the Rate Setting Statement which is included in the Annual Budget.

PURPOSE

e The FAS reports the actual financial performance of the City in relation to its adopted budget, which has been
structured on financial viability and sustainability principles.

e The FAS is intended to act as a guide to Council of the impact of financial activities and the reasons for major
variances to the annual budget estimates.

PRESENTATION

e Regulation 34 prescribes the minimum detail to be included in the FAS. These are listed below.

- Annual Budget estimates, and approved revisions to these, are to be included for comparison purposes.
- Actual amounts of income and expenditure to the end of the month of the FAS.

- Material variances between the comparable amounts and commentary on reasons for these.

- The net current assets at the end of the month to which the FAS relates.

e An explanation of the composition of the net current assets at the end of the month to which the FAS relates;
less committed and restricted assets.

e Councils are given the option of adopting a format which is considered most appropriate to their needs. These
options are listed below.

- According to nature and type classification,
- by program, or
- by business unit.

e Itis recommended that while the information presented by cost objects (programs and activities) or by cost
centres (business units) are useful for expense allocation and cost centre accountability purposes, they are less
informative and difficult to comprehend in matters of disclosure and less effective in cost management and
control.

e The FAS has therefore been presented in the format using nature and type classification as the most meaningful
disclosure to the Council and public.

FORMAT

e The FAS is formatted to align with the Rate Setting Statement.

e The first part deals with operating income and expenditure, excluding rate revenue.

e The next classification is the amount spent on capital expenditure and debt repayments.

e The classification ‘Financing Activities’ provides a statement of sources of funds other than from operating or
rates revenue, which are usually associated with capital expenditure.

e Attached to the FAS is a statement of ‘Net Current Assets’ for the budget and actual expenditure to the end of
the month to which the FAS relates.

e Opening and closing funds represent the balance of ‘Net Current Assets’, not including any funds which are
committed or restricted.

e “Committed assets” means revenue unspent but set aside under the annual budget for a specific purpose.

e “Restricted assets” means those assets the uses of which are restricted, wholly or partially, by regulations or
other externally imposed requirements”, e.g. reserves set aside for specific purposes.

e Toavoid duplication in calculating *Closing Funds on hand’, certain balances, such as provisions and
borrowings, are also deducted.

e The total Closing Funds on hand are to be taken into account when calculating the amount to be raised by rates
each year.

e The classification “Net Cash on Hand” represents the balances of funds held in cash or invested and the analysis
into those funds reserved, carried forward or remaining unspent at the end of the month to which the FAS
relates.
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SCHEDULE 10

CITY OF PERTH
MUNICIPAL
Statement of Comprehensive Income for the 11 months ended 31 May 2016
(By Program)
OPERATING REVENUE
General Purpose Funding Rates 83,567,338 83,597,535 84,077,058 479,523 0.6%
General Purpose Funding Other 5,735,976 4,282,856 4,529,865 247,009 5.8%
Law, Order, Public Safety 46,225 15,511 26,149 10,638 68.6%
Health 864,920 818,815 889,880 71,065 8.7%
Education and Welfare 2,153,539 1,971,584 1,867,254 (104,330) -5.3%
Housing 656,190 713,490 767,268 53,778 7.5%
Community Amenities 10,294,628 9,947,646 9,920,621 (27,025) -0.3%
Recreation and Culture 1,859,860 1,569,689 1,656,479 86,790 5.5%
Transport 90,764,129 79,601,003 77,643,121 (1.957,882) -2.5%
Economic Services 1,093,247 779,351 940,016 160,665 20.6%
Other Property and Services 717,071 749,230 783,183 33,953 4.5%
Total Operating Income 197,753,123 184,046,981 183,101,299 (945,682) -0.5%
OPERATING EXPENDITURE
Governance 11,262,129 11,136,345 10,490,481 645,864 5.8%
General Purpose Funding 3,089,672 3,333,234 3,441,595 (108,361) -3.3%
Law, Order, Public Safety 3,868,851 3,242,993 3,350,742 (107,749) -3.3%
Health 1,884,897 2,577,961 2,437,074 140,887 5.5%
Education and Welfare 3,870,122 3,250,789 3,230,830 19,959 0.6%
Housing 563,144 525912 507,931 17,981 3.4%
Community Amenities 28,558,870 27,449,635 25,082,245 2,367,390 8.6%
Recreation and Culture 32,248,092 28,199,562 26,975,308 1,224 254 4.3%
Transport 85,571,552 74,523,427 71,717,931 2,805,496 3.8%
Economic Services 9,744,103 8,637,612 8,019,830 617,782 7.2%
Other Property and Services 7,266,137 2,370,994 3,837,905 (1,466,911) -61.9%
Total Operating Expenditure 187,927,571 165,248,465 159,091,872 6,156,593 3.7%
NET FROM OPERATIONS 9,825,552 18,798,516 24,009,427 5,210,911 27.7%
GRANTS/CONTRIBUTIONS
For the Development of Assets
- General Purpose Funding 80,200 75,600 75,600 - 0.0%
- Recreation and Culture 3,207,250 2,790,000 1,078,974 (1,711,026) -61.3%
- Transport 3,555,000 2,415,265 1,872,880 (542,385) -22.5%
Total Grants/Contributions 6,842,450 5,280,865 3,027,454 (2,253,411) -42.7%
DISPOSAL/WRITE OFF OF ASSETS
Gain/(Loss) on Disposal of Assets (1,558,253) (1,636,355) (1,074,750) 561,605 -34.3%
Change in net assets resulting from operations
before significant items 15,109,749 22,443,026 25,962,131 3,519,105 15.7%
SIGNIFICANT ITEMS
Distribution from TPRC 1,833,333 - - - 0.0%
(Loss) on Disposal of Investments - (3.655) (3,655) 0.0%
Change in net assets resulting from operations
after significant items 16,943,082 22.439,371 25,958,476 3,519,105 15.7%




SCHEDULE 10

CITY OF PERTH
MUNICIPAL
Statement of Comprehensive Income for the 11 months ended 31 May 2016
(By Nature

- OPERATING REVENUE

Rates 82,692,367 82,704,781 83,186,148 481,367 0.6%
Grants and Contributions for Non Capital Purposes 1,508,499 1,210,396 1,129,272 (81,124) -6.7%
Donations and Reimbursements 452,347 531,097 575,844 44,747 8.4%
Fees and Charges 105,979,915 93,946,676 92,224,951  (1,721,725) -1.8%
Interest and Investment Income 5,157,319 4,206,461 4,541,176 334,715 8.0%
Other Revenue 1,962,676 1,447,571 1,443,909 (3,662) -0.3%

Total Revenue from Operating Activities 197,753,123 184,046,981 183,101,299 (945,682) -0.5%

OPERATING EXPENDITURE

Employee Costs 69,135,566 62,491,584 61,943,742 547,842 0.9%
Materials and Contracts 52,838,709 46,680,719 41,134,040 5,546,679 11.9%
Utilities 3,069,080 2,912,825 2,968,222 (55,397) -1.9%
Depreciation and Amortisation 34,211,101 27,734,239 28,060,848 (326,609) -1.2%
Interest 1,836,750 1,255,468 1,436,625 (181,157) -14.4%
Insurance 1,166,259 1,043,290 1,082,588 (39,298) -3.8%
Expenses Provision 962,345 880,943 863,813 17,130 1.9%
Other Expenses from Ordinary Activities 24,707,761 22,249,396 21,601,994 647,402 2.9%

Total Expenses from Ordinary Activities 187,927,571 165,248,465 159,091,872 6,156,593 3.7%

Change in Net Assets from Ordinary Activities before

Capital Amounts 9,825,552 18,798,516 24,009,427 5,210,911 27.7%
GRANTS/CONTRIBUTIONS
Grants and Contributions- Capital 6,842,450 5,280,865 3,027,454  (2,253,411) -42.7%
NET OPERATING SURPLUS 16,668,002 24,079,381 27,036,881 2,957,500 12.3%
DISPOSAL/WRITE OFF OF ASSETS 2 (1,558,253) (1,636,355) (1,074,750) 561,605 -34.3%
SIGNIFICANT ITEMS
Distribution from TPRC 1,833,333 E - - 0.0%
(Loss) on Disposal of Investments - (3,655) (3,655) - 0.0%
Change in net assets resulting from operations
after capital amounts and significant items 16,943,082 22,439,371 25,958,476 3,519,105 15.7%




SCHEDULE 10

CITY OF PERTH
MUNICIPAL

Statement of Financial Position as at 31 May 2016

Note 31/05/2016 30/06/2015
CURRENT ASSETS $ $
Cash and Cash Equivalents 11 9,165,146 21,164,777
Deposits/Prepayments 4 3,060,933 1,339,244
Investments 3,11 108,843,880 91,045,389
Trade and Other Receivables 5 10,793,422 8,355,249
Rates Receivable 1 169,419 64,096
Inventories 968,739 1,394,201
TOTAL CURRENT ASSETS 133,001,539 123,362,956
NON CURRENT ASSETS
Investments 3 5,081,539 7,110,313
Trade and Other Receivables 5 32,434 39,567
Property, Plant and Equipment 8 651,028,031 659,937,053
Infrastructure 8 470,994,447 480,607,504
Capital Work in Progress 8 96,678,759 69,215,093
TOTAL NON CURRENT ASSETS 1,223,815,210 1,216,909,530
TOTAL ASSETS 1,356,816,749 1,340,272,486
CURRENT LIABILITIES
Trade and Other Payables 6 15,573,416 19,155,304
Employee Benefits 7 11,154,545 11,405,126
Provisions 7 581,208 703,725
Loan Liability 9 6,737,036 6,441,709
TOTAL CURRENT LIABILITIES 34,046,205 37,705,864
NON CURRENT LIABILITIES
Employee Benefits 7 1,891,737 1,891,737
Provisions 7 4,227,002 3,869,667
Loan Liability 9 30,215,109 36,327,002
TOTAL NON CURRENT LIABILITIES 36,333,848 42,088,406
TOTAL LIABILITIES 70,380,053 79,794,270
NET ASSETS $1,286,436,696  $1,260,478,216
EQUITY
Accumulated Surplus 659,710,516 612,108,619
Asset Revaluation Reserve 10 560,560,439 560,795,095
Reserves 10 66,165,741 87,574,502

TOTAL EQUITY

$1,286,436,696

$1,260,478,216




CITY OF PERTH
MUNICIPAL

Statement of Changes in Equity for the 11 months ended 31 May 2016

Asset
Accumulated Revaluation Cash Backed
Surplus Reserve Reserves Total Equity

$ $ $ ‘$
Balance at 1 July 2014 587,289,902 372,942,447 85,605,577 1,045,837,926
Change in net assets resulting from operations 214,640,290 - - 214,640,290
Transfer to Cash Backed Reserves (25,386,259) - 25,386,259 -
Transfers to Asset Revaluation Reserve (189,027,761) 189,027,761 - -
Transfers from Asset Revaluation Reserve 1,175,113 (1,175,113) - -
Transfer from Cash Backed Reserves 23,417,344 - (23,417,344) -
Balance at 30 June 2015 $612,108,629 $560,795,095 $87,574,492 $1,260,478,216

S 3 $ 5
Balance at 1 July 2015 612,108,629 560,795,095 87,574,492 1,260,478,216
Change in net assets resulting from operations 25,958,476 - - 25,958,476
Transfer to Cash Backed Reserves (4,051,489) - 4,051,489 -
Transfers to Asset Revaluation Reserve (12,368) 12,368 - -
Transfers from Asset Revaluation Reserve 247,023 (247,023) - -
Transfer from Cash Backed Reserves 25,460,250 - (25,460,250) -
Balance at the end of the reporting period $659,710,520 $560,560,440 $66,165,732 $1,286,436,692
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SCHEDULE 10

CITY OF PERTH
MUNICIPAL
Statement of Cash Flows for the
Cash Flows from Operating Activities
Receipts
Rates 82,681,333 83,070,695 389,362 0.5%
Fees and Charges 104,237,072 89,770,403 (14,466,669) -13.9%
Interest 5,009,468 4,357,956 (651,512) -13.0%
Other 5,485,536 1,792,109 (3,693,427) -67.3%
197,413,411 178,991,163 (18,422,248) -9.3%
Payments
Employee Costs (68,531,216)  (62,885,381) 5,645,835 8.2%
Materials and Contracts (50,557,095)  (45,249,575) 5,307,520 10.5%
Interest (1,686,749) (1,399,527) 287,222 17.0%
Other (24,363,418)  (25,854,205) (1,490,787) -6.1%
(145,138,478)  (135,388,688) 9,749,790 6.7%
Net Cash Flows from Operating Activities 12 52,274,932 43,602,475 (8,672,457) 16.6%
Cash Flows from Investing Activities
Receipts
Distribution from TPRC 1,833,333 - (1,833,333) -100.0%
Proceeds from Disposal of Assets 1,523,000 988,221 (534,779) -35.1%
Proceeds from Disposal of Investments(Non Current) - 2,025,119 2,025,119 0.0%
Payments
Purchase Land and Buildings (13,036,542) (19,835) 13,016,707 -99.8%
Purchase Infrastructure Assets (37,840,203) (500,202) 37,340,001 -98.7%
Purchase Plant and Mobile Equipment (3,347,436) (2,3006,308) 1,041,128 31.1%
Purchase Office Furniture and Equipment (561,648) (387,429) 174,219 -31.0%
Work in Progress - (36,170.,986) (36,170,986) 0.0%
(54.785,829)  (39,384,760) 15,401,069 28.1%
Net Cash Flows from Investing Activities (51,429,496)  (36,371,420) 15,058,076 29.3%
Cash Flows from Financing Activities 0.0%
Repayment of Borrowings (6,441,707) (5,816,566) 625,141 9.7%
(6,441,707) (5,816,566) 625,141 9.7%
Cash Flows from Government and Other Parties
Receipts from Appropriations/Grants
Recurrent 1,760,075 1,356,916 (403,159) -22.9%
Capital 6,842,450 3,027,454 (3,814,996) -55.8%
8,602,525 4,384,370 (4,218,155) -49.0%
Net Increase (Decrease) in Cash Held 3,006,254 5,798,859 2,792,605 92.9%
Cash at 1 July 2015 107,033,620 112,210,166 5,176,546 4.8%
Cash at 31 May 2016 11 110,039,874 118,009,026 7,969,152 7.2%




SCHEDULE 10

MUNICIPAL
Notes to the Balance Sheet for the 11 months ended 31 May 2016

Rates Receivable

Actual YTD 2014/15 YID
31/05/2016 31/05/2015
$ $
Qutstanding Amount at 30 June 2015 64,096 52,088
Rates Levied for the Year 83,238,540 75,984,555
Late Payment Penalties 109,543 82,996
Ex Gratia Rates 17,464 10,283
Rates Administration Fee 295,252 297,941
Rates Instalment Interest 341,842 317,691
Back Rates (69,855) (142,029)
Bins Levy 33,737 3,887
84,030,619 76,607,412
Amount Received during the Period 83,861,200 76,432,872
Outstanding Amount at 31 May 2016 $169,419 $174,540
Gain/(Loss) on Disposal/Write off of Assets
Annual Actual YID
Budget 31/05/2016
Land and Buildings $ $
Proceeds on Disposal - -
Less: Carrying amount of assets sold/written off - 29,092
(Loss) on Disposal/Write Off] - (29,092)
Infrastructure
Proceeds on Disposal - -
Less: Carrying amount of assets written off 1,721,201 1,024,055
(Loss) on Write Off] (1,721,201) (1,024,055)
Plant and Mobile Equipment
Proceeds on Disposal 1,523,000 987,531
Less: Carrying amount of assets sold/written off 1,360,052 978,148
Profit on Disposal/Write Off} 162,948 9,383
Furniture and Equipment
Proceeds on Disposal - 690
Less: Carrying amount of assets sold /written off - 31,676
(Loss) on Disposal/Write Off] - (30,986)
Gain/(Loss) on Disposal/Write off of Assets ($1,558,253) ($1,074,750)
Investments
Current 31/05/2016 30/06/2015
Short Term Cash Investments * 3 b
Call Funds 5,100,489 23,629
Banl/Term Deposits 99,500,000 83,900,000
Managed Funds 4,243,391 4,118,105
Floating Rate Notes (FRN) - 3,003,655
Total Current Investments $108,843.880 $91,045,389
* Short Term Cash Investments as stated in Note 11.
Non Current Investments 31/05/2016 30/06/2015
$ $
Mortgage Backed Securities (MBS) 2,658,569 2,766,406
2,658,569 2,766,406
Equity in Local Government House 10,000 10,000
Equity in Mindarie Regional Council 420,412 398,074
Equity in Tamala Park Regional Council 1,992,558 3,935,833
$5,081,539 $7,110,313
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SCHEDULE 10

Notes to the Balance Sheet for the 11 months ended 31 May 2016

Deposits/Prepayments
31/05/2016 30/06/2015
3 $
Prepaid Insurance 198,832 -
Prepaid Parking Bay Licence Fees 1,427,057 91,560
Other 1,435,044 1,247,684
$3,060,933 $1,339,244
Trade And Other Receivables
31/05/2016 30/06/2015
Current $ $
Emergency Services Levy (ESL) 133,123 63,463
Accrued Interest and Investment Income 783,517 600,296
Accrued Income 1,342,500 1,251,900
Modified Penalties/Fines and Costs 7,626,403 7,156,124
Debtors - General
Australian Taxation Office - GST Refundable 10,112 479,963
Works and Services 37,924 156,225
Other Debtors 4,130,895 1,701,472
14,064,474 11,409,443
Less: Provision for Doubtful Debts (3,271,052) (3,054,194)
$10,793,422 38,355,249
Non Current
Pensioners' Rates Deferred 32,434 39,567
$32,434 $39,567
Trade And Other Payables
31/05/2016 30/06/2015
Current $ 3
Trade Creditors 8,632,736 13,260,443
Emergency Services Levy 398,007 -
Interest Payable on Loans 278,113 241,015
Acerued Expenses - Operating 2,626,768 2,617,565
Accrued Expenses - Capital 346,049 360,328
Advances Received for Recoverable Works 54,169 77,424
Income Received / Raised in Advance 815,986 871,600
Other Creditors 2,421,588 1,726,929
$15,573,416 $19,155,304
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SCHEDULE 10

Notes to the Balance Sheet for the 11 months ended 31 May 2016

7 Employee Benefits

31/05/2016 30/06/2015
Current $ $
Leave Entitlements
Annual Leave 4,513,445 4,795,260
Self Funded Leave 244,001 270,891
Long Service Leave 6,271,850 6,189,337
Recognition of Employees- Presentations 125,249 149,638
$11,154,545 $11,405,126
Non Current
Annual Leave 838,090 838,090
Long Service Leave 1,053,647 1,053,647
$1,891,737 $1,891,737
Provisions
31/05/2016 30/06/2015
5 $
Current
Workers Compensation 581,208 703,725
$581,208 $703,725
Non Current
Provision for Equipment Replacement PCEC 4,227,002 3,869,667
$4,227,002 $3,869,667
Property, Plant and Equipment and Work in Progress
31/05/2016 30/06/2015
3 $
Land and Air Rights - at cost/fair value 380,359,193 380,366,194
Less: Accumulated Depreciation (3,088,766) (2,570,139)
377,270,427 377,796,055
Buildings - at fair value 380,652,637 379,893,679
Less: Accumulated Depreciation (153,447,034) (146,015,858)
227,205,603 233,877,821
Improvements - at fair value 8,010,841 8,010,841
Less: Accumulated Depreciation (4,819,900) (4,564,395)
3,190,941 3,446,446
Infrastructure Assets - at cost/fair value 742,587,827 741,999,706
Less: Accumulated Depreciation (271,593,380) (261,392,201)
470,994,447 480,607,505
Plant and Mobile Equipment - at cost/fair value 46,909,691 45,505,811
Less: Accumulated Depreciation (28,069,850) (25,351,476)
18,839,841 20,154,335
Office Fumniture and Equipment - at cost/fair value 38,502,677 36,740,437
Less: Accumulated Depreciation (14,776,729) (12,873,309)
23,725,948 23,867,128
Agricultural - at cost 795,271 795,271
Less: Accumulated Depreciation - -
795,271 795,271
Property, Plant and Equipment 1,122,022,478 1,140,544,561
Work in Progress - at cost 96,678,759 69,215,093
96,678,759 69,215,093
Total Property, Plant and Equipment and Work in Progress $1,218,701,237 $1,209,759,650
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MUNICIPAL
Notes to the Balance Sheet for the 11 months ended 31 May 2016

Property, Plant and Equipment and Work in Progress - Movement at Cost

Disposals/
Acquisitions Transfers Write off/ Revaluation
Balance Actual YTD Actual YTD Actual YTD Actual YTD Balance
30/06/2015 31/05/2016 31/05/2016 31/05/2016 31/05/2016 31/05/2016
$ 3 3 $ $
Land and Air Rights 380,366,194 - . (7,000) - 380,359,194
Buildings 379,893,679 19,834 821,425 (82,300) - 380,652,638
Improvements 8,010,841 1 - - - 8,010,842
Infrastructure Assets 741,999,706 500,202 4,257,858 (4,169,938) - 742,587,828
Plant and Mobile Equipment 45,505,811 2,306,308 1,561,974 (2,464,402) - 46,909,691
Office Furniture and Equipment 36,740,437 387,429 1,746,709 (371,898) - 38,502,677
Agricultural 795,271 - - - 795,271
Work in_Progress 69,215,093 36,156,707 (8,693,041) - - 96,678,759
$1,662,527,032 $39,370,481 (305,075) (87,095,538) - | $1,694,496,900
Loan Liability
31/05/2016 30/06/2015
Current 3 3
Loans - Western Australian Treasury Corporation 6,737,036 6,441,709
Non Current
Loans - Western Australian Treasury Corporation 30,215,109 36,327,002
Reserve Funds
Trausfer from Transfer to

Balance Accumulated Accumulated Balance

Purpose of Reserve Fund 30/06/2015 Surplus Surplus 31/05/2016
3 3 $ 3

Refuse Disposal and Treatment 2,843,524 248 816 - 3,092,340
Concert Hall - Refurbishment and Maint. 4,826,518 141,518 (131,881) 4,836,155
Asset Enhancement 29,008,935 713,943 (7,186,819) 22,536,059
Street Furniture Replacement 540,334 16,076 - 556,410
Parking Levy 17,132,501 3,568 (17,012,592) 123,477
Art Acquisition 315,397 8,953 (5,536) 314,814
Heritage Incentive 587,371 20,722 - 608,093
Parking Facilities Development 23,952,738 695,890 (1,119,422) 23,529,206
Employee Entitlements 1,053,647 890,902 - 1,944,549
David Jones Bridge 277,223 8,255 - 285,478
Bonus Plot Ratio 595,996 17,733 - 613,729
PCEC Fixed Plant Replacement 3,869,667 357,335 - 4,227,002
Enterprise and Initative 2,570,651 927,778 - 3,498,429

87,574,502 4,051,489 (25,460,250) 66,165,741
Asset Revaluation 560,795,095 12,368 (247,023) 560,560,440

$648,369,597 $4,063,857 ($25,707,273) $626,726,181

The Assct Revaluation Reserve is a non cash backed reserve and cannot be used ,except for adjustments to fixed assets

on their revaluation, disposal or write off
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MUNICIPAL

Notes to the Balance Sheet for the 11 months ended 31 May 2016

Cash Reconciliation

31/05/2016 30/06/2015
$ $
Cash and Cash Equivalents 9,165,146 21,164,777
Short Term Cash Investments 108,843,830 91,045,389
$118,009,026 $112,210,166
Reconciliation of Net Cash Provided By Operating Activities to Operating Surplus
31/05/2016 30/06/2015
$ $

Change in Net Assets Resulting from Operations 25,962,131 18,136,854
Adjustment for items not involving the movement of Funds:
Depreciation 28,060,848 29,115,795
Doubtful Debts 216,858 267,593
(Gain)/Loss on Disposal/Write off/Contribution of Assets 1,074,750 2,584,345

55,619,662 50,104,587
Revenues Provided By :
Government Grants (4,334,480} (4,039,166)
Contribution from Other Parties (49,890) (15,000)

(4,384,370) (4,054,166)
Change in Operating Assets and Liabilities
Add Back
Decrease in Inventories 425,462 713,171
Decrease in Deposits and Prepayments - 81,566
Decrease in Accrued Interest and Dividend Income - 749,725
Decrease in Debtors - 1,650,216
Decrease in Deferred Debtors 7,133 4,638
Decrease in Accrued Income - -
Increase in Income Received /Raised in Advance - 21,429
Increase in Accrued Interest Payable 37,098 -
Increase in Accrued Expenses 9,203 -
Increase in Provisions - 1,084,280
Deduct
Decrease in Trade and Other Payables (3,535,041) (836,489)
Decrease in Income Received /Raised in Advance (78,869) -
Decrease in Accrued Interest Payable - (43,792)
Decrease in Provisions (15,763) -
Decrease in Accrued Expenses - (201,269)
Increase in Trade and Other Receivables (2,486,534) -
Increase in Prepayments (1,721,689) -
Increase in Accrued Income (90,600) (420,854)
Increase in Accrued Interest and Investment Income (183,220) -

(7,632,820) 2,802,621
Net Cash Provided by Operating Activities 543,602,475 $48,853,042
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MUNICIPAL

Notes to the Balance Sheet for the 11 months ended 31 May 2016

Ratios

31/05/2016

30/06/2015

1 Current Ratio
Current Assets minus Restricted Asseis
Current Liabilities minus Liabilities
associated with Restricted Assets

2 Debt Ratio
Total Liabilities
Total Assets

3 Debt Service Ratio
Debt Service Cost
Available Operating Revenue

4 Rate Coverage Ratio
Net Rate Revenue
Operating Revenue

5 Outstanding Rates Ratio

Rates Qutstanding
Rates Collectable

6 Untied Cash to Unpaid Creditors Ratio
Untied Cash
Unpaid Trade Creditors

7 Gross Debt to Revenue Ratio
Gross Debt
Total Revenue

8 Gross Debt to Economically Realisable Assets Ratio
Gross Debt
Economically Realisable Assets

2.04

5.19%

4.22%

45.92%

0.20%

6.31

20.18%

4.17%

1.02

5.95%

4.48%

40.92%

0.08%

2.07

22.93%

4.98%

Restricted Assets includes reserve funds and tied contributions not utilised at 31.05.2016
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SCHEDULE 10

|Financial Activity Statement

Annual Year To Date May-16
. Revised i
Proceeds from Operating Budget YTD Variance
Activities Budget s000s | AcCual$000s | “gqgne
2015/16 $000s
Operating Revenue 110,054 101,342 99,915 -1,427
Less: Operating Expenditure 185,312 167,025 160,364 6,661
Add back Depreciation -30,187 -27,734 -28,061 327
(Loss)/Profit on Disposals -1,766 -1,636 -1,075 -561
Net Surplus/(Deficit) from Operations -43,305 -36,312 -31,313 5,000
Investing Activities
Capital Expenditure -68,553 -49,373 -41,405 7,968
Repayment of Borrowings -6,442 -5,817 -5,817 0
Transfers to Reserves -28,252 -3,901 -4,051 -150
Financing Activities

Transfers from Reserves 30,576 29,961 23,510 -6,451
Carry Forwards 21,681 12,615 11,195 -1,420
Proceeds from Disposal of Assets 1,729 1,523 3,013 1,490
Distribution from TPRC 1,833 0 0 0
Capital Grants 6,490 5,281 3,027 -2,254
Net Surplus/(Deficit) before Rates -83,605 -45,387 -41,203 4,184
Add: Opening Funds 636 636 636 0
Less: Closing Funds -652 37,318 41,983

Amount Sourced from Rates
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May-16 Budget to Actual YTD Operating Revenue
80,000,000

70,000,000

60,000,000

50,000,000
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10,000,000

2015/16 31-May-16

Revised Budget Actual YTD

B Parking Fees B Fines and Costs
M Investment Income and Interest
B Rubbish Collection

[ Recurrent Grants

B Community Service Fees

[ Rentals and Hire Charges

W Contributions, Donations and Reimbursements
M Other Income

May-16 Budget to Actual YTD Operating Expenditure

80,000,000

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

2015/16 31-May-16
Revised Budget Actual YTD
B Employee Costs B Materials and Contracts [ Utilities

M Insurance Expenditure W Depreciation and Amortisation M Interest Expenses

W Expense Provisions W Loss on Disposal of Assets Other Expenditure
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SUMMARY CASH FLOW STATEMENT . N
_ Cash Flows from Operating Activities $'000s

i YTD Actual Rates
Budget $'000s $000s
2015/2016 May-16 Fees and Charges

Receipts from Customers 197,413
Interest Receipts

Payments to Suppliers and Creditors -145,138 -135,389

2r Receipts

Net Cash Inflow/Outflow from Operating Activities
Net Cash Inflow/Outflow from Investing Activities -51,429

Net Cash Inflow/Outflow from Financing Activities

Cash Flows from Government and Other Parties 8,603 4,384 ! ! 1

-60,000 -40,000 -20,000 0 20,000 40,000 60,000 80,000 100,000

Cash at 1 July 2015 107,034 112,210

3,006 5,799 Cash Flows from Investing Activities $'000s

Net Increase (Decrease) in Cash Held

Cash at 31 May 2016 110,040 118,009

Monthly Cash Movements to May-16 $'000s

200,000

150,000

Purchase Plant and Mobile Equi

100,000

50,000
Proceeds from Disposal of Assets

T

May-15 Jun-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec=

-40,000 -35,000 -30,000 -25,000 -20,000 -15,000 -10,000 -5,000 0 5,000

-50,000

=== Cash at End of Period esmmss Net Increase/Decrease

Page 4



SCHEDULE 10

Summary Operating Statement

Operating Revenue

less Operating Expenses

Earnings before Interest and Depreciation (EBID)

Operating Revenue YTD May-16 $'000s

H Actual YTD $
Interest and

Investment Income H Revised Budget YTD $

Fees and Charges

less Interest Expense

less Depreciation

Operating Surplus/(Deficit)

Grants and Contributions- Capital

NET OPERATING SURPLUS

DISPOSAL/WRITE OFF OF ASSETS

Distribution from TPRC

2015/2016 Year To Date
Original Revised Variance
A |
Budget $000 | Budget $000s | A1 8000 | “gp506

197,753 184,047 183,101 -946
-151,880| -136,259| -129,595| 6,664|
45,873| 47,788| 53,506| 5,718|
-1,837 -1,255 -1,437 -181
-34,211 -27,734 -28,061 -327
9,825| 18,799| z4,oos| 5,zo9|
6,842| 5,281| 3,027| -2.253|
15,557| z4,oso| z7,035| 2,955|
-1,558 -1,636 -1,075 561

1,833 0 0 0

(Loss) on Disposal of Investments

Change in net assets resulting from operations after capital

amounts and significant items

0
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0,000 40,000 60,000 80,000 100,000

Operating Expenditure YTD May-16 $'000s

W Actual YTD $
Other Expenses from

Ordinary Activities ® Revised Budget YTD $

Materials and Contracts

20,000 40,000 60,000 80,000
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Summary Statement of Financial Position

Total Current Assets

31-May-16
Actual $000s
133,002

30-Jun-15
Actual $000s
123,363

Total Non Current Assets
TOTAL ASSETS

Total Current Liabilities

1,223,815
1,356,817

1,216,910
1,340,273

Total Non Current Liabilities
TOTAL LIABILITIES

NET ASSETS

COMMUNITY EQUITY

Accumulated Surplus

70,380
1,286,437

659,711

79,794
1,260,478

612,109

Asset Revaluation Reserve

560,560

560,795

Reserves (Cash Backed)

TOTAL EQUITY

66,166
1,286,437

87,575
1,260,478

Current Assets May-16
(Sm / % Actuals)

Trade and Other
Receivables $10.80
8.11%

Rates Receivable $0.20
0.15%
Investments $108.80 Inventories $1.00
81.74% ‘ 075%
Cash and Cash
Equivalents $9.20
6.91%

Deposits/Prepayments

$3.10 2.33%

Current Liabilities May-16
(Sm / % Actuals)

Employee Benefits
$11.2 32.84%

/ Provisions $0.6 1.76%
'\ Loan Liability $6.7
Trade and Other 19:65%

Payables $15.6 45.75%

Non-Current Assets May-16
(Sm / % Actuals)

Property, Plant and

Equipment $652.00
53.23%

0.42%

Infrastructure $471.00

38.46%

Capital Work in
Progress $96.70 7.90%

Investments $5.10

Non-Current Liabilities May-16
(Sm / % Actuals)

Employee Benefits
I / $1.95.23%

Loan Liability $30.2
83.20%

Provisions $4.2 11.57%
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Ratio Analysis

Current Ratio (Current Assets minus Restricted Assets/Current
Liabilities minus Liabilities associated with Restricted Assets)

6.00
4.00
2.00

Ability to generate working capital to meet our commitments -
Target is greater than 2.00

Operating Surplus Ratio (Revenue YTD/Operating Surplus YTD) 6.77

Ability to fund capital and exceptional expenditure
Target is greater than 1.5

PWhONWO
, Liouiounio
slstetstats)

Rate Coverage Ratio (Net Rate Revenue/Operating Revenue) 45.92%

Ability to reduce rates to ratepayers

Target is less than 40.00% - The percentage will diminish as the bulk of the rates are raised in July o o o o o e e e e

Debt S?rwce Ratio (Interest and principal repayments/Available 4.22% 15.00%
Operating Revenue) 10.00% Et

ors . . R . . . 5.00% ‘—‘N#_._.__‘—‘—.-—-.—H
Ability to service loans including principal and interest 0.00% - . . ; ; ; ; ; ; . . . ,

Target is less than 10.0%

Cash Capacity in Months (Cash < 90 days invest / (Cash Operating
Costs divided by 11 months)

Ability to manage cashflow
Target is greater than 2.0 months

3.51

Gross D(lebt to Econ?omlcally Realisable Assets Ratio (Gross Debt / 4.17% 10.00%

Economically Realisable Assets) 5.00% }MWHW%M

Ability to retire debt from readily realisable assets 00% +—r————r—
Target is greater than 5.0% & W

Gross Debt to Revenue Ratio (Gross Debt / Total Revenue) 20.18% 60.00% 1= = = = e e w e e e e e e e e e
Ability to service debt out of total revenue ;‘883; i ._./‘—‘—-0—0—0—0_._._._‘

. 0.00% ————————
Target is less than 60.0% e o o
ne ¢ e

-20.00%
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ITEM 10 — TENDER 098-15/16 — PROVISION OF

CATERING SERVICES FOR THE CITY OF PERTH

FOR THE COUNCIL MEETING

19 JULY 2016

DISTRIBUTED TO ELECTED MEMBERS UNDER
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ITEM 12 — 146-152 (LOTS 2-8) BARRACK STREET,
PERTH — PROPOSED ‘NEW TECHNOLOGY' ABOVE ROOF
SIGN WITH THIRD PARTY ADVERTISING CONTENT —
REVISED PLANS (RECONSIDERATION UNDER S.31 OF
THE STATE ADMINISTRATIVE TRIBUNAL ACT 2004)

FOR THE COUNCIL MEETING

19 JULY 2016

DISTRIBUTED TO ELECTED MEMBERS UNDER
SEPARATE COVER
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